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Editor  St  Publisher. 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 
^ ' 


Well  designed. 


Bold,  clear  graphics,  brilliant 
multi-color  —  appearances  count 
in  Michigan’s  largest  newspaper. 
The  Detroit  News.  For  the 


well-informed. 


Ihe  Detroit  News 

Michigan’s  Largest  Newspaper 

A  MEMBER  OE  1^^  THE  EVENING  NEWS  ASSOCIATION 


You’re  about  to  take  a  journey  into 


Columbian  City  Editor  Gregg  Herrington 


Cooperation  is  a  local 
request  that  prompts  a 
national  story. 


When  the  General  Brewing  Company  of  Vancouver,  Wash., 
became  a  key  factor  in  a  shakeout  of  the  beer  industry.  City  Editor 
Gregg  Herrington  of  Vancouver’s  Columbian  knew  that  perspective 
would  be  important  to  local  readers. 

“It’s  the  oldest  employer  in  town — a  huge  physical  and  historical 
presence  and  an  economic  factor,”  he  observes. 

So  when  he  needed  a  story  about  the  nation’s  brewers,  he  turned 
to  AP’s  Seattle  bureau  for  help.  AP  News  Editor  John  Marlow 
relayed  the  request  to  New  York  Business  News,  and  writer  Jim 
Peltz  went  to  work,  swiftly  delivering  a  comprehensive  story  about 
the  mergers  and  shifts  among  brewing  conglomerates. 

“The  AP,  as  always,  was  very  helpful,”  says  Herrington.  “The  story 
was  exactly  the  kind  of  piece  I  wanted.” 

It  was  carried  on  AP’s  national  business  wires;  the  story  for  the 
Columbian  also  reached  readers  of  other  AP  member  papers  in 
Burlington,  Birmingham,  Bridgeport,  Salt  Lake  City  and  other  cities. 

It’s  cooperation,  and  it  makes  The  Associated  Press  what  it  is — a 
unique  news  cooperative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  working  together,  all 
sharing  together  to  produce  the  world’s  most  comprehensive  news 
report. 
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APRIL 


11- 13— North  and  East  Texas  Press  Association,  Convention,  Ramada 

Irm,  Marshall. 

12- 13— Panhandle  Press  Association,  Convention,  The  Island  Retreat, 

Port  Aransas. 

14-17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 
Fort  Lauderdale. 

18-2&— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

18- 21— Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 

Holidome,  Manhattan. 

18— Maine  Press  Association,  Spring  Conference,  University  of  Maine, 
Ofono. 

19- 20— Louisiana  Press  Association,  Annual  Convention,  Monteleone, 

New  Orleans. 

19-20— Nebraska  Press  Association,  Annual  Convention,  Red  Lion  Inn,  Omaha. 
19-20— South  Carolina  Press  Association,  Ad  Conference, 
Carolina  Inn,  Cotumbia,  S.  C. 

21-24— Newspaper  Purchasing  Management  Association,  Annual 

Conference,  MGM  Grand  Hotel,  Reno. 

24— New  England  Associated  Press  News  Executives  Association,  Spring 
Meeting,  Copley  Plaza  Hotel,  Boston. 

24 — Overseas  Press  Club,  Annual  Awards  Dinner,  Grand  Hyatt  Hotel, 
New  York  City. 

24- 28 — National  Hispanic  Media  Conference,  Doubletree  Hotel, 

Tucson,  Ariz. 

25- 27— North  Dakota  Press  Association,  Annual  Convention,  Sheraton 

Galleria,  Bismarck. 

25-27— South  Texas  Press  Association,  Convention,  Marriott  Hotel, 
Corpus  Christi. 

28— Illinois  Press  Association,  Government  Affairs  Conference,  Holiday 
Inn,  Springfield. 

29-30— Canadian  Press,  Convention,  Westin  Hotel,  Toronto. 


MAY 

1-2 — Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel 
Toronto. 

5-8— Institute  of  Newspaper  Controllers  and  Finance  Officers  (Now, 
International  Newspaper  Financial  Executives),  National  Spring 
Conference,  The  Homestead,  Hot  Springs,  Va. 

8'9— American  Newspaper  Publishers  Association,  Fountalnebleau  Hilton, 
Miami  Beach. 

15-17— Newspaper  in  Education  Conference,  Park  Plaza,  Toronto,  Canada. 
17-18— Alaska  Journalism  Week,  Alaska  Newspaper  Association  Trades  Fair, 
University  of  Alaska,  Anchorage. 

19-22— International  Newspaper  Promotion  Association,  Westin 

Hotel,  Boston. 

Seminars!  Workshops!  Clinics 

APRIL 

19 — Pennsylvania  Newspaper  Publishers  Foundation,  Libel  Seminar, 
NPPA  Press  Center,  Harrisburg. 

21- 26— American  Press  Institute,  Editing  the  Weekly  Newspaper, 

Reston,  Va. 

22- 24— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Holiday  Inn  Lake  Shore,  Chicago. 

23- 29— PNPA/IAMA  Display  Advertising  Conference,  Marriott  Hotel, 

Harrisburg,  Pa. 

24- 26— International  Circulation  Managers  Association  .Single  Copy  Workshop, 

Red  Lion  Inn-Uoyd  Center,  Portland,  Ore. 

25- 26— Kentucky  Press  Association  Advertising  Division  Seminar,  Galt 

House,  Louisville. 

28-30— SNPA,  Personnel  and  Labor  Relations  Workshop,  Royal  Orleans  Hotel, 
New  Orleans. 

28^1— SNPA  Foundation  Seminar,  Closing  the  Credibility  Gap, 
The  Messenger-Inquirer,  Owensboro,  Ky. 

28-5  /  8— American  Press  Institute,  Sports  Editors,  Reston,  Va. 

30-5/2— Flexographic  Technical  Association,  Flexography  for  Newspapers, 
Forum,  Clarion  Hotel,  St.  Louis. 
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President  Reagan  passes  up 
editors’  convention  again 

For  the  second  year  in  a  row,  President  Reagan  turned 
down  an  invitation  to  address  the  American  Society  of 
Newspaper  Editors’  annual  convention. 

The  President  will  be  in  California  for  Easter  week, 
explained  ASNE  executive  director  Lee  Stinnett,  and 
therefore  could  not  accept  the  society’s  invitation. 

ASNE  will  meet  in  Washington  from  April  9  to  12. 

Last  year.  President  Reagan  turned  down  ASNE’s  in¬ 
vitation  and  chose  instead  to  address  the  National  Asso¬ 
ciation  of  Realtors,  who  were  holding  their  convention  the 
same  week.  It  was  during  his  talk  to  the  realtors  that  the 
President  made  his  campaign  promise  not  to  do  away  with 
tax  deductions  for  home  mortgages. 

ASNE  had  extended  its  invitation  to  the  President 
several  times  in  1984.  After  the  decline  was  received, 
ASNE  then  got  an  angry  letter  from  a  White  House  aide 
wanting  to  know  why  the  President  had  not  been  invited  to 
address  the  editors. 

The  President  has  not  completely  turned  a  cold  shoulder 
to  the  press.  He  did  address  the  National  Newspaper 
Association’s  government  affairs  conference  in  March 
where  he  told  publishers  that  newspapers  should  help  in 
the  efforts  to  locate  missing  children. 

Several  NNA  publishers  were  also  members  of  News¬ 
paper  Friends  of  Reagan-Bush,  a  group  which  helped 
promote  the  President’s  reelection  by  publishing  “infor¬ 
mational  material’’  prepared  by  Republican  campaign 
headquarters. 


Newspaper  credibility  will  be  a  big 
topic  at  this  year’s  editors’  conference. 
See  page  9. 


Editors  attending  the  ASNE  convention  will  have  plen¬ 
ty  to  talk  about,  despite  Reagan’s  absence.  On  Friday, 
April  12,  ASNE  will  reveal  the  results  of  its  credibility 
study  detailing  what  editors  need  to  do  to  restore  public 
confidence  in  newspapers. 

A  panel  on  the  business-side  of  newspapering  will  fea¬ 
ture  Craig  Standen,  president  of  the  Newspaper  Advertis¬ 
ing  Bureau,  Miami  Herald  publisher  Richard  Capen,  and 
Michael  Davies,  editor  and  publisher  of  the  Hartford 
Courant. 

Luis  Nogales,  chairman  of  United  Press  International, 
and  Maxwell  McCrohon,  executive  editor  of  the  news 
service,  will  speak  to  ASNE  about  UPI’s  financial  difficul¬ 
ties  and  prospects  for  the  future. 

Louis  D.  Boccardi,  president  of  the  Associated  Press, 
will  speak  about  the  perils  facing  U.S.  correspondents  in 
foreign  countries.  Terry  A.  Anderson,  AP’s  chief  Middle 
East  correspondent,  was  abducted  in  West  Beirut  recently 
by  Shiite  gunmen.  Last  year,  Linda  Frazier,  an  AP  stringer 
in  Central  America,  was  killed  by  a  bomb  blast  that  was 
intended  to  assassinate  Nicaraguan  rebel  leader  Eden  Pas- 
tora.  Brhama  Chellaney,  an  AP  reporter  in  New  Delhi, 
faced  charges  of  sedition  by  the  Indian  government  which 
was  angered  by  his  coverage  of  the  army  attack  on  the 
Sikh’s  Golden  Temple. 

The  ASNE  convention  will  also  feature  panel  discus¬ 
sions  on  disarmament  issues,  fiscal  policy  and  economic 
growth,  medical  “super  stories,”  and  covering  the  arts. 

Bishop  James  W.  Malone,  president  of  the  National 
Conference  of  Catholic  Bishops,  will  also  address  the 
editors. 
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Pulitzer  Prize  winner  John  Hughes, 
former  Christian  Science  Afonrtor«editor 
and  Sute  Depanment  spokesman. 


As  a  newspaper  editor, 
you'll  appreciate  the  difference. 

Gene  Patterson,  a  past  president 
of  ASNE,  sums  up  columnist  John 
Hughes  this  way: 

“In  company  that  is  renowned 
for  being  long  of  wind  and  short 
of  temper,  he  is  crisp  and  equable.” 

Whether  he’s  writing  about 
nuclear  disarmament  or  Boy  George, 
famine  in  Africa  or  Doberman 
pinschers  in  SpKiin,  no  one  brings 
more  perspective  or  insight  to 
issues  than  John  Hughes.  And  no 
one  writes  with  more  power  or  wit. 

Look  for  his  column  every 
Tuesday  and  Thursday. 

It’s  sensational  journalism  in 
the  purest  sense  of  the  word — 
the  kind  of  unfrenzied  journalism 
you’ll  find  on  the  Monitor  wire 
five  days  a  week  along  with  fea¬ 
tures,  hard  news  stories  and  news 
analysis  you  can  depend  on. 

As  a  newspaper  editor— as  a 
newspaper  reader— you’ll  appre¬ 
ciate  the  difference. 


1-800-225-7090 


The  Christian  Science  monitor  news  service 


Cos  Angelee  (Htncs 

SYNDICATE 


Our  reputation  is  always  on  the  line. 


For  the  first  time, 
one  newspaper 
has  won  two 
Scripps-Howard 
journalism  awards 
in  the  same  year. . . 


The  newspaper  is 
The  Hartford  G)urant. 


The  Roy  Howard 
Public  Service 
Award 

The  Courant  stunned  Connecticut  with 
documents  and  surveillance  records  showing 
continual  fraud  and  compromise  in  state 
biidge  inspections  —  a  full  year  after  the 
disastrous  collapse  of  the  Mianus  River 
Bridge.  This  painstaking  investigation  and 
the  immediate  change  that  resulted  has 
earned  The  Courant  the  Roy  Howard  Award. 


The  Edward 
Willis  Scripps 
Free  Press  Award 

Connecticut’s  Freedom  of  Information  Act  is 
said  to  be  among  the  nation’s  strongest  But 
Hie  Courant  revealed  that  the  law  is  too 
often  administered  by  whim  and  ignorance 
at  both  the  state  and  local  level.  The 
Courant’s  series  of  reports,  editorials,  and 
commentary  on  Secr^  in  Connecticut  has 
been  honored  with  the  Edward  Lillis  Scripps 


The  Hartford  Courant,  Connecticut’s  largest  newspaper, 
is  owned  by  the  Times-Mirror  Company 
and  is  the  oldest  continuously  published  newspaper  in  the  country. 
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Editors  to  talk  business 

While  the  American  Society  of  Newspaper  Editors  is  being 
ambivalent  about  having  newspaper  publishers  as  members  (an  edi¬ 
tor  who  becomes  publisher  may  remain  a  member,  but  a  publisher 
without  news  and  editorial  background  and  responsibilities  may  not 
join),  its  program  committee  has  decided  the  membership  may  learn 
something  by  listening  to  a  few  of  them. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  hava  baan  margad:  Tha  Journaiiat 
aaiabiiahad  March  22, 1884;  Nawapapardom  aatabiiahad 
March.  1892;  tha  Fourth  Eatata.  March  1. 1894;  Editor  8 
Publiahar.  Juna  29. 1901 ;  Advattiaing.  January  22. 1925 


Editor 

Robert  U.  Brown 


As  a  firm  believer  in  the  need  for  cooperation  and  collaboration 
among  all  department  heads  in  order  to  produce  a  good  newspaper, 
we  applaud  next  week’s  ASNE  program  innovation. 


News  Editor 

John  P.  Consoli 


Associate  Editors 

David  Astor,  George  Gameau,  M.  Kathleen  Guzda, 
Andrew  Radolf,  Lenora  Williamson 


There  may  have  been  some  newspaper  publishers  who  have 
addressed  ASNE  during  its  long  history,  and  there  may  have  been 
some  advertising  executives  included,  but  a  program  segment  in¬ 
cluding  the  chief  executive  of  the  Newspaper  Advertising  Bureau 
and  two  publishers  of  large  and  influential  newspapers  is  a  wide 
departure  from  the  usual  discussion  of  mutual  editorial  problems  and 
news  topics. 

When  the  electronic  age  started  to  invade  the  newsroom,  news¬ 
paper  editors  began  to  attend  the  annual  production  conferences. 
Some  of  them  were  accompanied  by  their  publishers  but  all  of  them 
were  being  given  some  degree  of  responsibility  in  the  purchase  of 
new  equipment.  It  was  a  phenomenon  upon  which  E&P  commented 
many  times  as  signifying  a  closer  collaboration  between  editors  and 
their  counterparts  on  the  business  side. 

Newspaper  editors  should  already  know  that  most  advertising 
executives  don’t  have  any  desire  to  corrupt  them  any  more  than  their 
publishers  do.  They  (publishers  and  admen)  realize  it  is  in  their  own 
self-interest  to  uphold  the  sanctity  of  the  newsroom  and  the  editorial 
department.  They  all  realize  that  the  reliability  of  the  product  must  be 
paramount  or  they  will  all  fail. 

The  box  office  returns  that  are  so  important  to  the  publisher,  the  ad 
manager  and  the  circulation  manager,  are  just  as  important  to  the 
editor.  There  is  nothing  wrong  with  editors  admitting  that,  and  they 
don’t  have  to  sacrifice  any  principles  to  do  so. 


Restricting  media  access 

The  CIA  has  wisely  withdrawn  its  proposal  for  legislation  that 
would  make  it  a  criminal  offense  for  government  employes  to  disclose 
national  secrets.  President  Reagan  has  increased  the  frequency  of  his 
nationally  televised  press  conferences. 

These  are  plus  signs  in  the  constant  battle  being  waged  in 
Washington  by  officials  who  want  to  bottle  up  more  information  and 
the  press  which  wants  greater  access  to  it. 

The  minuses  are  tallied  in  this  issue  with  a  recital  by  the  Reporters 
Committee  on  Freedom  of  the  Press  of  51  executive  actions  that  have 
been  taken  since  1981  to  restrict  access  to  information  and  limit  press 
freedom.  In  addition,  the  Committee  says  there  are  25  bills  before 
Congress  which  would  limit  the  press  in  some  way. 

These  are  things  that  newspapers  should  be  telling  their  readers 
about,  constantly.  Freedom  of  the  press  belongs  to  the  people  and 
they  should  know  what  is  being  done  to  it. 
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Letters  to  the  Editor 


Says  university  hospitai  shouid  get  credit 


After  reading  Jeanne  King's  com¬ 
ments  in  the  January  5  issue  of  E&P, 
praising  Humana  for  their  PR  efforts 
on  the  heart  transplant  story,  and  tak¬ 
ing  a  few  swipes  at  the  University  of 
Utah,  might  I  point  out  that: 

University  of  Utah  is  a  non-profit 
teaching  hospital,  unlike  Humana,  a 
profit-making,  revenue-grossing  cor¬ 
poration  which  probably  has  a  mega¬ 
budget  when  it  comes  to  advertising 
and  marketing,  larger  staff,  etc.; 


Mike  Siroky  should  add  some  train¬ 
ing  in  human  relations  to  his  journal¬ 
ism  background.  His  Feb  23  letter  in 
E&P  blasting  David  Sumner  for  send¬ 
ing  an  unsolicited  column  confirms 
one  thing  in  my  mind:  Many  journal- 


SHORT  TAKES 


He  says  the  political  climate  in  Sac¬ 
ramento  nowadays  is  “if  you  vote 
against  the  interest  of  the  consti¬ 
tuents,  you  won’t  be  punished  at  the 
poles.  —  Camarillo  Daily  News 

*  ♦  * 

Rev.  William  Hazard  conducted 
graveside  services  Nov.  28  at  Parker 
Cemetery  for  Herman  Brown,  72, 
who  was  pronounced  dead  on  arrival 
at  Parker  Cemetery  on  Nov.  25, 1984. 
—  Parker  (Ariz.)  Pioneer 

♦  ♦  * 

(Headline)  Informative  Whorship 
Hour  —  Banning  (Calif.)  Record- 
Gazette 

*  ♦  * 

In  last  week’s  story  about  Korean 
karate,  Tang  Soo  Do  Moo  Duk  Kwan 
was  incorrectly  spelled.  Clovis 
(Calif.)  Independent 

*  ♦  ♦ 

Fawcett,  dressed  in  bright  red,  her 
hair  pulled  up  in  an  off-center  knot,  is 
a  very  animated,  feisty  lady,  and  she 
looks  good  and  made  as  she  recalls  the 
slapping  incident.  —  Indianapolis 
News 

:ic  4c  * 

Players  claim  articifial  turf  danger¬ 
ous.  —  New  York  Daily  News 


Of  course,  Humana  could  do  bet¬ 
ter.  It’s  always  easier  to  watch  some¬ 
one  else  do  it  wrong,  and  have  lots  of 
time  to  determine  ways  to  do  it  better. 

Since  it  was  a  first-of-a-kind  at 
Utah,  they  had  no  way  to  determine 
what  media  demand  would  be  — 
Humana  had  the  benefit  of  learning 
from  what  went  wrong  at  Utah,  and  a 
budget  to  cover  briefing  books, 
mounds  of  food  for  reporters,  etc. 

Humana’s  PR  director  himself  says 


ists  feel  they  are  too  good,  or  too 
busy,  to  respond  to  inquiries.  Shame, 
shame. 

If  Mr.  Siroky  gets  such  a  vast  mail¬ 
ing  of  two  inquiries  per  week  as  he 
indicates,  profession^ism  would  dic¬ 
tate  he  compose  at  least  a  form  letter 
to  return  to  inquirers  —  especially 
those  who  provide  their  own  postage. 

Does  Mr.  Siroky  evaluate  every  in¬ 
quiry  from  the  point  of  view  of  the 
inquirer’s  credentials?  If  he  does,  he 
should  take  a  lesson  from  the  Detroit 
Free  Press ’David  Lawrence,  who 
suggests  answering  one’s  own  tele¬ 
phone  and  responding  promptly  to  in¬ 
quiries  —  regardless  of  the  source’s 
standing  —  are  the  basis  for  an  editor 
to  maintain  credibility  and  help  build 
circulation. 

Perhaps  the  thing  worse  than  Mr. 
Siroky’s  refusal  to  respond  to  Mr. 
Sumner’s  inquiry  is  the  attitude  he 
uses  to  defend  his  action.  From  such  a 
high  horse,  it  is  a  wonder  an  editor  can 
reach  his  readers. 


“I  learned  from  Salt  Lake  City,”  and 
he  had  five  months  to  get  ready. 

Let’s  give  University  of  Utah  a 
break. 

Kathleen  L.  Lewton 

(Lewton  is  vice  president,  public  rela¬ 
tions,  St.  Vincent  Medical  Center.) 

Correction 

I  would  like  to  bring  to  your  atten¬ 
tion  an  error  in  Tim  Miller’s  March 
9th  article,  “Newspaper  Firms  In¬ 
volved  In  Electronic  Publishing.” 

TRINTEX  is  the  name  for  the 
videotex  partnership  of  CBS  Inc., 
IBM  Corporation,  and  Sears, 
Roebuck  and  Co.  Mr.  Miller  had  mis¬ 
takenly  reported  the  partners  as  being 
J.C.  Penney,  RCA  and  General  Elec¬ 
tric. 

Linda  Kallman 

(Kallman  is  director,  communications, 
TRINTEX.) 

4c  *  * 

Your  March  9  story  on  electronic 
publishing  contained  a  factual  error. 

That  is,  the  TRINTEX  project  is  a 
joint  venture  of  IBM,  Sears  and  CBS. 
Separately,  RCA,  J.C.  Penney  and  Ci¬ 
ticorp  had  been  discussing  a  possible 
venture,  but  as  of  two  weeks  ago  J.C. 
Penney  withdrew  from  the  discussion. 

Since  the  information  is  attributed 
to  ANPA  and  specifically  myself,  a 
note  of  clarification  seems  in  order. 

I’d  also  note  that  Mr.  Miller  did  not 
use  my  correct  title. 

Kathleen  Criner 


Manley  Witten 


(Criner  is  director/Telecom- 
munications  Affairs,  ANPA.) 


Puzzled? 

Get  Your  Circulation  Off  Square  One  With  NYT  Puzzles 

"NWs  carry  the  daily  and  Sunday  puzzles  of  The  New  Vbrk  Times 
and  there’s  no  question  that  th^re  good  and  tough.  But  they 
never  have  a  mistake.  They  are  strong  reader  attractions!’ 

Jim  Bamwt,  Assistant  Managins  Edttor,  tac  ttesM  Sun,  Las  Vesas,  Nev 
Crossword  puzzles  from  The  New  Vtork  Times  available  daily  arxl  Sun.  from 

200  Park  Avenue,  New  York,  N.V  10166 
lb  order  call  Chuck  Weiss  212-972-1070/Paul  Fmch  213-852-1579. 


Faults  editor  for  failing  to  respond 
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We’re  all  proud  of  Birmingham. 

It’s  an  area  rich  with 
heritage  . . .  possibility . . .  and 
creative  talent. 

The  Birmingham  News  and 
Birmingham  Post-Herald  recently 
extended  an  invitation  to  the 
members  of  the  area’s  advertising 
community.  An  opportunity  to 
show  their  pride— in  print— for 
our  great  area. 

The  ads  were  to  promote 
important  aspects  of  the 
Birmingham  area.  The  people, 
history,  culture,  commerce ...  or 
any  other  subject  of  their 
choosing.  The  ads  could  be 
humorous  or  serious.  Flashy  or 
subtle. 

The  Dallas  Advertising  League 
was  asked  to  act  as  judge  for  the 
competition  and  they  selected  the 
twelve  winning  ads.  Each  ad  ran 
with  the  advertising  agency’s  logo 
in  The  Birmingham  News  and 
Birmingham  Post-Herald. 

Also,  editorial  coverage  was  given 
to  each  of  the  winning  agencies.  It 
was  an  opportunity  for  area 
agencies  to  show  their  pride  in 
Birmingham  and  their  own 
creative  talents. 

The  Birmingham  News  and 
Birmingham  Post-Herald  were 
proud  to  be  an  important  part  of 
this  program  and  it  is  with  great 
Pride  we  show  you  these  award 
winning  ads  about  our 
Birmingham ...  in  Print! 

The  ad  appearing  here  was  created 
by  Bar^  Huey,  Bullock  &  Elam 
Advertising.,  Inc.,  530  Beacon 
Parkway,  Suite  800,  Montgomery 
Highway,  Birmingham,  Alabama 
35209  (205)  945-4974. 

Birmingham  Post-Herald 

For  Advertising  Information  Call  (205)  325-2228 
Represented  Nationally  By  Newhouse  Newspapers 
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A  credibility  shocker 

ASNE  study  finds  television  rated  more  believable  than 
newspapers  in  the  eyes  of  the  public,  incoming  president  reveals 


By  Andrew  Radolf 

In  what  may  come  as  a  shock  to 
editors,  the  latest  American  Society 
of  Newspaper  Editors’  credibility 
study  found  respondents  rated  televi¬ 
sion’s  belie vability  ahead  of  news¬ 
papers’,  according  to  incoming  presi¬ 
dent  Robert  P.  Clark. 

The  credibility  study  was  commis¬ 
sioned  a  year  ago  by  the  ASNE  and 
conducted  by  Minnesota  Opinion  Re¬ 
search  Inc.  of  Minneapolis.  The 
Associated  Press  provided  funding 
for  the  study. 

The  goal  of  the  study,  which  will  be 
made  public  on  April  12  at  ASNE’s 
convention  in  Washington,  D.C.,  is  to 
give  a  detailed  account  of  credibility 
problems  that  are  specific  to  news¬ 
papers  and  recommend  what  editors 
can  do  to  remedy  the  situation. 

’’Broadcast  comes  out  slightly  bet¬ 
ter  than  we,”  said  Clark,  who  is  vice 
president  for  news  of  Harte-Hanks 
Communications. 


“Broadcast  comes  out 
slightly  better  than  we,” 
said  Clark,  who  is  vice 
president  for  news  of 
Harte-Hanks 
Communications. 


“The  situation  is  a  negative  one  for 
newspapers,”  he  said.  “We’ve  got  a 
serious  problem.  This  (the  study)  gets 
into  a  good  deal  of  detail  of  what  peo¬ 
ple  really  mean  when  they  say  we 
have  a  credibility  problem.” 

Clark  said  that  ^though  the  differ¬ 
ence  between  the  two  media  in  their 
credibility  rating  was  “not  signifi¬ 
cant,”  it  shows  that  newspapers  can¬ 
not  claim  their  poor  image  results 
from  the  spillover  of  public  anger  at 
television  news  reporting. 


Robert  Clark 


Incoming  ASNE  President 

At  last  year’s  ASNE  convention, 
then-outgoing  president  Creed  Black, 
publisher  of  the  Lexington  (Ky.) 
Herald-Leader,  charged  that  the  pub¬ 
lic  tended  to  “lump  newspapers  and 
television  together  into  something 
called  the  media.  The  result  is  we  are 
blamed  for  the  sins  and  shortcomings 
of  what  television  calls  news.” 

Black  said  editors  should  do  more 
to  separate  their  med'um  from  televi¬ 
sion  in  the  public’s  mind  so  they  could 
concentrate  on  solving  credibility 
problems  that  were  newspapers’ 
alone. 

Black’s  address  set  off  a  storm  of 
controversy  within  the  media,  with 
television  executives  countering  that 
newspapers  were  using  tv  as  a 
scapegoat  for  their  own  problems. 

’’I  think  we’re  all  in  the  same 
boat,”  Clark  said  of  the  credibility 
dispute  between  newspapers  and  tv. 

One  way  Clark  intends  to  address 
the  credibility  problem  during  his 
presidency  is  to  organize  seminars 
around  the  country  so  editors  can 
start  figuring  out  “what  we  need  to 
do”  to  win  public  confidence. 

“The  credibility  study  will  set  the 


agenda  for  a  lot  of  what  I’ll  be  doing,” 
Clark  said. 


“The  credibility  study 
will  set  the  agenda  for  a 
lot  of  what  I’ll  be  doing,” 
Clark  said. 


Clark,  63,  succeeds  as  ASNE  presi¬ 
dent  Richard  Smyser,  editor  of  the 
Oak  Ridger  in  Tennessee. 

Clark  joined  Harte-Hanks  in  1983 
after  three-and-a-half  years  as  editor 
of  the  Jacksonville  Journal  and  Flor¬ 
ida  Times-Union.  Previously,  he 
spent  30  years  at  the  Louisville,  Ky., 
newspapers  including  12  as  a  Courier- 
Journal  reporter,  nine  as  managing 
editor  of  Louisville  Times  and  nine  as 
executive  editor  of  the  Courier 
Journal. 

The  other  “big  problems”  Clark  in¬ 
tends  to  put  high  or  his  agenda  during 
his  year  as  president  are  minority  hir¬ 
ing,  improving  journalism  education 
programs  and  combatting  govern¬ 
ment  attempts  to  restrict  the  free  flow 
of  information. 

Clark  believes  the  seminar 
approach  can  also  be  effective  in  deal¬ 
ing  with  the  minority  hiring  issue, 
especially  if  those  seminars  “have  a 
job  fair  connected  with  them.” 

“My  eyes  were  opened,”  Clark  re¬ 
marked  of  a  recent  seminar  and  job 
fair  he  attended  in  Arlington,  Texas. 
“I  interviewed  a  lot  of  good  pros¬ 
pects.” 

The  main  value  of  these  minority 
hiring  seminars,  Clark  continued,  is 
that  they  provide  a  vehicle  for  bring¬ 
ing  editors  and  job  candidates 
together.  “We  have  to  actively  go  af¬ 
ter  minority  candidates,”  he  said. 
’’They’re  out  there.  If  we  can  do  more 
about  getting  candidates  and  editors 
(Continued  on  page  54) 
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Representer  of  ‘defamed  people’ 

Philadelphia  lawyer  specializes  in  representing  public  officials 
who  sue  for  libel;  and  he’s  won  some  big  money  verdicts 


By  Andrew  Radolf 

James  E.  Beasley  is  a  Philadelphia 
trial  lawyer  who  represents  plaintiffs 
in  product  liability  and  medical  mal¬ 
practice  suits. 

He  also  represents  public  officials, 
“defamed  people’'  as  he  called  them, 
in  libel  suits  against  the  news  media — 
and  he  often  wins. 

Beasley  won  a  $4.5-million  verdict 
(now  being  appealed)  against  the  Phil¬ 
adelphia  Inquirer  on  l^half  of  attor¬ 
ney  Richard  A.  Sprague  and  in  Febru¬ 
ary  filed  another  defamation  suit  by 
Sprague  against  the  newspaper  {E&P, 
March  16). 

He  is  also  the  attorney  for  Justice 
James  McDermott  who  is  suing  the 
Inquirer  for  defamation  resulting 
from  an  investigative  series  on  the 
Pennsylvania  Supreme  Court. 

When  Beasley  talks  about  suing  the 
news  media  for  libel,  he  likens  the 
situation  to  any  other  liability  case 
where  what  is  involved  is  the  quality 
of  the  product. 


“Nobody  lets  General 
Motors  put  a  defective 
product  on  the  street. 
Why  should  a  newspaper 
be  allowed  to  put  out  a 
defective  product  with 
Impunity?” 


“News  is  for  sale.  It’s  a  product,’’ 
he  said  in  a  recent  interview.  “No¬ 
body  lets  General  Motors  put  a  defec¬ 
tive  product  on  the  street.  Why 
should  a  newspaper  be  allowed  to  put 
out  a  defective  product  with  im¬ 
punity?’’ 

The  “defect”  in  quality  in  the 
media’s  case,  Beasley  continued,  is 
publishing  something  false  about  a 
person. 

“If  they  are  truthful,  they  have  an 
absolute  defense,”  he  said.  “But  if 
they  want  to  sell  newspapers  based  on 
falsity,  then  somebody  should  have  a 
right  to  say,  ‘You’re  not  going  to 
m^e  a  profit  at  my  expense.’” 


James  E.  Beasley 


And  just  as  the  “shock  wave”  of 
large  product  liability  verdicts  forced 
manufacturers  to  “consider  safety 
before  profits,”  Beasley  contends 
that  libel  suits  are  “the  healthiest 
thing  newspapers  can  expect  to  get. 
Libel  suits  make  an  editor  think  twice 
before  he  defames  someone.  They’re 
a  search  for  truth  that  serves 
society.” 

Beasley  dismissed  the  notion  that 
libel  litigation  has  a  chilling  effect  on 
the  media.  Nor  is  he  sympathetic  to 
the  contention  by  the  media  that  many 
libel  suits  are  frivolous  or  used  by 
public  officials  for  political  ends. 

“The  only  way  you  can  make  peo¬ 
ple  do  right  is  to  hit  them  in  the  pock- 
etbook,”  he  stated.  Newspapers  pro¬ 
testing  the  chilling  effect,  he  said, 
“make  it  appear  they  are  poor  little 
lambs  being  taken  to  the  slaughter. 
What  they  are  saying  is,  ‘We  don’t 
want  to  have  the  same  cost  of  doing 
business  as  others.’” 

As  for  the  suits  being  frivolous, 
Beasley’s  attitude  was  that’s  what  all 
liability  defendants  charge. 

“G.M.  says  all  its  suits  are  friv¬ 
olous  too,”  he  said.  “Every  suit  is 
frivolous  if  you  (defendant)  win.  If 
you  lose,  you  can’t  call  it  frivolous.” 

Gene  Roberts,  executive  editor  of 
the  Inquirer,  has  stated  in  the  past  that 
public  figures  under  media  scrutiny 
were  using  libel  suits  as  a  way  of  ‘  ‘get¬ 
ting  safely  past  the  next  election.” 

Beasley  responded  that  only  a 


“fool”  would  sue  for  defamation  over 
a  charge  that  was  true.  “Libel  litiga¬ 
tion  assumes  falsity,”  he  said.  “How 
does  responding  to  an  already  false 
charge  get  him  (a  public  official)  safe¬ 
ly  past  the  next  election?” 

The  defense  bar  in  libel  suits  has 
often  argued  that  one  reason  the 
media  lose  so  many  cases  at  the  trial 
level  is  because  juries  do  not  under¬ 
stand  the  actual  malice  standard 
established  in  1964  by  the  U.S.  Su¬ 
preme  Court  in  New  York  Times  v. 
Sullivan. 

The  Sullivan  standard  said  that  a 
public  official  must  prove  both  falsity 
and  that  the  news  organization  pub¬ 
lished  or  broadcast  the  item  knowing 
it  was  false  or  in  reckless  disregard  of 
its  probable  falsity.  The  standard  ajso 
makes  it  the  plaintiffs  burden  to 
prove  falsity  and  reckless  disregard. 

But  Beasley  defended  the  compe¬ 
tence  of  juries  to  deal  with  the  Sulli¬ 
van  standard,  saying  they  make  an 
“extra  effort  to  be  fair.” 


“If  they  are  truthful, 
they  have  an  absolute 
defense,”  he  said.  “But  If 
they  want  to  sell 
newspapers  based  on 
falsity,  then  somebody 
should  have  a  right  to 
say  you’re  not  going  to 
make  a  profit  at  my 
expense.’” 


“The  burden  of  showing  actual 
malice  is  greater  than  in  any  other 
litigation,”  he  said.  “  If  I  win,  doesn’t 
that  tell  you  that  my  evidence  was 
overwhelming?  Otherwise,  you  have 
to  conclude  the  whole  judicial  system 
is  corrupt. 

“Everything  I  do  (in  court)  is 
scrutinized  by  at  least  14  people,” 
Beasley  continued.  “The  jury,  the 
judge  and  the  defense  lawyer.  The 
news  media  are  capable  of  hiring  the 
best  lawyers  in  the  city.” 

The  Inquirer’s  Roberts  is  also  an 
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outspoken  advocate  of  the  Justice 
Hugo  Black’s  concurring  opinion  in 
Times  v.  Sullivan  that  the  First 
Amendment  granted  the  press  an 
“absolute  immunity’’  from  libel  suits 
by  public  officials.  “This  nation  can 
live  in  peace  without  libel  suits  based 
on  public  discussions  of  public  affairs 
and  public  officials,’’  Justice  Black 
wrote. 


The  Constitution, 
Beasiey  argued,  does  not 
give  the  media  the  right 
to  “cheat  or  He”  or  to 
“create  news.” 


they  were  coming  from,’’  he  said. 
“Today  there  are  no  identifiable  poli¬ 
tical  philosophies.’’ 

Instead,  he  charged  that  newspa¬ 
pers  are  “run  by  MBA’s  who  are 
buyers  of  media”  and  who  have  “sub¬ 
stituted  the  executive  editor”  for 
what  used  to  be  an  “identiflable” 
point  of  view.  The  executive  editor’s 
job,  he  continued,  is  “not  to  distribute 
news  but  to  make  a  profit. 

“How  (is  the  executive  editor) 
going  to  attract  attention”  to  the 
newspaper  and  make  those  profits? 
Beasley  asked.  “One  way  is  to  start 
investigations.  That’s  not  news 


gathering.  That’s  news  creation.  The 
First  Amendment  doesn’t  allow 
newspapers  to  create  news.” 

Despite  his  success  in  court  under 
the  Sullivan  standard,  Beasley  never¬ 
theless  argued  that  the  standard  is 
“much  too  strong”  and  “allows  too 
much  lying”  by  news  organizations. 

“I  think  the  Sullivan  standard  even¬ 
tually  will  be  overturned,”  he  said. 
“In  1964  the  Supreme  Court  said  let’s 
give  the  news  media  the  widest  lati¬ 
tude  and  see  if  they  handle  it  responsi¬ 
bly.  I  think  today  the  Supreme  Court 
would  say  they  abused  it.” 


Court  concurs:  stress  contributed 
to  sports  editor’s  death 


The  Constitution,  Beasley  argued, 
does  not  give  the  media  the  right  to 
“cheat  or  lie”  or  to  “create  news.” 
After  Times  v.  Sullivan,  the  media 
began  “targeting  public  officials,”  he 
said,  in  the  belief  that  “they  won’t 
sue.” 

“Any  editor  that  asks  absolute  im¬ 
munity  is  crying  out  loudly  about  his 
own  inadequacies  in  running  a  news¬ 
paper,”  Beasley  stated.  “The  chilling 
effect  is  used  to  justify  libel  judgments 
to  his  boss.  T’m  not  a  bad  editor.  It’s 
the  lawyers  and  public  figures  that  are 
causing  us  to  lose  money.’” 

Beasley  stressed  that  he  doesn’t 
take  the  case  of  any  public  official 
who  is  angered  by  his  news  coverage 
and  wants  to  sue. 

“If  it’s  fair  comment,  I  won’t  take 
it,”  he  said.  As  an  example,  he  re¬ 
counted  that  before  the  last  election  in 
Philadelphia,  one  public  official  “ac¬ 
cused  by  another  public  official  of 
being  a  crook”  came  to  Beasley  about 
suing.  The  attorney  turned  him  down. 

“In  the  midst  of  a  political  cam¬ 
paign,  if  there  was  ever  any  meaning 
to  the  First  Amendment,  it’s  there,” 
he  said. 

Throughout  the  interview,  Beasley 
used  the  comparison  of  news  orga¬ 
nizations  to  big  business  in  general, 
and  suggested  that  libel  suits  are  a 
reaction  to  the  monopoly  newspaper 
situation  that  exists  in  most  markets. 

“There’s  less  opportunity  for  get¬ 
ting  views  out,”  he  said.  “When  the 
First  Amendment  was  conceived, 
there  were  no  cartels  or  conglommer- 
ates.” 

Letters  to  the  editor  or  op-ed  col¬ 
umns  are  not  adequate  remedies,”  he 
said,  because  they  are  “seen  as  opin¬ 
ion”  rather  than  as  fact. 

Prior  to  World  War  II,  Beasley 
said,  newspapers  more  openly 
“formed  allegiances”  with  the  major 
political  parties.  “You  knew  where 


A  recent  Rhode  Island  Supreme 
Court  ruling  that  the  stress  of  a  news¬ 
paper  sports  editor’s  job  contributed 
to  his  death  could  have  a  profound 
impact  on  worker  compensation 
courts. 

In  the  particular  case,  the  court  up¬ 
held  the  ruling  of  Rhode  Island’s 
Workers  Compensation  Commission 
that  the  widow  of  Pawtucket  (R.I.) 
Evening  Times  sports  editor  Edward 
F.  “Ted”  Mulc^ey  was  entitled  to 
benefits  because  his  death  was 
brought  on  by  the  stress  typical  of 
reporting. 

Mulc^ey  died  of  a  cerebral  hem¬ 
orrhage  after  covering  a  football  game 
between  the  New  England  Patriots 
and  the  Philadelphia  Eagles  in  Fox- 
boro,  Mass. 

The  commission  ruled  that  his 
death  was  “spurred”  by  the  odd  and 
long  hours  and  deadline  pressures  of 
his  job. 

Mrs.  Mulcahey  was  awarded 
$55,0(K)  in  benefits  retroactive  to  the 
flling  of  the  claim,  plus  weekly  be¬ 
nefits  of  about  $185  a  week  for  the  rest 
of  her  life. 

In  upholding  that  decision,  the  state 
supreme  court  said,  “An  employer 
takes  its  workers  as  it  finds  them,  and 
when  the  employee  aggravates  an  ex¬ 
isting  condition  and  the  result  is  an 
incapacity  for  work,  the  employee  is 
entitled  to  compensation  for  such  in¬ 
capacity.” 

The  newspaper  had  argued  that 
there  needed  to  be  a  specific  incident 
at  the  football  game  that  caused  Mul¬ 
cahey ’s  death  in  order  for  his  widow 
to  collect. 

But  Justice  Thomas  F.  Kelleher, 
writing  for  the  court,  said  that  worker 
compensation  cases  do  not  need  to 
meet  the  same  causal  standards  as,  for 
instance,  a  negligence  case. 

“The  cruical  issue  ...  is  whether 


there  is  a  causal  relationship  or  nexus 
between  the  work  and  the  attack- 
...  In  workers’  compensation  cases 
we  do  not  equate  the  term  'causal  re¬ 
lationship’  with  the  term  ‘proximate 
cause’  as  found  in  negligence  actions. 
Here,  it  is  enough  if  the  conditions 
and  nature  of  the  employement  con¬ 
tribute  to  the  injury,”  Justice  Kelleh- ' 
er  wrote. 

For  its  part,  an  attorney  for  the 
newspaper’s  insurer.  Home  Insur¬ 
ance  Co.,  said  the  ruling  could  pro¬ 
duce  a  flood  of  questionable  workers’ 
compensation  cases. 

The  idea  that  the  usual  stress  of  a 
job  should  be  considered  in  benefits  is 
still  new,  but  is  growing  in  accep¬ 
tance,  said  Claudia  James,  an  attor¬ 
ney  with  the  American  Newspaper 
Publishers  Association. 


The  theory  is  so  new 
that  defense  arguments 
have  not  yet  been 
developed,  James  said. 


“I  think  it’s  the  coming  thing,  un¬ 
fortunately.  It’s  very  troubling,” 
James  said. 

The  theory  is  so  new  that  defense 
arguments  have  not  yet  been  de¬ 
veloped,  James  said. 

“It’s  just  in  the  past  four  or  five 
months  we  have  even  heard  of  these 
kind  of  cases,”  she  said. 

In  some  more  liberal  states,  such  as 
California,  compensation  commis¬ 
sions  are  taking  the  position  that 
“stress  is  whatever  a  person  thinks  is 
stress,”  James  said. 

“And  from  there  you  go  right 
down-hill,”  she  said.  I 
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Reporters  Committee  raps  Reagan  Administration 

Says  White  House  policies  are  causing  the  most  significant 
media  access  restrictions  on  govt,  information  since  WW  il 


The  Washington-based  Reporters  Committee  on  Free¬ 
dom  of  the  Press  has  compiled  a  list  of  5 1  executive  actions 
the  Reagan  Adminstration  has  taken  since  coming  into 
office  to  restrict  access  to  information  and  limit  press 
freedom. 

The  report  also  states  that  25  bills  have  been  submitted 
to  the  current  session  of  Congress  which  will  curtail  press 
freedoms. 

“The  Reagan  Administration's  policies  are  causing  the 
most  significant  media  access  restrictions  on  government 
information  since  the  end  of  voluntary  censorship  in 
World  War  II,’’  stated  Jack  Landau,  executive  director  of 
the  committee.  “More  threats  are  coming.  Public  apathy  is 
being  read  by  the  Administration  and  other  conservative 
press  critics  as  approval  for  new  government  censorship 
policies.” 

The  Reporters  Committee  said  the  Administration  is 
planning  to  submit  “new  restrictive  proposals”  to  Con¬ 
gress  such  as  establishing  a  “Official  Secrets  Acts”  which 
would  apply  to  the  press;  roll  back  broad  sections  of  the 
Freedom  of  Information  Act  dealing  with  access  to  in¬ 
formation  on  law  enforcement,  organized  crime  and  health 
and  consumer  problems;  and  end  free  use  of  government 
information. 

The  list  of  executive  actions  aimed  at  restricting  press 
access  to  government  information  follows: 

EDITORIAL  PRIVACY 

March  1981 


Deputy  Secretary  of  Defense  Frank  Carlucci  announced 
a  rule  stating  that  all  persons  with  access  to  classified 
information  must  submit  to  lie  detecter  tests  if  asked  when 
the  Administration  decides  to  trace  news  leaks  to  the 
press.  Failure  to  submit  will  result  in  adverse  employment 
action. 

May  1981 

Atty.  Gen.  William  French  Smith  says  he  would  support 
legislation  to  permit  newsroom  raids  in  order  to  trace  leaks 
of  national  security  info.  This  idea  was  first  put  forth  by 
Director  Casey  at  the  Central  Intelligence  Agency.  This 
would  revoke  recently  enacted  law  which  severely  limits 
police  raids  of  newsrooms. 

August  1981 

New  York  Daily  News  reported  that  the  CIA  said  it 
would  brief  reporters  going  abroad  only  if  reporters  would 
agree  to  collect  information  for  the  inteligence  agency. 

December  1981 


Justice  Dept,  enacted  regulations  removing  restrictions 
of  Carter  Administration;  allows  infiltration  of  media,  poli¬ 
tical  and  academic  groups  with  approval  of  Attorney 
General  if  done  in  the  interest  of  national  security. 


March  1983 


President  Reagan  announced  that  all  government  em¬ 
ployees  having  access  to  certain  classified  information 
(SCI-Special  Compartmentalized  Information)  must  take 
lie  detector  tests  or  face  adverse  job  actions.  After  adverse 
publicity.  White  House  agreed  to  suspend  program  until 
the  end  of  1984. 

March  1983 

Department  of  Justice  (DOJ)  enacted  news  regulations 
allowing  FBI  to  investigate,  infiltrate  and  monitor  domes¬ 
tic  groups,  including  press,  based  only  on  suspicion  that 
such  information  is  necessary  to  investigate  organized 
crime  or  terrorist  activities. 

October  1983 

U.S.  Marshal  in  Athens,  Ga.,  posed  as  news  reporter  at 
a  meeting  of  an  anti-nuclear  group  to  obtain  information 
about  an  upcoming  public  protest. 

GOVT.  INFORMATION/ACCESS 

April  1981 

The  1982  budget  made  drastic  cuts  in  a  variety  of  gov¬ 
ernment  .  eports  at  a  number  of  agencies.  According  to  the 
N.  Y.  Times,  these  cuts  seemed  to  be  directed  principally  at 
reports  involving  education,  health,  urban  affairs,  labor 
and  agricultural  issues. 

May  1981 

The  1982  budget  cut  approximately  60%  from  the 
archival  indexing  staff  of  the  National  Archives.  This 
mean  access  to  historical  information  will  be  delayed  for 
perhaps  years  because  most  of  this  information,  including 
the  Nixon  tapes,  has  to  be  indexed  and  reviewed  prior  to 
release. 

January  1982 

White  House  set  up  new  rule  that  all  interviews  with 
“national  media”  involving  national  security  matters,  i.e., 
foreign  affairs  and  defense,  must  be  approved  in  advance 
by  the  White  House.  Administration  backed  down  after 
confrontation  with  White  House  press  corps. 

January  1983 

In  an  effort  to  protect  national  security  and  to  avoid 
embarrassment  to  the  president  (such  as  the  “keister” 
statement),  president  orders  through  a  James  Baker  memo 
that  all  interviews,  except  for  those  with  a  few  officials,  be 
approved  in  advance  by  the  White  House  Communica¬ 
tions  office. 
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November  1983 

President  Reagan  signed  legislation  creating  the  Nation¬ 
al  Endowment  for  Democracy,  a  foundation  to  disburse 
$31.3  million  abroad  to  promote  democracy.  While  the 
organization  was  created  by  Congress  and  received  its 
initial  funding  through  the  U.S.  Information  Agency,  it  is 
totally  exempt  from  public  access  under  the  Freedom  of 
Information  Act  (FoIA.) 

January  1985 

The  White  House  announced  its  intention  to  create  an 
electronic  “news  service”  to  distribute  presidential 
speeches  and  announcements.  White  House  aides  were 
quoted  as  saying  they  believe  ‘  ‘they  can  get  the  president’s 
views  across  more  effectively  if  those  views  are  ‘unfil¬ 
tered’  by  the  independent  media.” 

January  1985 

Department  of  Health  and  Human  Services  announced 
a  new  policy  whereby  all  employees  must  give  written 
notice  to  the  Public  Affairs  office  prior  to  conducting  any 
interviews  with  national  media.  It  is  unclear  whether  ad¬ 
vance  approval  must  be  given  as  well. 

GOVT.  INFO./DEFENSE  DEPT. 

September  1983 


Department  of  Defense  attempted  to  include  a  provision 
in  the  MX  defense  appropriations  bill  that  would  seal  all 
information  from  the  press  and  public  resulting  from  the 
air  safety  investigations  conducted  by  the  military  aircraft 
accidents. 

GOVERNMENT  INFORMATION/Fol 

April  1981 

Atty.  Gen.  William  French  Smith  issued  new  guidelines 
stating  that  any  information  covered  by  the  Fol  Act  could 
be  suppressed  even  if  its  release  would  pose  no  harm  to  the 
government  or  any  third  party.  This  reverses  Carter  Ad¬ 
ministration  guidelines  which  said  that  information  tech¬ 
nically  covered  by  the  Act’s  exemptions  should  neverthe¬ 
less  be  released  unless  it  posed  a  danger  to  government  or 
some  third  party. 

October  1981 

The  Administration  supported  a  bill  introduced  by  Sen. 
Orrin  Hatch  which  would  have  suppressed  any  “commer¬ 
cial”  information  submitted  to  the  government  by  any 
regulated  corporation.  This  bill  would  have  suppressed, 
for  example,  information  submitted  to  the  government 
showing  sex  discrimination,  race  discrimination,  consum¬ 
er  fraud,  pollution  threats,  environmental  problems, 
dangerous  foods  and  drugs,  etc.  Current  law  does  allow 
confidential  financial  or  competitive  information. 

October  1981 

The  Administration  supported  a  bill  to  amend  the  Fol 
Act  introduced  by  Sen.  Orrin  Hatch  which  would  suppress 
all  law  enforcement  information  relating  to  “organized 
crime,”  “counterintelligence”  and  “terrorism.”  This 
could  include  information  that  the  government  committed 


a  crime.  Note  that  infiltration  of  domestic  political  groups 
under  Nixon  was  called  “counterintelligence”  and  the 
campaign  against  actress  Jean  Seberg  was  done  under  the 
rubric  of  a  “terrorism”  investigation. 

October  1981 

The  Administration  supported  a  bill  to  amend  the  Fol 
Act  proposed  by  Sen.  Orrin  Hatch  which  would  suppress 
all  information  on  why  the  government  settled  a  lawsuit. 
Currently  that  information  is  available  even  if  the  lawsuit 
was  settled  due  to  conflict  of  interest  or  a  criminal  viola¬ 
tion. 

April  1982 

Solicitor  General  told  the  Supreme  Court  that  individual 
privacy  would  be  violated  by  release  to  the  press  of  names 
of  Iranian  government  officials  thought  ’‘o  be  American 
citizens  even  though  much  of  this  information  is  already 
public  record  info.  The  Supreme  Court  agreed. 

June  1982 

Administration  announced  its  support  for  a  total  exclu¬ 
sion  for  the  CIA  from  the  Fol  Act.  This  would  allow  for 
suppression  of  information  even  if  it  showed  that  the  agen¬ 
cy  was  violating  law  or  policy  directives.  After  much 
opposition.  Congress  passed  exemption  removing  CIA 
“operational  files”  from  coverage  by  the  FoIA.  President 
Reagan  signed  it  into  law  Octo^r  1984. 

August  1982 

New  executive  order  announced  by  President  Rea^n 
gives  agencies  broad  authority  to  classify  information  with 
no  time  limit.  Reversed  trend  followed  by  executive  for 
last  18  years,  despite  presidential  studies  which  have 
shown  too  much  is  already  classified.  Under  Carter 
Administration,  rule  was  to  release  unless  publication 
would  cause  “identifiable  harm”  to  national  security;  new 
order  allows  withholding  if  information  merely  relates  to 
national  security  or  foreign  affairs.  Also  gives  new  author¬ 
ity  to  reclassify  information  already  out  in  the  public  do¬ 
main. 

January  1983 

Atty.  Gen.  William  French  Smith  issued  new  guidelines 
warning  government  Fol  officials  to  be  ever  watchful  of 
“the  public  treasury”  and  not  to  routinely  grant  fee  reduc¬ 
tions  and  waivers  to  journalists,  scholars,  authors,  etc. 
unless  they  prove  their  entitlement  under  strict  criteria  set 
forth  by  the  Justice  Dept.  Fol  Act  states  government  shall 
give  waivers  or  reductions  if  disclosure  is  in  the  public 
interest. 

March  1983 

Administration  currently  supported  efforts  to  exempt 
the  records  of  the  Secret  Service  from  Fol  Act.  Measure 
said  to  be  necessary  for  national  security  reasons.  (Note: 
The  Secret  Service  provides  clearance  for  reporters  to 
obtain  White  House  press  credentials.) 

March  1984 

Securities  &  Exchange  Commission  (SEC)  announced 
its  intention  to  urge  passage  of  legislation  to  totally  exempt 
its  investigatory  records  from  Fol  Act. 

(Continued  on  page  14) 
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Reagan  Administration 
restricts  the  press 

(Continued  from  page  13) 

March  1984 

Justice  Department  appealed  case  to  Supreme  Court 
urging  that  Mvacy  Act  can  be  used  to  bar  access  to 
materials  requested  under  the  Fol  Act.  (Provenzano  v. 
DOJ). 

March  1984 

In  case  appealed  by  the  Solicitor  General,  the  Supreme 
Court  ruled  that  confidential  witness  statements  given  as 
part  of  military  aircraft  safety  investigation  reports  may  be 
kept  secret.  (U.S.  v.  Weber  Aircraft  Co.) 

November  1984 

Department  of  Defense  announced  two  new  directives 
relating  to  release  of  £)efense  information.  One  permits  the 
Department  to  withhold  from  the  American  public  in¬ 
formation  which  can  not  be  sold  abroad  under  the  Arms 
Export  Control  Act.  Intended  to  apply  to  technological 
information,  critics  fear  it  may  suppress  info  about  evalua¬ 
tion  and  costs  of  military  equipment  and  supplies.  The 
other  directive  sets  up  a  seven-category  system  for  de¬ 
lineating  information.  Only  one  category  can  be  made 
publicly  available  —  it  is  unclear  how  this  relates  to  access 
under  FoIA. 

PRIOR  RESTRAINT 
May  1981 

Supported  position  (taken  by  Carter  Administration) 
that  CIA  agents  can  be  forced  to  submit  all  writings  (in¬ 
cluding  works  of  fiction)  to  CIA  under  a  contract  signed  at 
the  time  of  employment.  Supreme  Court  agreed,  citing  the 
sensitive  nature  of  CIA.  (Snepp  v.  CIA) 

June  1981 

Told  Supreme  Court  that  government  could  unilaterally 
cancel  passports  of  American  citizens  who  went  abroad 
and  then  endangered  national  security  by  publishing  (Phil¬ 
ip  Agee  is  an  example).  Supreme  Court  agreed.  (Haig  v. 
Agee)  (This  case  was  started  by  the  Carter  Administra¬ 
tion.) 

August  1981 

Under  laws  on  trading  with  the  enemy,  U.S.  govern¬ 
ment  delayed  for  months  delivery  of  books  and  news¬ 
papers  from  Cuba  to  U.S.  citizens. 

August  1981 

FBI  seized  books  from  stringer  for  CBS  News,  William 
Worthy.  The  books,  bought  in  Iran,  contained  secret 
documents  obtained  when  militant  Iranians  took  over 
U.S.  embassy  in  1979.  The  books  had  been  published  in 
Europe  and  were  on  sale  to  the  public  in  Teheran.  The  FBI 
threatened  Worthy  with  prosecution,  but  the  charges  were 
finally  dropped  and  the  government  paid  Worthy  $16,(X)0. 

October  1981 

Administration  supported  provision  of  bill  introduced 
by  Sen.  Orrin  Hatch  which  would,  for  the  first  time,  im¬ 


pose  fees  based  on  the  “commercial”  value  of  government 
info  obtained  under  the  Fol  Act.  Provision  applies  only  to 
“technological  information,”  but  David  Gergen,  then 
Director  of  White  House  Office  of  Communications,  in 
explaining  that  term,  used  as  one  example  “training  manu¬ 
als”  of  the  Dept,  of  Defense.  This  apparently  is  the  first 
step  in  asserting  a  government  copyright  on  information. 

January  1982 

CIA  deputy  director  Bobby  Inman  told  a  group  of  scien¬ 
tists  that  they  should  voluntarily  submit  to  the  agency  all 
proposals  for  privately  funded  university  research.  He 
cited  danger  to  national  security. 

January  1982 

Administration  supported  the  toughest  version  of  Agent 
Identities  Bill,  which  makes  it  a  crime  to  name  an  intelli¬ 
gence  agent  even  if  the  agent  is  breaking  federal  law  or 
regulations.  It  is  not  necessary  for  the  government  to  show 
that  a  newspaper  published  the  information  with  intent  to 
harm  the  U.S.  or  that  the  information  posed  any  danger  to 
national  security  in  order  to  establish  a  violation  of  this 
law. 

December  1982 


Defense  Department  asked  reporters  to  sign  a  pre¬ 
publication  secrecy  pledge  before  receiving  a  briefing  on 
Soviet  Union’s  military  buildup.  Reporters  refused.  De¬ 
partment  of  Defense  continued  the  briefing. 

February  1983 

Justice  Department  required  films  on  pollution  and  nu¬ 
clear  disarmament  distributed  by  film  board  of  Canada  to 
carry  notice  that  it  was  “political  propaganda”  when 
shown  in  this  country.  This  action  was  taken  under  the 
Foreign  Agents  Registration  Act,  which  has  an  exemption 
for  information  not  primarily  benefiting  a  foreign  govern¬ 
ment.  The  Justice  Department  also  invoked  the  Act  to 
require  that  the  film  board  provide  Justice  with  the  names 
of  all  American  groups  who  sought  to  obtain  the  film. 

March  1983 


White  House  announced  that  edl  government  employees 
with  access  to  classified  information,  including  those  in 
Departments  of  Defense,  State,  Justice,  Treasury,  etc., 
must  sign  prepublication  agreements  and  submit  all  writ¬ 
ings  (including  works  of  fiction)  to  agency  for  review  prior 
to  publication.  After  much  adverse  publicity.  White 
House  agreed  to  suspend  program  until  end  of  1984. 

October  1983 


During  the  invasion  of  Grenada,  the  Administration: 

1 .  Excluded  American  reporters  from  covering  the  inva¬ 
sion  while  allowing  foreign  reporters  to  remain  on  the 
island; 

2.  Brought  in  their  own  Dept,  of  Defense  news  service  to 
provide  favorable  coverage  of  the  invasion; 

3.  Detained  three  American  reporters  who  were  already 
on  the  island  during  the  invasion; 

4.  Threatened  to  shoot  at  any  reporters  who  tried  to 
reach  the  island  on  their  own; 

5.  Later,  Secretary  of  Defense  Caspar  Weinberger,  and 
the  White  House  chief  of  staff,  James  E.  Baker,  told 
reporters  that  the  Administration  has  the  right  to  exclude 
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the  news  media  from  future  military  operations  if  it  should 
wish  to  do  so  again. 

January  1984 

U.S.  ordered  Robert  Rutka,  a  Canadian  journalist 
covering  the  U.S.  for  a  Cuban  press  agency,  to  leave  the 
counti7.  He  was  charged  by  the  Treasury  Dept,  with 
violating  Foreign  Assets  Control  laws. 

March  1984 


Senior  officials  of  the  United  States  Information  Agency 
secretly  screened  American  politicians,  scholars  and  jour¬ 
nalists  for  a  USIA  overseas  speakers  program  and  rejected 
at  least  38  of  them  because  of  political  and  ideological 
views  incompatible  with  that  of  the  Reagan  Administra¬ 
tion. 

May  1984 

SEC  filed  a  civil  action  against  R.  Foster  Winans,  for¬ 
mer  Wall  Street  Journal  reporter,  who  wrote  the  “Heard 
on  the  Street’’  column.  In  September,  he  was  indicted  on 
criminal  charges  stemming  from  the  same  activity.  The 
SEC  claimed  that  he  and  others  traded  in  securities  based 
on  information  from  his  column  prior  to  its  publication 
without  disclosing  that  fact  to  either  the  Journal  or  the 
public.  This  is  the  first  time  the  SEC  has  gone  ^ter  a 
financial  writer  under  this  theory  and  media  organizations 
see  the  SEC’s  actions  as  unconstitutionally  infringing 
upon  the  editorial  process. 

June  1984 

The  Justice  Department  began  an  extensive  investiga¬ 
tion  into  possible  leaks  of  info  after  Washington  Post  and 
others  ran  stories  suggesting  Edwin  Meese’s  involvement 
with  organizations  that  had  received  much  criticized  con¬ 
tracts  from  Justice’s  Office  of  Juvenile  Justice  and  Delin¬ 
quency  Prevention.  Three  Justice  Department  employees 
were  extensively  questioned  about  possible  leaks  from 
grants  files,  although  their  attorney  suggested  that  the 
same  information  would  be  available  under  the  Fol  Act. 

June  1984 

U.S.  military  officials  refused  to  allow  journalists  to 
visit  U.S.  naval  vessels  participating  in  joint  exercises  in 
the  Gulf  of  Fonseca  designed  to  improve  the  effectiveness 
of  Central  American  attempts  to  stop  arms  traffic  to  Salva¬ 
doran  guerrillas.  Both  UPI  and  the  Washington  Times  had 
requests  turned  down.  No  reasons  were  given  by  the  Pen¬ 
tagon. 

October  1984 

Department  of  Defense  announced  that  it  was  creating  a 
“pool”  of  reporters  who  would  be  allowed  to  cover  future 
combat  activities,  like  the  invasion  in  Grenada.  The  pool 
was  to  include  a  tv  camera  crew,  a  still  photographer,  and 
reporters  from  tv,  radio,  the  wire  service  and  newsmaga¬ 
zines.  After  news  editors  throughout  the  country  com¬ 
plained,  the  Defense  Department  announced  that  it  would 
add  one  daily  newspaper  reporter  to  be  selected  from 
among  eight  newspapers. 

November  1984 

In  Lowe  v.  SEC,  the  SEC  argued  that  financial  newslet¬ 
ters  giving  general  info  about  the  stock  market  and  secur¬ 


ities  must  be  licensed  as  investment  advisers  and  that 
absent  such  licenses,  their  publication  may  be  enjoined. 

December  1984 

The  Central  Intelligence  Agency  filed  a  complaint  with 
the  FCC  charging  that  ABC  “engaged  in  deliberate  news 
distortion”  in  three  “World  News  Tonight”  broadcasts 
about  the  alleged  connections  between  the  CIA  and 
Ronald  Rewald,  a  Hawaii  investment  banker  now  under 
indictment  for  ^ud.  FCC  later  dismissed  the  complaint 
on  technical  grounds,  but  upheld  the  right  of  federal  agen¬ 
cies  to  file  fairness  complaint.  The  CIA  has  recently  refiled 
its  complaint. 

December  1984 

The  first  ever  military  space  shuttle  mission  was 
shrouded  in  secrecy.  Defense  Department  officials  held  a 
secret  briefing  to  discuss  the  mission,  and  asked  all  report¬ 
ers  in  attendance  not  to  publish.  After  the  Washington 
Post  ran  a  full  story  about  the  alleged  mission  of  the 
shuttle.  Sec.  of  Defense  Caspar  Weinberger  called  it  the 
height  of  journalistic  irresponsibility.  Later  A.F.  Gen. 
Abel  admitted  the  Post  story  contained  no  information  that 
was  not  already  publicly  known. 

December  1984 

Fred  C.  Ikle,  Undersecretary  of  Defense  for  policy,  told 
a  conference  of  reporters  that  the  Administration  will  seek 
to  enact  new  criminal  penalties  for  government  employees 
who  leak  secrets  to  the  press.  Claiming  the  present  laws 
are  inadequate,  Ikle  said  the  Administration  was  prepared 
to  fight  on  all  fronts  “to  deter  people  who  are  about  to  be 
careless.” 

January  1985 

Department  of  Defense  began  implementation  of  a  new 
pilot  program  authorized  by  Congress  last  year  whereby 
3,500  people  will  be  given  polygraphs.  Lie  detectors  wiU 
not  only  he  used  to  trace  leaks  of  information  but  will  also 
be  ^ven  to  employees  as  a  screening  mechanism  to  guard 
against  infiltration  by  spies.  Adverse  employment  deci¬ 
sions  may  be  based  on  failure  to  pass  polygraph. 

January  1985 

A  Harvard  University  report  reprinted  in  the  Chronicle 
of  Higher  Education  focused  on  the  impact  of  the  Reagan 
prepublication  review  program  upon  research  universi¬ 
ties.  The  report  contends  that  prepublication  review 
clauses  are  being  added  to  research  contracts  having  noth¬ 
ing  to  do  with  national  security  or  classified  information. 
University  researchers  fear  erosion  of  scholarly  debate 
and  academic  freedoms. 

Information  on  missing 
chiidren  offered  to  newspaers 

Missing  Children  U.S. A.,  a  monthly  tabloid  newspaper, 
has  formed  a  new  information  network  dealing  with  the 
causes  and  location  of  missing  children. 

The  network  will  provide  a  package  of  camera  ready 
weekly  newspaper  columns,  news  reports  and  ads.  Specif 
inserts  and  preprinted  supplements  are  also  available. 

‘  ‘The  paper  can  run  the  columns  free  of  charge,  and  they 
can  do  whatever  they  want  as  long  as  they  run  the  logo  for 
our  publication,”  said  publisher  R.A.  Nelson. 
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Glen  Ellman 

Scripps  Howard  announces  seven  contest  winners 


Craig  Baggott 


James  Risser 


winners  are  the  Riverside  Press- 
Enterprise,  for  its  successful  battle  all 
the  way  to  the  U.S.  Supreme  Court  to 
insure  that  the  jury  selection  process 
will  remain  open  to  public  scrutiny; 
and  the  Hartford  Courant  for  its  wide- 
ranging  efforts  to  broaden  public 
understanding  of  First  Amendment 
issues. 

The  co-winners  each  received 
$2,500  and  a  plaque. 

Those  responsible  for  the  Press- 
Enterprise’s  winning  entry  were  the 
late  Norman  Chemiss,  executive  edi¬ 
tor;  Howard  H.  Hays  Jr.,  publisher 
and  editor,  Mel  Opotowsky,  manag¬ 
ing  editor/features,  and  Jackie  Cham¬ 
berlain,  librarian. 

Hartford  Courant  reporter  Chris 
Bowman  and  editor  and  publisher 
Michael  Davies  were  responsible  for 
that  newspaper’s  winning  entries. 

The  Hartford  Courant  was  also  the 
winner  in  the  newspaper  division  of 
the  Roy  W.  Howard  Award  for  Public 
Service  Journalism.  The  award  car¬ 
ries  a  $2,500  prize  and  a  plaque. 

The  Courant  won  for  its  detailed 
investigation  of  Connecticut’s  bridge- 
safety  inspection  system  following 
the  collapse  of  the  Mianus  Bridge  in 
1983.  The  series  spurred  fundamental 
changes  in  how  the  state  inspects  its 
bridges. 

Responsible  for  the  Courant’s  win¬ 
ning  entry  were  reporters  Chris  Bow¬ 
man,  Craig  Baggott  and  Clifford 
Teutsch,  and  photographer  Tony 
Bacewicz. 


The  second  place  winner  of  the  Roy 
W.  Howard  Award  was  the  Denver 
Post  for  its  investigtion  of  a  faultily 
manufactured  anesthetic  device  that 
caused  several  deaths  in  a  Denver 
hospital.  The  investigation  resulted  in 
discontinuation  of  the  product. 

Team  editor  Gay  Cook  and  staff 
writers  William  Ritz  and  John  Farrell 
produced  the  winning  entry. 

The  other  Scripps  Howard  Nation¬ 
al  Journalism  Award  winners  were: 

Ernie  Pyle  Awards  for  Human  In¬ 
terest  Reporting:  Winner  —  Bill 
McClellan,  St.  Louis  Post-Dispatch. 
He  received  $2,000  and  a  plaque,  plus 
a  citation  to  the  newspaper.  Second 
place  —  Liz  Balmaseda,  Miami 
Herald,  who  recevied  $1,000  and  a 
citation,  also  a  citation  to  the  news¬ 
paper. 

Walker  Stone  Awards  for  Editorial 
Writing:  Winner  —  Hap  Capwood, 
Dayton  Daily  News,  for  his  editorials 
on  the  Ohio  Supreme  Court  which 
helped  expose  the  high-handed 
administration  of  the  court  by  its  chief 
justice.  He  received  $2,000,  a  plaque 
and  a  citation  to  his  newspaper. 
Second  place — Paul  Greenburg,  Pine 
Bluff  Commercial,  who  received 
$  1 ,000,  a  citation  and  a  citation  for  his 
newspaper. 

The  Edward  J.  Meeman  Awards  for 
Environmental  Journalism:  Winner, 
under  100,000  circulation  —  The 
Montgomery  Advertiser,  for  stories 
by  reporters  Booth  Gunter  and  Mike 
Williams  on  the  dumping  of  hazard- 


The  Scripps  Howard  Foundation 
distributed  plaques,  citations  and 
$27,000  in  cash  prizes  to  honor  the 
work  of  47  individuals,  10  newspa¬ 
pers,  two  television  stations  and  a 
radio  station  at  its  annual  National 
Journalism  Awards  banquet  in  Cin¬ 
cinnati  on  April  4. 

The  foundation  holds  seven  major 
contests  in  all  —  five  in  print  journal¬ 
ism,  one  in  broadcast  and  one  for  aspir¬ 
ing  cartoonists. 

Newspapers  and  their  staffs  recog¬ 
nized  for  excellence  in  1984  included 
the  Hartford  Courant,  which  won  two 
awards,  the  Riverside  Press- 
Enterprise,  Miami  Herald,  Des 
Moines  Register,  St.  Louis  Post- 
Dispatch,  Dayton  Daily  News,  Pine 
Bluff  Commercial,  Montgomery 
Advertiser,  and  Scripps  Howard’s 
own  Rocky  Mountain  News  and  its 
crosstown  rival,  the  Denver  Post. 

Judges  for  the  Scripps  Howard 
awards  include  the  heads  of  the  two 
major  wire  services,  and  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion,  the  American  Society  of  News¬ 
paper  Editprs  and  the  International 
Press  Institute. 

The  judges  of  the  Edward  Willis 
Scripps  Awards  for  Service  to  the 
First  Amendment  this  year  decided 
on  two  co-winners  to  recognize  ser¬ 
vice  to  press  freedom  in  two  distinct 
ways:  fighting  censorship  through  the 
courts  and  educating  the  public  about 
its  stake  in  the  right  to  know  issue. 

The  Edward  Willis  Scripps  award 


John  Farrell 


Richard  Orlin 


Chris  Bowman 
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dous  wastes  which  helped  bring  about 
widespread  reforms  in  Alabama.  The 
newspaper  received  $2,000  and  a  pla¬ 
que.  Second  place,  under  100,000  cir¬ 
culation — Wilkes  Barre  Times  Lead¬ 
er,  which  received  $1 ,000  and  a  cita¬ 
tion  for  its  series  on  contamination  of 
Pennsylvania’s  water. 

Meeman  Award  winners  for  news¬ 
papers  over  100,000  circulation:  First 
place  —  James  Risser,  Des  Moines 


Register,  for  his  solution-oriented 
look  at  the  problem  of  unchecked  use 
of  chemicals  in  agriculture.  He  re¬ 
ceived  $2,000  and  a  plaque,  plus  a 
citation  to  the  newspaper.  Second 
place  —  The  Rocky  Mountain  News, 
which  received  $1,000  and  a  citation, 
for  its  series  on  the  limits  to  the  use  of 
water  from  the  Colorado  River. 

The  Charles  M.  Shultz  Award, 
established  in  1980  to  honor  cartoon¬ 


ists,  went  to  Richard  Orlin  of  the 
Bronx,  New  York.  He  received 
$2,000  and  a  plaque. 

The  Roy  W.  Howard  Awards  for 
Public  Service  Journalism,  broadcast 
division  went  to  KOMO-tv,  Seattle, 
which  was  the  overall  winner;  KTLA- 
tv,  Los  Angeles,  the  second  place 
television  winner;  and  WRAL-fm, 
Raleigh,  which  was  the  second  place 
radio  winner. 


A  new  trademark  for  Scripps  Howard 


On  April  3,  Scripps  Howard  began 
using  a  new  trademark  to  complete  a 
corporate  reorganization  that  began 
about  a  year-and-a-half  ago. 

Replacing  the  illustration  of  a  black 
and  white  lighthouse  that  adorned  the 
company’s  newspapers  since  1923 
will  be  a  symbol  of  white  beacons 
slashing  through  a  field  of  blue  dark¬ 
ness. 

The  Cincinnati-based  company 
also  recently  changed  its  name  as 
well.  It  is  now  known  simply  as 
Scripps  Howard,  with  no  hyphen  and 
no  “Inc.”  or  “Co.”  afterwards. 

The  lighthouse  trademark  was  ori¬ 
ginally  used  by  the  Albuquerque 
(N.M.)  Tribune  atop  a  column  by  its 
then-publisher,  Carl  Magee.  When 
Scripps  Howard  purchased  the  Tri¬ 
bune  in  1923,  Roy  Howard  liked  the 
lighthouse  and  quotation  attributed  to 
Dante  that  went  with  it.  He  decided  to 
place  the  illustration  on  the  left  ear  of 
Scripps  Howard  title  lines. 

The  company  will  retain  the  Dante 
quotation  as  its  motto:  “Give  light 
and  the  people  will  find  their  own 
way.”  The  motto  is  an  adaptation  of  a 
line  from  Purgatory. 

“Our  new  logo  is  a  strong,  compre¬ 
hensive  symbol  that  is  a  natural  tran¬ 
sition  in  today’s  graphics  of  the  light¬ 
house,”  said  Scripps  Howard  presi¬ 
dent  Edward  W.  Estlow. 

Besides  appearing  in  the  upper 
lefthand  corner  of  the  company’s 
newspapers,  an  animated  version  of 
the  new  symbol  will  be  seen  on  the 
new  symbol  will  be  visible  on  Scripps 
Howard’s  broadcast  stations. 

Chermayeff  &  Geismar,  a  New 
York-based  design  group,  developed 
Scripps  Howard’s  new  symbol  and 
identity  program. 

Bill  Brewer,  coordinator  of  corpo¬ 
rate  communications,  said  E.W. 
Scripps  Co.  is  still  the  legal  name  of 
the  holding  company  for  Scripps  Ho¬ 
ward,  but  the  latter  name  is  how  the 
company  will  be  known  publicly. 

The  reorganization  also  resulted  in 
Scripps  Howard  being  “publicly  the 
owner  of  the  other  subsidaries.” 

There  are  70  different  Scripps  Ho- 


SCRIPPS  HOWARD 

The  new  trademark 


The  old  trademark 

ward  businesses.  Brewer  said,  includ¬ 
ing  14  daily  and  21  non-daily  news¬ 
papers.  The  dailies  include  the  Cin¬ 
cinnati  Post,  Memphis  Commercial 
Appeal,  San  Juan  Star,  Albuquerque 
Tribune,  Rocky  Mountain  News,  Pitt¬ 
sburgh  Press,  Columbus  Citizen- 
Journal  and  El  Paso  Herald-Post. 

Scripps  Howard  also  owns  broad¬ 
casting  properties,  cable  systems. 
United  Media  Enterprises,  a  group 
group  of  weekly  business  publica¬ 
tions,  magazines,  cellular  telephone 
interests,  Berkley-Small  Manufactur¬ 
ing  —  make  of  news  racks.  Southern 


News  Racks  Company,  and  George 
R.  Hall,  Inc. — installer  of  newspaper 
presses  and  distribution  eqiupment — 
and  Hall  Systems,  which  manufac¬ 
tures  newspaper  mailroom  equip¬ 
ment. 

Creditors  give 
UPl  90  day  reprieve 

United  Press  International  was 
granted  by  a  90-day  moritorium  on 
repayment  of  its  outstanding  debt, 
said  Jules  Teitelbaum,  an  attorney  for 
the  news  service’s  creditors. 

In  the  interim,  the  creditors  have 
agreed  to  negotiate  with  UPI  over 
ways  to  relieve  its  debt  burden,  which 
has  been  estimated  at  around  $17  mil¬ 
lion. 

The  creditors  recently  formed  a 
committee  to  represent  them  in  the 
negotations. 

One  of  UPI’s  goals  is  to  persuade 
the  creditors  to  accept  stock  in  the 
company  in  exchange  forgiveness  of 
the  debt. 

However,  Raymond  H.  Wechsler, 
who  was  recently  named  president 
and  chief  operating  officer  of  UPI, 
said  interest  in  a  debt-for-equity  ex¬ 
change  was  “very  minimal  at  this 
point.” 

Other  UPI  spokesmen  said  that  it 
was  “premature”  at  this  stage  in  the 
negotiations  to  say  how  the  debt  issue 
will  be  handled.  They  said  there  were 
a  number  of  options  under  considera¬ 
tion  but  declined  to  elaborate. 

In  other  developments,  UPI 
announced  the  creation  of  an  “office 
of  the  president”  consisting  of  Luis 
Nogales,  chairman  and  chief  execu¬ 
tive  officer,  and  executive  editor 
Maxwell  McCrohon. 

Before  being  named  president  by 
Nogales,  Wechsler  served  as  a  flnan- 
cial  consultant  to  UPI.  He  and 
Nogales  are  the  chief  architects  of 
UPI  financial  reorganization. 

Wechsler  will  oversee  the  com¬ 
pany’s  business  operations  incuding 
flnance,  marketing  and  communica¬ 
tions.  McCrohon  will  be  in  charge  of 
all  editorial  divisions. 
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Complexities  in  iabor  iaw 

What  every  editor  and  publisher  should  know  about  hiring 


By  M.K.  Guzda 

The  subtleties  of  labor  management 
can  unwittingly  trap  both  labor  and 
management  in  a  mire  of  illegalities 
unless  each  side  understands  the  rules 
before  a  conflict  arises. 

Speaking  to  the  New  England 
Newspaper  Association  recently  in 
Boston,  attorneys  Richard  Perras  and 
Alvin  Glazerman  defined  some  of  the 
complexities  in  labor  law  that  often 
escape  employers  and  employees. 

At  the  applicant  stage,  two  basic 
discriminatory  employment  practices 
exist  involving  “disparate  treatment” 
and  “disparate  impact.” 

Disparate  treatment  is  conduct  in¬ 
tended  to  discriminate  on  the  basis  of 
race,  sex,  color,  national  origin,  reli¬ 
gion  or  some  other  prohibited  factor. 
To  determine  an  employer  is  liable, 
proof  of  discriminatory  motivation 
must  be  found. 


At  the  applicant  stage, 
two  basic  discriminatory 
employment  practices 
eM  involving  “disparate 
treatment”  and  “disparate 
Impact.” 


Disparate  impact  does  hot  require 
proof  of  intentional  discrimination  or 
motivation.  However,  a  “facially 
neutral”  decision  or  business  prac¬ 
tice,  such  as  questioning  a  person’s 
marital  or  family  status,  may  be  ille¬ 
gally  discriminatory  if  it  has  a  si^ifi- 
cant  discriminatory  impact  on  an  indi¬ 
vidual  or  group  because  of  race,  sex, 
color,  national  origin,  religion  or 
some  other  prohibited  factor. 

For  instance,  it  is  unlawful  sex  dis¬ 
crimination  to  screen  out  women  be¬ 
cause  they  are  married,  mothers  or 
potential  mothers  on  the  grounds  they 
have  greater  attendance  problems — 
unless  the  same  standards  are  applied 
to  married  men  and  fathers. 

Also,  screening  out  blacks  or  His- 
panics  because  of  prior  arrest  records 
is  unlawful  based  on  disparate  impact 
since  current  statistics  show  blacks 
and  Hispanics  are  arrested  at  a  dis- 
proportionally  higher  rate  than 
whites. 


Denying  blacks  or  Hispanics  em¬ 
ployment  because  of  prior  convic¬ 
tions  requires  proof  of  business  ne¬ 
cessity  by  showing  the  relation  be¬ 
tween  the  crime  and  the  job,  since 
statistics  show  those  groups  are  con¬ 
victed  at  a  higher  rate  than  whites. 

At  the  present  time,  the  attorneys 
said,  a  true  judicial  consensus  regard¬ 
ing  the  extent  of  that  business  necessi¬ 
ty  has  not  been  reached  due  to  insuffl- 
cient  litigation. 


See  related  story  on  page  24. 


Likewise,  discriminating  on  the 
basis  of  height,  weight,  having  rela¬ 
tives  or  friends  in  the  workplace, 
education,  experience  and  recent 
work  requirements  all  show  some  dis¬ 
parate  impact  if  the  employer  cannot 
prove  a  business  necessity  was  justi¬ 
fied  in  the  denial  of  employment. 

A  1971  U.S.  Supreme  Court  deci¬ 
sion  (Griggs  V.  Duke  Power  Co.)  has 
established  that  any  employment  re¬ 
quirement  having  an  adverse  impact 
on  women  or  minorities  may  be  illegal 
discrimination  unless  validated  as  tru¬ 
ly  job-related. 

From  that  decision,  the  govern¬ 
ment  determined  Uniform  Guidelines 
on  Employee  Selection  Procedures, 
published  in  1978  and  currently  the 
best  available  indication  of  the  en¬ 
forcement  posture  in  alleged  illegal 
discrimination  regarding  pre¬ 
employment  testing,  Parras  and 
Glazerman  said.  The  guidelines  in¬ 
clude  criteria  for  application  forms, 
interviews,  performance  tests,  paper 
and  pencil  tests,  performance  and 
training  programs  or  probationary 
periods,  and  any  other  procedure 
used  to  make  an  employment  deci¬ 
sion. 

Pre-employment  tests  or  other 
selection  criteria  need  not  be  vali¬ 
dated  as  truly  job-related  unless 
adverse  impact  is  found  in  their  use. 
The  guidelines  define  adverse  impact 
asa“  .  .  .  substantially  different  rate 
of  selection  in  hiring,  promotion  or 
other  employment  decision  which 
works  to  the  disadvantage  of  mem¬ 
bers  of  a  race,  sex  or  ethnic  group.” 

In  determining  a  “substantially 
different  rate  of  selection,”  the  agen¬ 
cies  which  have  promulgated  the 
guidelines  have  agreed  upon  the 


“four-fifths  or  80%  test”  as  a  rule  of 
thumb.  Thus,  adverse  impact  will  be 
found  if  the  selection  rate  of  women  or 
minorities  is  less  than  four-fifths  or 
80%  of  the  selection  rate  for  males  or 
non-minorities. 

To  evaluate  adverse  impact,  the 
guidelines  have  outlined  four  steps: 
Divide  the  number  of  persons 
hired  from  a  group  by  the  number 
of  applicants  from  the  group  to  deter¬ 
mine  the  rate  of  selection;  observe 
which  group  has  the  highest  selection 
rate;  divide  the  selection  rate  for  a 
group  by  the  selection  rate  for  the 
highest  group  to  determine  the  impact 
ratio;  and,  observe  whether  the  selec¬ 
tion  rate  for  any  group  is  substantially 
less  that  four-fifths  or  80%. 


CrHerion-reiated  validity 
requires  showing  a 
statistical  relationship 
between  scores  on  a  test 
and  successful  job 
performance. 


For  example,  assume  48  of  80  white 
applicants  are  hired,  resulting  in  a 
selection  rate  of 48/80  or  60%.  Further 
assume  that  for  the  same  job,  12  of  40 
black  applicants  are  hired,  resulting  in 
12/40  or  30%.  The  black  selection  rate 
is  50%  of  the  white  selection  rate,  fall¬ 
ing  below  the  four-fifths  or  80%  rule  of 
thumb. 

Should  adverse  impact  be  found,  a 
pre-employment  test  or  other  selec¬ 
tion  procedure  may  be  validated 
under  the  guidelines  in  one  of  three 
ways:  criterion-related  validity;  con¬ 
tent  validity;  and  construct  validity. 

Both  criterion-related  validity  and 
construct-related  validity  require  ex¬ 
pert  analysis  by  psychologists/ 
statisticians. 

Criterion-related  validity  requires 
showing  a  statistical  relationship  be¬ 
tween  scores  on  a  test  and  successful 
job  performance. 

Construct  validity  involves  iden¬ 
tifying  a  psychological  trait  such  as 
“leadership  ability”  and  then  devis¬ 
ing  a  statistically  valid  procedure  to 
measure  the  presence  and  degree  of 
that  trait. 

(Continued  on  page  20) 
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V. 


The  James  E.  Scripps  Award  Recognizes 

Quality  Journalism 


That  honor  was  presented  this  year  to  Ric 
Bohy  of  The  Detroit  News  for  his  story,  "Food 
Spoilage,"  a  seven-month  long  series  that 
documented  the  loss  or  contamination  of  284 
tons  of  food  for  needy  residents  of  Detroit. 

Roby's  story  didn't  please  people  in  the  city 
administration  who  were  responsible  for 
handling  the  food  —  but  then  the  city's 
negligence  didn't  please  the  people  who 
needed  the  food  either.  The  story  did, 
however,  expose  the  problem  and  steps  were 
taken  to  correct  it. 

Ric  Roby's  story  delivered  that  news  to  some 
2  million  readers.  It's  the  type  of  quality 
work  that  our  readers,  viewers  and 
listeners  have  come  to  expect. 


1^^ 


THE  EVENING  NEWS  ASSOCIATION 
A  Tradition  of  Excellence 


lAMES  E.  SCRIPPS  AWARD 


Newspaper  Division:  The  Detroit  News,  Detroit,  Michigan;  Times  Graphics,  Inc.,  Vineland,  New  Jersey;  The  Desert  Sun,  Palm  Springs,  California; 
Daily  News,  Indio,  California.  Broadcast  Division:  WDVM-TV,  Washington,  D.C.;  KTVY,  Oklahortta  City,  Oklahoma;  WALA-TV,  Mobile,  Alabama; 
KVUE-TV,  Austin,  Texas;  KOLD-TV,  Tucson,  Arizona;  WWJ-WJOI,  Detroit,  Michigan. 


Labor  law 

(Continued  from  page  18) 


Because  of  cost  prohibitions, 
however,  in  most  cases  proving  tests 
have  adverse  impact  should  be  disre¬ 
garded  unless  they  show  content 
validity. 

Religious  and  handicap  discrimina¬ 
tion  are  two  areas  the  government  has 
required  employers  to  display  an 
affirmative  effort  to  accommodate.  In 
those  cases  where  an  employee’s 
wish  to  avoid  working  certain  days  or 
hours  because  of  sincere  religious  be¬ 
liefs,  employers  must  be  careful  to 
show  they  have  at  least  made  efforts. 


...it is  uniawfui sex 
(nomination  to  screen 
out  women  because  they 
are  married . . . 


It  is  now  well  settled  that  an  em¬ 
ployer  cannot  simply  screen  out  ap¬ 
plicants  because  the  employer  does 
not  want  to  deal  with  individuals  who 
have  handicaps. 

However,  it  is  by  no  means  clear  to 
what  extent  the  employer  may  deny 
employment  because  the  applicant 


cannot  be  employed  without  en¬ 
dangering  himself  or  others. 

Employers  are  not  required  to  em¬ 
ploy  individuals  who  cannot  safely 
perform  work,  but  on  the  other  hand, 
the  law  is  designed  to  prohibit  em¬ 
ployers  from  simply  screening  out  all 
handicapped  applicants  because  they 
pose  a  somewhat  higher  risk  of  injury 


than  perfectly  healthy  applicants. 

An  employer  cannot  be  found  guilty 
of  discrimination  if  it  can  prove  to  a 
reasonable  probability  —  not  merely 
a  possibility  —  that  the  job  duties 
would  be  hazardous  to  the  em¬ 
ployee’s  health  in  the  future  or  that 
the  employee’s  disability  would  pre¬ 
sent  a  hazard  to  co-workers. 


Ex-Times  Mirror  execs  buy  weeklies 


Two  former  Times  Mirror  news¬ 
paper  publishers  have  teamed  up  to 
purchase  several  weeklies  that  com¬ 
pete  directly  with  their  ex-employer’s 
dailies  in  southern  Connecticut. 

Jay  Shaw,  former  publisher  of  the 
Greenwich  Time  and  Stamford  Advo¬ 
cate,  and  Keith  McGlade,  former 
publisher  of  the  Hartford  Courant,  re¬ 
cently  formed  Associated  Media,  Inc. 
which  has  acquired  the  Greenwich 


Gazette,  Greenwich  Suburbanite  and 
Stamford  Mail. 

The  Suburbanite  was  subsequently 
folded  into  the  Gazette,  Shaw  said. 

The  purchase  also  included  a 
biweekly,  statewide  business  maga¬ 
zine  called  Intercorp  and  the  monthly 
Jewish  Reporter. 

The  publications  were  purchased 
from  several  families.  No  prices  were 
disclosed. 


Videotex  group  elects  officers 


The  Videotex  Industry  Association 
has  re-elected  William  Seelinger, 
manager  of  videotex  market  develop¬ 
ment  for  the  International  Business 
Machines  Corp.,  as  chairman  of  the 
trade  association’s  board  for  1985. 

John  Woolley,  senior  vice  presi- 


Get  the  idea 


dent  of  the  Viewdata  Corp.  of  Amer¬ 
ica,  was  elected  vice  chairman.  Ver¬ 
non  Cain,  vice  president  of  operations 
for  KEYCOM  Electronic  Ftiblishing 
was  named  treasurer.  Jim  Garden, 
manager  of  videotex  planning  for  the 
Digital  Equipment  Corp.,  was  named 
secretary. 


For  information  about  speakers  and  registration,  call 
David  Yarnold,  Mercury  News  Assistant  Managing  Editor - 
Graphics/ Special  Projects,  at  (408)  920-5668. 

Attend  the  conference.  And  discover  how  better  graphics 
better  attract  readers. 

GRAPHICS  '85 


Chc^Hcrcurii  Xcius 


On  Friday,  Saturday  and  Sunday,  April 26, 27 and  28,  The 
San  Jose  Mercury  News  hosts  its  7th  annual  graphics  confer¬ 
ence  at  the  Sainte  Claire  Hilton  in  do  wnto  wn  San  Jose. 

For  three  days  you  can  participate  in  hands-on  workshops 
and  discussions  with  industry  leaders. 

The  cost:  $75  for  professionals,  $45  for  students. 
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Keeping  up  with  changing  times 
is  crucial  irow£fn  editor's  viewpoint. 


An  editor  knows  that  a  newspaper's  readers 
are  the  people  making  times  change. 

Supplementing  today's  publications  with  up- 
to-date,  interesting  copy  appeals  to  current 
readers  and  can  attract  new  readers  from  all 
areas  of  a  newspaper's  prospective  audience. 

Copley's  WEEKLY  FEATURES  PACKAGE  offers 
an  advantage  in  this  highly  competitive  mar¬ 
ket. 

The  package  contains  something  for  every 
reader.  Over  50  features  written  by  top  newspa¬ 
per  pros  are  centered  around  a  variety  of  topics: 


•  Entertainment 

•  Food  and  Health 

•  Lifestyle 

•  Around  The  House 

•  Crossword  &  Games 

•  Family  and  Seniors 


•  Political  Cartoons  &  Editorials 

•  Sports 

•  Real  Estate 

•  Fillers 

•  Hobbies 

•  Financial 


Promote  the  features  that  build  readership 
and  increase  circulation. 

Each  newspaper  has  its  own  personality,  influ¬ 
enced  by  local  and  regional  trends.  The  variety 
of  material  Copley  News  Service  provides  allows 
any  target  market  to  become  fully  developed. 
Also  available  are  several  variations  of  the 
WEEKLY  FEATURES  PACKAGE  that  can  be  suited 
to  specific  needs. 

Call  toll  free  today. 

For  more  information  on  our  competitive  pric¬ 
es  and  selections,  call  our  toll-free  line  at  (800) 
445-4555.  From  California,  Alaska,  Hawaii  and 
Canada,  call  collect  to  (619)  293-1818.  Mention 
this  ad  and  receive  the  first  two  weeks  of  service 
free  of  charge! 

COPLEY 


P.O.  BOX  190  SAN  DIEGO,  CA  92112-9979 


( 
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“Those  v^o  would 
deny  fieedom  to  others 
deserve  it  not  for 
diemselves, 
and,  under  a  just  God, 
cannot  long  retain  it? 

Abraham  Lincoln,  1859 


Although  Lincoln's  eloquent  words 
addressed  the  tragic  contradiction  of 
human  slavery,  they  apply  universally 
where  one  entity  is  unjustly  restrained  or 
restricted  solely  for  the  benefit  of  another. 

For  almost  100  years,  America’s  rail¬ 
roads  were  bound  in  servitude  to  various 
special  interests,  and  stiffing  federal  reg¬ 
ulations  prohibited  the  railroads  from 
competing  freely  in  the  marketplace. 

With  little  hope  for  an  equitable  return  on 
investment,  railroads  deteriorated.  Lack¬ 
ing  the  freedom  to  conduct  business  in  a 
reasonable  manner,  many  became 
insolvent. 

In  1980,  the  Staggers  Rail  Act  lifted 


some  of  the  more  crippling  regulations. 
Today,  after  heavy  investments  in  equip¬ 
ment  and  repair,  railroads  are  providing 
the  type  of  service  the  nation  needs.  In 
areas  where  trains  once  lurched  and 
swayed  at  10  mph,  they  now  roll  smooth¬ 
ly  at  70.  Where  bankruptcy  was  once  a 
widespread  threat,  financial  health  is 
slowly  becoming  a  reality.  Suffocating 
regulatory  red  tape  has  been  replaced  by 
marketing  initiatives  and  innovative 
services. 

The  vast  majority  of  rail  customers 
appreciate  the  benefits  of  a  solvent  and 
competitive  rail  system.  A  recent  study 
shows  that  87%  of  rail  customers  sur¬ 


veyed  believe  that  railroads  should  con¬ 
tinue  to  compete  in  an  open  market.  And 
no  wonder:  Rail  rates  were  increasing  twice 
as  fast  before  Staggers  as  they  are  now. 

Yet  certain  special  interests,  masquerad¬ 
ing  as  a  consumer  group,  are  trying  to 
persuade  Congress  to  modify  the  Staggers 
Act,  to  again  force  the  nation's  railroads 
into  economic  involuntary  servitude. 

For  more  information,  write: 

Freedom  of  Choice,  Dept.  512 , 

Association  of  American  Railroads, 

1920  L  Street,  N.W,  Washington,  DC 

20036.  Or  if  you’re  on  a  dead¬ 
line,  call  us  at  (202)  835-9550 
or  9555. 


ASSOCIAnON  OF  AMERICAN  RAILROADS 


Wage-hour  investigations 

Lawyer  tells  newspaper  managers  how  to  cope 


By  M.K.  Guzda 

Wage-hour  investigation:  a  phrase 
capable  of  stopping  the  presses  in  a 
manager's  brain  or  spelling  relief  to  an 
overextended  reporter. 

An  agent  from  the  Department  of 
Labor  visits  your  newspapers  un¬ 
announced,  saying  the  agency  re¬ 
ceived  an  anonymous  employee  com¬ 
plaint  about  wage-hour  violations. 
The  employee  says  he  or  she  has  been 
working  more  than  40  hours  each 
week,  but  is  instructed  by  manage¬ 
ment  to  write  no  more  than  40  hours 
on  the  time  sheet.  Compensatory  time 
is,  at  best,  the  employee  says,  a 
theory  and  not  practice. 

The  agent  asks  to  review  your 
payroll  books  to  determine  whether  a 
violation  is  taking  place. 

Calm  yourself,  first  of  all,  says 
attorney  Alvin  Glazerman  of  Ed¬ 
wards  &  Angell  in  Boston.  If  you  are 
violating,  the  rules,  yoii  can  avoid 


litigation  by  following  a  few  cautions. 

What  spurred  the  investigation  was 
an  anonymous  call,  a  target  search  of 
a  particular  industry,  or  a  recheck  of  a 
prior  violation,  Glazerman  said. 


“Say  you  intend  to 
cooperate  fully,  but  ITs 
inconvenient  right  now 
and  ask  him  to  come 
back  in  two  weeks,” 
Glazerman  advised.  ‘That 
will  give  you  time  to 
check.” 


When  the  agent  asks  to  see  the  books 
for  a  two-  to  three-year  period  and 
interview  employees,  you  can  decline 


gracefully,  if  only  temporarily. 

“Say  you  intend  to  cooperate  fully, 
but  it’s  inconvenient  right  now  and 
ask  him  to  come  back  in  two  weeks,’’ 
Glazerman  advised.  “That  will  give 
you  time  to  check.’’ 

Conduct  your  own  evaluation  and 
take  corrective  action  if  you  do  find 
problems.  Interview  reporters  and 
editors  to  clarify  the  situation.  Find 
out  which  employees  are  exempt 
from  the  investigation,  such  as  those 
paid  on  salary,  which  is  defined  as  pay 
given  to  persons  who,  for  more  than 
half  their  shifts,  supervise  two  or 
more  employees  and  are  paid  $250  or 
more  a  week. 

Glazerman  says  the  government, 
quite  often,  does  only  a  cursory  check 
of  the  records  and  may  be  working 
with  inaccurate  facts. 

When  the  agent  reviews  the  com¬ 
pany’s  payroll  applicable  to  wage  ear- 
(Continued  on  page  26) 


“Ninety  percent  of  the  businessmen  in 
this  country  would  not  pick  up  the  phone 

when  the  press  calls.”  —John  Lawrence 

Los  Angeles  Times 
on  CBS'  “Business  and  the  Media" 

We  will  In  fact,  we’re  making  it  easier  to  reach  us.  We’ve  created  a 
national  information  line ...  for  news  media  only  . . .  800-258-INFO. 

When  you  call  Dow  you’ll  get  a  quick  answer,  or  we’ll  find  the  specific 
expert  best  able  to  answer  your  questions. 

And  you’ll  always  get  someone  who  understands  deadlines. 


When  you  call  Dow,  we’ll  answer. 


Dow  information  line . . . 
For  news  media  only 
800-258-INFO 


(800-258-4636) 


*TradeDiark  of  The  Dow  Chemical  Company 
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TVGUIDr  TELEVISION  GUIDE' 
CABLE  TV  GUIDT  TV  MOVIE  6UIDG 


Our  trademarks  are  as  important  to 
us  as  TV  Guide  magazine  is  to  our 
nearly  43  million  adult  readers  every 
week.  So  remember:  TV  Guide, 
Television  Guide,  Cable  TV  Guide, 
TV  Movie  Guide,  Pay  TV  Guide  and 
the  TV  Guide  logo  are  all 
registered  trademarks 
of  Triangle  Publications,  Inc., 

and  can’t  be  used  by  anyone  else  .  TRIANGLE  PUBLICATIONS.  INC 


TV 

GUIDE 


TV  Guicle*and  the  TV  Guide  logo  are  registered  trademarks  of  Triangle  Publications,  Inc. 


Wage  hour 

(Continued  from  page  24) 

ners  and  concludes  the  law  has  been 
violated,  two  avenues  are  offered  to 
the  employer:  a  settlement  confer¬ 
ence  or  federal  court.  By  knowing 
which  employees  are  included  in  the 
case  and  how  many  hours  of  overtime 
are  in  question,  the  employer  may  be 
better  prepared  to  avoid  litigation. 

Since  newspapers  rarely,  if  ever, 
work  on  a  regimented  schedule,  em¬ 
ployers  should  be  aware  of  what  com¬ 
pensation  is  necessary  for  overtime 
and  how  it  must  be  paid,  Glazerman 
said. 

Compensatory  time  can  be  offered 
for  overtime,  but  it  must  be  taken  in 
the  same  week  the  employee  worked 
overtime.  In  other  words,  comp  time 
is  a  complement,  not  a  supplement  to 
the  40  hour  work  week.  And  comp 
time  must  be  given  at  time-and-a-half, 
the  time  equivalent  of  overtime. 

If  an  employee  works  four  hours 
overtime  during  Wednesday  and 
Thursday  and  comp  time  is  offered  in 
place  of  monetary  overtime,  the  em¬ 
ployee  is  due  six  hours  off  by  the  end 
of  the  work  week.  Accruing  comp 
time  over  the  months  for  a  longer 
vacation  is  illegal,  Glazerman  said, 
though  sometimes  preferred  by  both 


the  employee  and  the  employer. 

Guaranteeing  an  employee  over¬ 
time  does  not  fufill  the  law,  either,  he 
said.  Telling  a  wage-hour  worker  he 
or  she  will  be  guaranteed  four  hours 
overtime  each  week  if  they  work  it 
falls  into  the  realm  of  salary.  Inciden¬ 
tally,  Glazerman  said,  most  state  laws 
require  weekly  paychecks. 

Basically,  the  way  to  avoid  messy 
litigation  and  disgruntled  employees, 
Glazerman  said,  is  to  keep  the  books 
straight  and  pay  according  to  the 
rules. 


Culbertson  elected 
to  API  position 

Lowell  E.  Culbertson,  president  of 
the  pulp  and  paper  group  of  Bowater 
Inc. ,  is  the  new  chairman  of  the  Amer¬ 
ica  Paper  Institutes’s  newsprint  divi¬ 
sion,  API  has  announced. 

Culbertson  was  elected  recently 
when  the  newsprint  division  met  dur¬ 
ing  the  annual  Paper  Week  conven¬ 
tion,  held  at  the  Waldorf-Astoria  Ho¬ 
tel  in  New  York  City. 

Jerry  P.  Soderberg,  vice  president 
and  sales  manager  of  pulp,  publishing 
and  packaging  paper  for  the  Boise 
Cascade  Corp.,  was  elected  vice 
chairman  of  the  division. 


Newspaper  faulted 
for  rejecting  ad 

The  Ontario  Press  Council  has  up¬ 
held  a  complaint  from  a  book  dealer 
whose  ad  was  rejected  by  the  Toronto 
Globe  and  Mail  because  it  featured  an 
illustration  of  a  nude  male  back. 

Jearld  Moldenhauer  of  the  Glad 
Day  Bookshop  complained  that  the 
advertisement  for  the  Christopher 
Street  Reader  was  rejected  even 
though  the  Globe  and  Mail  accepted 
an  advertisement  for  the  book  from 
another  store.  The  newspaper  never 
suggested  changing  the  offensive  ad, 
he  said. 

The  council  said  the  Globe  and  Mail 
argued  that  in  the  other  published  ad 
the  illustration  of  the  back  of  a  nude 
male  was  brushed  out. 

The  council,  a  voluntary  organiza¬ 
tion  of  Ontario’s  42  English-language 
dailies,  upheld  the  complaint,  saying 
the  newspaper  acted  “inconsistent¬ 
ly”  and  that  changes  should  have 
been  allowed. 

In  another  ruling,  the  council  up¬ 
held  another  complaint  over  a  Globe 
and  Mail  headline  that  identified  an 
acquitted  man  as  a  Sikh.  The  council 
-upheld  the  complaint,  saying  the  iden¬ 
tification  was  irrelevant  to  the  story. 


legal  drinking 
age  goes 
down. 


do 

accidents 
go  up? 


It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance?"  They're  part  of  the 
Information  sen/lce  available 
to  newspeople  from  State 
Farm. 


write  or  call  (309-766- 
2625)  If  you  have  an  Interest 
In  these  topics  or  questions 
about  others. 


Media  Information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701  r  STATi  Pi 
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Doctors  meet  the  Press 

Panel  of  physicians  asks  medical  reporters  why  important  medical 
news  goes  unreported  while  less  significant  stories  are  hyped 


By  M.  L.  Stein 

The  doctors  asked  the  reporters: 

Why  is  the  press  “glorifying”  arti¬ 
ficial  heart  patients  while  more  im¬ 
portant  medical  news  goes  unreport¬ 
ed? 

What  made  the  Baby  Fae  baboon 
heart  transplant  such  an  unusual  sto¬ 
ry? 

Why  is  the  press  paying  so  much 
attention  to  famines  in  Africa  and  ig¬ 
noring  the  need  for  birth  control  in 
that  area? 

These  and  other  questions  were 
hurled  at  four  medical  reporters  by  a 
panel  of  doctors  at  the  Far  West  Re¬ 
gional  Conference  of  Women  in 
Communications  in  Costa  Mesa, 
California. 

The  physicians,  indicating  skepti¬ 
cism  and  even  hostility  toward  medi¬ 
cal  news  coverage,  used  the  “reverse 
press  conference”  to  blast  the  media 
for  a  variety  of  alleged  sins,  including 
their  coverage  of  the  prostitution  trial 
of  track  star  Edwin  Moses,  who  was 
acquitted. 

Referring  to  the  Moses  case.  Dr. 
Arthur  Goldstein,  a  University  of 
California,  Irvine,  adjunct  professor 
asked: 

“Does  the  right  to  know  mean  the 
public  has  the  right  to  know  every¬ 
thing,  even  though  the  lives  of  people 
are  destroyed?  Acquittals  appear  on 
page  19  and  meanwhile  someone  is 
scarred  for  life.” 

Associated  Press  science  writer 
Lee  Siegel  replied  that  “Moses  was  in 
the  public  eye.  He  was  newsworthy.” 

Goldstein,  a  specialist  in  maternal 
fetal  medicine,  also  charged  the  press 
with  “glorifying”  the  mechanical 
heart,  which  he  termed  “almost  use¬ 
less.” 

He  also  accused  the  press  of  “mis¬ 
leading  the  public”  in  the  heart  trans¬ 
plant  reporting  and  providing  “free 
publicity”  for  Humana  Hospital  in 
Louisville,  Ky.,  where  two  such  op¬ 
erations  have  been  performed. 

Siegel  shot  back:  “I  would  say  that 
Humana  Hospital  has  glorified  the 
mechanical  heart.” 

A  fellow  press  panelist,  Los  Ange¬ 
les  Times  medical  writer  Harry  Nel¬ 
son  added  that  “the  news  media,  in  a 
sense,  are  victims  of  staged  events” 
such  as  the  mechanical  heart  oper¬ 
ations. 


“It’s  impossible  to  ignore  such  an 
event,”  he  explained. 

But  Nelson  predicted  that  Hu¬ 
mana’s  handling  of  the  Jarvick  heart 
cases  will  “backlash”  on  the  hospital 
when  the  artificial  organ  becomes  ob¬ 
solete  and  is  replaced  by  newer  de¬ 
vices. 


Goldstein  also  scored 
the  press  for  heavy 
coverage  of  what  he 
termed  “Band-Aid 
missions  of  mercy”  in 
connection  with  the 
famine  in  Ethiopia. 


“The  press  can  be  pulled  into  these 
things  but  eventually  it  wises  up  and 
sees  through  the  event  and  acts  ac¬ 
cordingly,”  Nelson  asserted. 

Dr.  Stephen  Glass,  a  family  practi¬ 
tioner  at  Kaiser  Hospital  in  Fontana, 
Calif.,  queried  the  reporters  on  the 
nature  of  their  audience  for  the  me¬ 
chanical  heart  and  other  well  publi¬ 
cized  medical  stories. 

“People  relate  to  what  affects  them 
personally,”  explained  Sandy  Pavici, 
Riverside  Press-Enterprise  medical 
reporter.  “The  artificial  heart  is  an 
example.” 

“Do  you  mean  by  making  Barney 
Clark  (first  mechanical  heart  patient) 
look  heroic  by  reaching  for  a  beer?” 
Glass  inquired. 

When  Glass  persisted  in  wanting  to 
know  for  whom  the  reporters  were 
writing,  Ann  Imse,  a  health  care  spe¬ 
cialist  for  the  Orange  County  Regis¬ 
ter,  said  newspaper  audiences  are 
generally  intelligent  and  concerned. 

“I  write  for  a  sophisticated  audi¬ 
ence,”  she  declared.  “The  general 
audience  watches  television.” 

Glass  also  wanted  to  know  what 
made  the  Baby  Fae  case  unusual. 

“Because  it  was  contrary  to  na¬ 
ture,”  Nelson  retorted.  “What  are  we 
supposed  to  do  with  such  develop¬ 
ments — ignore  them?” 

Richard  Weismeyer,  director  of 
university  relations  at  Loma  Linda 
University  Hospital  where  the  Baby 
Fae  transplant  occurred,  held  up  one 


newspaper  clipping  and  said  it  con¬ 
tained  two  errors  about  the  operation. 

“What  responsibility  do  you  have 
to  make  something  right  that  is 
wrong?”  he  asked.  Weismeyer  also 
questioned  whether  any  part  of  a  story 
could  be  believed  if  it  contained  er¬ 
rors  of  fact. 

“We  have  a  responsibility  to  get  it 
right  the  first  time,”  Pavici  an¬ 
swered. 

There  also  were  questions  by  the 
physicians  on  whether  deadlines  in¬ 
terfered  with  accuracy  and  if  stories 
are  written  primarily  to  “sell  newspa¬ 
pers.” 

“I  couldn’t  care  less  about  selling 
newspapers,”  Nelson  replied  when 
Glass  brought  up  the  subject. 

When  the  physician  contended  that 
newspaper  managers  are.  Nelson 
quipped,  “Hopefully  none  of  them 
are  working  as  editors.” 

Goldstein  also  scored  the  press  for 
heavy  coverage  of  what  he  termed 
“Band-Aid  missions  of  mercy”  in 
connection  with  the  famine  in  Ethio¬ 
pia. 

“I  don’t  see  anyone  writing  about 
birth  control.  Is  anyone  writing  that 
without  birth  control  famines  will 
happen  every  year?”  he  queried. 

Nelson  said  news  stories  have  con¬ 
tained  criticism  of  President  Reagan 
for  cutting  back  funding  on  planned 
parenthood  programs  overseas  but  he 
conceded  that  Third  World  birth  con¬ 
trol  will  not  be  highlighted  while 
“people  are  dying  of  starvation.” 

“It’s  hard  to  equal  that  drama,”  he 
continued. 

Moderator  Marty  Belknap  asked  if 
the  press  is  sidestepping  the  birth  con¬ 
trol  issue  because  of  the  controversy 
surrounding  it  in  the  U.S. 

Nelson  disagreed  that  birth  control 
was  controversial  here. 

“1  don’t  know  of  any  medical  writ¬ 
er  who  would  fail  to  write  a  birth  con¬ 
trol  story  if  there  was  something  to  be 
said — if  it  was  news,”  he  stated. 

Pavici  said,  “We  are  not  supposed 
to  come  up  with  solutions.  Our  job  is 
to  report.” 

She  was  supported  by  Nelson,  who 
said  the  reporter’s  basic  role  was  not 
to  educate  the  public  but  to  dissemi¬ 
nate  the  news. 

“We  do  educate  but  it’s  not  our 
primary  purpose,”  he  elaborated. 
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NEWSPEOPLE  IN  THE  NEWS 


Frank  A.  Blethen 


H.  AAason  Sizemore 


Patrick  Yack 


The  promotion  of  two  Seattle 
Times  executives  has  been  approved 
by  the  board  of  directors.  The 
changes  following  the  March  15  death 
of  W.J.  Pennington  ,  publisher  and 
chief  executive  officer. 

Frank  A.  Blethen,  who  was 
named  president  March  1,  is  the  new 
publisher  and  chief  executive  officer, 
and  H.  Mason  Sizemore,  vice  presi¬ 
dent  and  general  manager,  was  named 
president. 

In  addition,  Blethen  and  C.  Carey 
Donworth,  a  prominent  Seattle 
businessman,  were  elected  to  the 
Times’  board  of  directors. 

Blethen,  39,  has  worked  for  the 
Times  since  1968,  in  various  execu¬ 
tive  and  management  posts,  most  re¬ 
cently  as  vice  president-sales  and 
marketing.  In  1974  he  was  named 
associate  publisher  of  the  Walla  Wal¬ 
la  Union-Bulletin,  which  is  owned  by 
the  Times,  and  served  as  publisher 
from  1977  to  1978. 

Sizemore,  a  20-year  employee  of 
the  Times,  was  named  vice  president 
and  general  manager  January  1.  His 
earlier  postions  included  production 
director,  chief  of  the  copy  desks  and 
managing  editor. 

Donworth  is  president  on  Don- 
worth,  Taylor  &  Co.,  a  Seattle  man¬ 
agement  consulting  firm.  He  was  the 
first  chairman  of  the  Metro  Council, 
serving  22  years  in  that  position. 

:|c  :tc  :|c 

Columnist  and  author  James  J. 
Kilpatrick  will  visit  the  University 
of  Notre  Dame  April  17-18  as  the  Red 
Smith  Lecturer  in  Journalism  for 
1985. 

He  will  deliver  the  lecture  on  the 
evening  of  April  17  in  the  Memorial 
Library  Auditorium  and  participate  in 
classes  on  April  18.  The  lectureship 
honors  the  late  sportswriter,  who  was 
a  1927  graduate  of  Notre  Dame. 


Norman  P.  Dusseault,  operations 
manager  of  the  St.  Petersburg  Times, 
was  elected  secretary  of  the  Times 
Publishing  Co.  at  the  annual  meeting 
of  the  board  of  directors.  He  succeeds 
Clifton  D.  Camp  Jr.,  senior  vice 
president  and  a  member  of  the  board 
of  directors. 

At  successive  annual  meetings  of 
Times  Publishing  affiliates,  Andrew 
Barnes,  editor  and  president  of  the 
Times,  was  elected  president  of  Flor¬ 
ida  Trend  magazine,  replacing  Camp, 
who  remains  on  that  board  also.  Leo 
L.  Kubiet,  Times  advertising  direc¬ 
tor,  was  elected  to  the  Florida  Trend 
board,  replacing  Sanford  H.  Stiles, 
who  has  retired. 

♦  ♦  * 

Richard  J.  Vezza  is  the  newly 
appointed  publisher  of  The  Dispatch, 
Hudson/Bergen  Counties,  N.J. 

Vezza  began  his  newspaper  career 
at  the  newspaper  in  1974  as  a  reporter 
and  had  served  as  city  editor,  manag¬ 
ing  editor,  editor,  and  was  executive 
editor  when  he  left  in  1981  to  accept 
the  postion  of  editor  at  the  Elizabeth 
(N.J.)  Daily  Journal.  He  resigned 
from  the  Daily  Journal  to  return  to 
The  Dispatch  as  publisher. 


Patrick  Yack,  who  covered  Sena¬ 
tor  Gary  Hart’s  bid  for  the  presidency 
and  has  reported  extensively  on  Col¬ 
orado  politics,  was  named  chief  of  the 
Denver  Post’s  Washington  bureau. 
He  will  oversee  the  Post’s  expanded 
coverage  of  the  Colorado’s  congres¬ 
sional  delegation  and  of  natural  re¬ 
sources,  water,  energy  and  defense 
issues  {Meeting  the  Rocky  Mountain 
area. 

Yack  joined  the  Post  in  January  of 
1983  from  the  Florida  Times-Union, 
Jacksonville.  He  has  been  a  press 
secretary  to  former  U.S.  Rep.  Alan 
Steelman,  R-Texas,  and  an  aide  to 
Sen.  Charles  Percy,  R-Illinois. 

♦  *  ♦ 

Charles  Green  has  been 
appointed  Distinguished  Editor-in- 
Residence  at  Michigan  State  Uni¬ 
versity,  East  Lansing. 

Green,  who  worked  for  the  Associ¬ 
ated  Press  as  a  foreign  correspondent 
and  chief  of  bureau  for  24  years,  spent 
most  of  his  time  in  Latin  America, 
including  10  years  as  chief  of  bureau 
for  Mexico,  Central  America  and 
Panama.  He  was  heading  AP  opera¬ 
tions  in  Michigan  when  he  resigned. 

At  the  university,  his  duties  include 
teaching  editing  and  reporting,  direct¬ 
ing  the  Minorities  in  Journalism  Prog¬ 
ram  and  working  with  students  in  the 
Capitol  News  Service. 

Green  replaced  former  Detroit 
News  editor  Willum  Giles,  who  left 
last  year  to  join  the  Singapore  Moni¬ 
tor  as  Sunday  editor. 

♦  ♦  * 

William  Eric  Plane  was 
appointed  an  advertising  sales  repre¬ 
sentative  in  the  Chicago  office  of  Pa¬ 
rade  Magazine.  He  was  regional  sales 
manager  at  Progressive  Grocer 
Magazine. 

NEWSPEOPLE  EDITOR 
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Staff  changes  at  the  Syracuse 
(N.Y.)  Herald-Journal  and  Herald 
American  include  the  following: 

Bart  Pollock,  former  assistant 
city  editor,  to  executive  news  editor, 
responsible  for  page  one  and  the  first 
section. 

Jeffrey  Rea,  former  city  hall  and 
business  reporter,  to  assistant  city 
editor. 

Renee  Graham,  from  suburban  re¬ 
porter  to  religion  writer. 

Bill  Crozier,  from  sports  copy 
desk  to  agribusiness  reporter,  busi¬ 
ness  news  department. 

Gary  Gerew,  former  reporter  at 
the  Rochester  Democrat  &  Chroni¬ 
cle,  to  general  assignment  reporter  at 
the  Herald- Journal. 

Barry  Katz,  former  reporter  at 
the  Binghamton  (N.Y.)  Press,  to 
general  assignment  reporter  at  the 
Herald-Journal. 


Staff  assignments  in  the  editorial 
department  of  the  Los  Angeles  Times 
include  the  following: 

Leo  Wolinsky  a  reporter  in  the 
city-county  bureau  for  the  past  year, 
will  work  out  of  the  Sacramento 
bureau. 

Tracy  Wood,  a  Sacramento 
bureau  reporter  for  the  past  four 
years,  has  been  transferred  to  the 
Metro  staff. 

Eric  Girard,  sports  news  editor 
for  the  San  Fernando  Valley  edition, 
has  been  named  the  edition’s  sports 
editor. 

♦  ♦  ♦ 

Four  editors  and  a  reporter  at  the 
Centre  Daily  Times,  State  College, 
Pa.,  have  been  named  to  positions  of 
broader  responsibility. 

They  are: 

Executive  editor  Bill  Welch,  to 
general  manager. 

Managing  editor  Bill  Blair,  to  ex¬ 
ecutive  editor. 


BRYON  YAKE,  sports  editor  of  the 
Associated  Press  and  a  former  bureau 
chief  and  correspondent,  is  the  newly 
named  assistant  to  the  president  Louis  D. 
Boccordi. 

Yoke  joined  the  AP  in  Pittsburgh  in 
1968  after  five  years  os  editor  of  three 
weeklies  in  western  Pennsylvania.  He  was 
named  correspondent  in  charge  of  the 
Pittsburgh  office  in  1976  and  two  years 
later,  bureau  chief  for  New  Jersey. 

In  1980,  Yoke  became  general  sports 
editor,  based  in  New  York,  in  charge  of 
sports  operations  around  the  world. 

He  directed  AP  coverage  of  the  1 984 
Olympics  in  Sarajevo  and  Los  Angeles. 


City  editor  Karen  Lobeck,  to  man¬ 
aging  editor. 

Assistant  city  editor  Clare  Kris- 
TOFCO,  to  city  editor. 

Reporter  Jim  Buzinski,  to  assistant 
city  editor. 

The  staffers  had  been  taking  part  in 
a  six-month  internship  program  that 
began  last  July  as  opportunity  to  try 
out  in  the  jobs  which  they  now  hold. 

Welch  and  Blair  report  to  Times 
publisher  and  president  Robert  E. 
Orkand. 

*  *  * 

Newly  elected  officers  of  the 
Southern  Classisifed  Advertising 
Managers  Association  are: 

President,  Fred  Devoe,  Kansas 
City  (Mo.)  Star  Times;  first  vice 
president,  Mikel  Smith,  Columbia 
(S.C.)  State  Record;  second  vice 
president,  Gary  Gengozun,  Galves¬ 
ton  (Texas)  Daily  News;  and  secret¬ 
ary-treasurer,  Gary  Andrews,  Ope¬ 
lousas  (La.)  World. 

*  ♦  ♦ 

Otto  Wick  has  been  named  pub¬ 
lisher  of  the  Midland  (Mich.)  Daily 
News  and  William  B.  Green  will 
succeed  him  as  publisher  of  the 
Edwardsville  (Ill.)  Intelligencer.  The 
Intelligencer  and  the  Daily  News  are 
in  the  Hearst  Newspaper  Group. 

Wick  began  his  career  with  Hearst 
in  1945  at  the  San  Antonio  Light,  serv¬ 
ing  in  a  number  of  positions  including 
advertising  director.  In  Midland,  he 
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fills  the  position  vacated  by  Charles 
A.  Spence,  who  recently  was 
appointed  publisher  of  Hearst' s  Mid¬ 
land  (Texas)  Reporter-Telegram. 

Green  has  been  advertising  director 
of  the  San  Antonio  Light  since  1979 
and  before  that  was  advertising  mana¬ 
ger  and  classified  advertising  mana¬ 
ger  with  the  San  Antonio  paper. 

*  *  * 

Jean  D.  Moxam  has  joined  the  San 
Bernardino  (Calif.)  Sun  as  editorial 
art  director.  She  was  art  director  for 
the  Santa  Fe  New  Mexican.  Both  are 
Gannett  newspapers. 

:|c  :fE  i|c 

New  assignments  at  the  Birming¬ 
ham  (Ala.)  News  include  Tom  Scar- 
rut,  formerly  news  editor,  being 
named  associate  editorial  page  editor. 
He  has  served  as  Washin^on  corres¬ 
pondent  and  in  reporting  and  editing 
post  for  the  News  since  1975. 

Neal  Sims,  formerly  executive 
sports  editor,  succeeds  Scarritt  as 
news  editor.  Earlier  in  his  career  Sims 
had  been  sports  editor  of  the  Col¬ 
umbia  (Mo.)  Daily  Tribune. 

Sims  is  succeeded  as  executive 
sports  editor  by  Wayne  Heter,  who 
joined  the  paper  in  January  of  1984  as 
special  projects  editor.  He  previously 
was  with  the  Anniston  (Ala.)  Star. 
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Warren  Colville  has  been  prom¬ 
oted  to  advertising  director  of  the 
Newark  Star-Ledger  from  classified 
advertising  manager.  He  joined  the 
advertising  staff  in  February  of  1984 
from  the  Daily  and  Sunday  Register, 
Red  Bank,  N.J.,  where  he  was  adver¬ 
tising  director. 

*  *  * 

In  a  restructuring  within  the 
marketing  division  at  Knight  Pub¬ 
lishing  Co.,  publishers  of  the  Charlot¬ 
te  (N.C.)  Observer  and  the  Charlotte 
News,  the  position  of  advertising 
director  has  been  eliminated  and  the 
responsibilities  divided  three  ways. 

William  McNey,  previously  dis¬ 
play  advertising  manager,  has  been 
assigned  to  the  new  position  of  direc¬ 
tor  of  advertising  sales  for  full  run 
publications.  He  has  been  with 
Knight  since  1979,  first  as  classifled 
manager  and  later  display  advertising 
manager.  Before  Charlotte,  he  held 
advertising  posts  at  the  Boca  Raton 
News  and  the  Miami  Herald. 

Tim  Breiding,  currently  assistant 
to  the  vice  president  of  marketing  and 
sales,  has  the  added  title  of  marketing 
services  director.  In  addition  to  con¬ 
tinued  responsibilities  for  promotion. 


he  has  responsibility  for  all  advertis¬ 
ing  service  departments.  Breiding  has 
served  in  other  management  positions 
at  Knight  since  moving  to  Charlotte 
from  the  Akron  Beacon  Journal  in 
1974. 

Yet  to  be  named  is  the  manager  of 
advertising  sales  for  zone  publication 
and  new  product  development.  All 
three  of  these  new  positions  report  to 
the  vice  president  of  marketing  and 
sales.  Gene  Williams. 

♦  ♦  ♦ 

Promoted  in  the  marketing  division 
of  Ft.  Wayne  (Ind.)  Newspapers, 
publisher  of  the  Journal-Gazette  and 
the  News-Sentinel,  are: 

James  H.  Boyd,  formerly  circula¬ 
tion  manager/sales  and  marketing, 
has  been  promoted  to  circulation 
director.  Before  joining  the  newspap¬ 
ers  in  1983,  he  was  with  the  Greens¬ 
boro  (N.C.)  News  &  Record  and  the 
Columbus  (Ga.)  Ledger-Inquirer. 

John  P.  Murray,  formerly  circula¬ 
tion  manager/distribution,  was  named 
marketing  services  manager.  With  the 
company  since  April  of  1983,  he  be¬ 
gan  his  newspaper  career  in  the  cir¬ 
culation  department  of  the  Columbus 
Ledger-Inquirer. 


William  L.  Fowler  has  been 
appointed  vice  president,  operations 
for  Park  Communications  Inc.’s  14 
station  radio  division. 

Fowler,  who  was  with  Park  from 
1973  until  1983,  returned  to  the  post 
he  resigned  over  a  year  ago  when  he 
joined  KNOX  in  Grand  Forks,  N.D., 
as  general  manager. 

Fowler  succeeds  Eddie  O.  Ander¬ 
son,  who  was  named  general  manager 
of  Park  station  WTVR,  Richmond, 
Va. ,  from  where  he  will  also  supervise 
WNCT,  Greenville,  N.C. 

♦  ♦  ♦ 

Bruce  Cliff  has  been  named  sales 
manager  of  the  Long  Beach  (Calif.) 
Press-Telegram’s  Commerical  Ser¬ 
vices  department,  a  product  arm  of 
the  paper’s  Twin  Coast  Marketing,  an 
in-house  advertising  agency. 

3(c  :|e  :(( 

Shirley  Medici  Gerdts  has  been 
named  an  advertising  sales  repre¬ 
sentative  in  the  direct  response  adver¬ 
tising  sales  department  of  Parade 
Magazine.  Prior  to  joining  Parade, 
she  was  an  independent  direct 
marketing  consultant. 


-OBITUARIES- 


Weldon  James,  72,  former  associ¬ 
ate  editor  of  the  Courier-Journal, 
Louisville,  died  of  pneumonia  March 
14  at  Bethesda  Naval  Hospital  near 
Washington. 

James  had  been  an  editorial  writer 
for  the  Courier-Journal  for  17  years 
when  he  resigned  in  1966  to  support 
President  Lyndon  Johnson’s  Vietnam 
policies.  As  a  colonel  in  the  Marine 
Corps,  he  was  named  information  ser¬ 
vices  officer  for  the  Fleet  Marine 
Force,  Pacific.  He  had  enlisted  in  the 
Marines  in  1942  and  won  battle  stars 
in  Europe  and  the  Pacific  in  World 
War  II. 

♦  *  * 

Russell  W.  Schoch,  70,  a  reporter 
and  editor  with  the  Des  Moines  Regis¬ 
ter  and  Tribune  Co.  for  24  years,  died 
of  complications  following  a  stroke 
January  25  at  Imperial  Point  Medical 
Center  in  Fort  Lauderdale. 

He  joined  the  staff  of  the  Des 
Moines  Tribune  as  a  reporter  in  1937 
and  in  the  40s  was  assistant  picture 
editor,  night  editor  and  then  telegraph 
editor.  In  1955,  he  became  features 
and  color  editor  of  both  the  Tribune 
and  the  Register. 

In  1%1,  Schoch  became  associate 
director  of  the  American  Press  Insti¬ 
tute.  He  retired  in  1976. 


Who:  The  American  Dental  Association  sponsors 
this  annual  writing  competition. 
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Why:  It  doesn't  cost  you  anything  to  enter  and  you 
can  win  $1  ,(XX}  for  first  prize  in  each  category. 

Where:  For  more  information  or  entry  forms,  contact: 

American  Dental  Association 
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211  East  Chicago  Avenue 
Chicago,  Illinois  60611 
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maps,  it's  shown  as  a  river,  but  it's  really  a  creek, 
flowing  through  a  quiet  meadow  in  the  southern  Sierra 
Nevada  back  country.  In  early  fall,  it  slides  by  low  and . 
slow,  so  quietly  you  might  pass  by  1 0  feet  away  and  not 
know  it’s  there. 

It  winds  through  high  brush,  which  in  some  stretches 
overhangs  the  icy  water,  providing  cover  for  perhaps  the 
most  beautiful  little  freshwater  game  fish  in  the  United 
States. 

Thje  stream  is  the  South  Fork  of  the  Kern  River  in  Tunnel 
Meadows,  Bbout  10  air  miles  southwest  of  Lone  Pine, 
and  the  fish  are  golden  trout.  One  fisherman  calls  them 
fish-shaped  sunbeams. 

These  are  special.  They’re  natives— the  real  golden 
trout  of  California.  In  a  special  sense,  they  belong  in  this 
little  meadow  as  much  as  the  trees  anq!  the  wind.  ...  5  5 

Earl  Gustkey  of  the  Los  Angeles  Times  - 
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ITU  future  on  hold 

Spumed  In  Its  attempt  to  merge  with  the  GCIU,  the  typographers 
are  still  sharply  divided  over  whether  to  merge  with  Teamsters 


By  Mark  Fitzgerald 

The  International  Typographical 
Union  is  an  organization  on  hold  with 
its  immediate  future  in  the  hands  of 
the  courts. 

Spumed  in  its  attempt  to  merge 
with  another  AFL-CIO  union,  the 
Graphic  Communications  Interna¬ 
tional  Union,  and  with  its  officers  still 
sharply  divided  over  whether  to  join 
v^th  the  International  Brotherhood  of 
Teamsters,  the  ITU  is  basically  mark¬ 
ing  time  until  its  next  court  date  on 
April  12. 

It’s  then  that  a  federal  judge  will 
rule  on  whether  the  union  can  be 
forced  to  hold  a  referendum  on  a 
Teamster  merger  proposal  made  last 
year. 

In  the  latest  legal  action  on  the  con¬ 
fused  merger  situation,  an  ITU 
spokesman  said  a  federal  judge 
(March  25)  rejected  a  request  from  a 


pro-Teamsters  ITU  group  to  order  the 
merger  referendum. 

The  judge  also  rejected  another  re¬ 
quest  by  the  “ITU  Coalition  for  Mer¬ 
ger’’  that  a  referendum  on  the  pro¬ 
posed  GCIU  be  stopped,  the  spokes¬ 
man  said.  The  judge’s  action,  howev¬ 
er,  was  rendered  moot  by  the  GCIU 


“Nobody  can  deny  that 
the  merger  of  the  fTU 
with  the  GCIU  Is  a  logical 
nterger,”  said  Bertram 
Powers,  president  of  ITU 
Loca/  6  in  New  York  City. 


executive  board,  which  March  13  re¬ 
jected  a  merger  proposal. 

Despite  that  setback  and  con¬ 


tinuing  pro-Teamster  legal  chal¬ 
lenges,  key  ITU  figures  continue  to 
believe  the  union  will  merge  with  the 
GCIU. 

“Nobody  can  deny  that  the  merger 
of  the  ITU  with  the  GCIU  is  a  logical 
merger,’’  said  Bertram  Powers,  presi¬ 
dent  of  ITU  Local  6  in  New  York 
City. 

“It’s  the  right  way  to  go.  What  has 
to  happen  is  that  the  roadblocks  to 
merger  —  on  both  sides  —  have  to  be 
removed,’’  he  added. 

Powers  downplayed  two  big 
reasons  GCIU  board  members  gave 
privately  and  publicly  for  rejecting 
the  merger:  First,  that  the  ITU’s  90- 
day  time  limit  for  negotiating  the  mer¬ 
ger  was  too  short  and  —  second  — 
fears  that  as  many  as  half  of  the  typo- 
graphers’  40,000  active  members 
would  bolt  for  the  Teamsters  despite 
the  merger. 

“I  believe  that  (last  concern)  is 
highly  exaggerated,’’  Powers  said. 
“The  overwhelming  majority  of  the 
union  would  have  stayed  if  the  merger 
was  accepted  .  .  .  What  I’m  saying  is 
that  the  union  will  stay  together  no 
matter  who  it  is  merged  with.’’ 

He  blamed  ITU  secretary-treasurer 
Thomas  W.  Kopeck,  who  helped 
negotiate  the  merger  proposal  with 
the  Teamsters,  for  stirring  fears  with  a 
statement  that  20,000  members  would 
leave  a  merged  ITU-GCIU  union  for 
the  Teamsters. 

“That’s  a  very  divisive  kind  of 
statement  for  an  officer  to  make,’’ 
Powers  said.  “That  kind  of  talk  re¬ 
sulted  in  this  temporary  setback  to 
merger.” 

Powers  said  he  believes  a  GCIU 
merger  proposal  would  have  been 
overwhelmingly  accepted  by  the 
rank-and-file,  while  the  Teamster 
proposal  would  be  just  as  overwhelm¬ 
ingly  defeated. 

And  he  said  that  the  90-day  nego¬ 
tiating  limit,  imposed  by  the  ITU’s 
convention  last  summer,  was  not  a 
serious  obstacle  to  merger. 

“Ninety  days  is  a  lot  of  time  to 
negotiate  a  merger  .  .  .  The  Russians 
and  the  Americans  could  negotiate  a 
treaty  in  90  days  if  they  really  wanted 
to,”  he  said. 
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All  your  money  in  broadcast? 

Wait  ’til  you  see  this. 

Put  just  half  into  The  Chronicle  and  get 
even  more  reach. 

Better  yet,  put  all  of  it  into  a  mix. 

Half  Chronicle.  Half  broadcast.  Now  you’ve 
got  the  most  reach.  For  no  more  money. 

For  more  amazing  numbers,  call  Joycelyn  Marek, 
Research  Manager,  collect  at  (713)  220-7401. 
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First  Amendment 
’t  require  fairness, 

[  think  the  American 
lie  is  beginning  to.” 

Robert  MacNeil 

The  MacNeil-Lehrer  Newshour 


Fairness.  It’s  an  issue  of  staggering  importance  to  our  industry.  In 
recent  opinion  polls  and  in  comments  from  readers  and  broadcast 
audiences,  the  message  to  journalists  has  been  delivered  without 
equivocation:  play  fair  or  suffer  the  consequences.  We  believe  that  it  is 
often  the  perception  of  unfairness  rather  than  the  fact  of  it  that  our 
readers  resent,  and  we’ve  addressed  the  issue  in  “  Image  of 
Arrogance,”  a  joint  video  project  with  Women  in  Communication.  Our 
company-wide  commitment  to  the  defense  of  the  First  Amendment  has 
led  us  to  an  understanding  that  the  biggest  threat  to  the  free  press  is 
not  an  angry  special  interest  group,  but  a  press  that  fails  to  recognize 
and  address  the  causes  of  reader  unrest.  At  Gannett,  our  editors  and 
broadcasters  are  committed  to  providing  fairness  in  their  news  stories, 
in  their  commentziries  and  in  their  everyday  dealings  with  the  public. 

Fairness.  It’s  an  important  obligation  of  a  free  press. 


NEWS/TECH 


A  headache  for  newspapers 

OSH  A  standards  on  the  use  of  hazardous  chemicals  take  effect 
next  year  and  confusion  surrounds  what  has  to  be  done  to  comply 


By  George  Garneau 

Confusion  surrounds  the  com¬ 
pliance  by  newspapers  to  compli¬ 
cated  and  sometimes  conflicting 
“right-to-know”  laws  promulgated 
by  the  federal  government  and  some 
states. 

Such  was  the  consensus  recently 
after  workshops  at  the  America  ★ 
East  Conference  in  Hershey,  Pa. 

“Very  few  people  know  what  to 
do,”  said  Charles  W.  McKinley, 
general  manager  of  The  Telegraph  in 
Brownsville,  Pa. 

“I  just  got  a  letter  from  my  pub¬ 
lisher  telling  me  to  get  on  it.  But  that’s 
all  I  know,”  remarked  one  Virginia 
production  manager  about  the  right- 
to-know  law. 


“I  Just  got  a  letter  from 
my  publisher  telling  me 
to  get  on  it.  But  that’s  all 
I  know,”  remarked  one 
Virginia  production 
manager  about  the 
rIght-to-know  law. 


Right-to-know  laws  generally  re¬ 
quire  businesses  using  hazardous 
chemicals  to  notify  employees  of 
possible  effects  and  to  provide  train¬ 
ing  in  using  them.  A  number  of  ques¬ 
tions  have  arisen  about  the  regula¬ 
tions  and  the  extent  to  which  they  will 
be  applied  at  state  and  federal  levels. 

The  regulations  directly  require 
additional  paperwork  and  related 
administrative  costs,  but  they  could 
also  result  in  indirect  costs  for  con¬ 
sulting  and  testing,  several  specialists 
said  in  interviews  at  the  conference. 

One  of  the  specialists  conceded  at  a 
workshop  that  Pennsylvania’s  right- 
to-know  law  —  like  similar  laws  in  25 
other  states  —  was  “not  a  settled 
issue.”  Nevertheless,  newspapers 
were  advised  to  comply  with  state 


regulations  despite  continuing  legal 
challenges  by  business  groups.  Chal¬ 
lenges  are  underway  in  at  least  two 
states  and  one  was  said  to  be  mount¬ 
ing  in  Pennsylvania. 

Complicating  matters,  a  New 
Jersey  judge’s  decision  that  federal 
regulations  by  the  Occupational  Safe¬ 
ty  and  Health  Administration  super¬ 
cede  the  state  right-to-know  has  left 
the  status  of  the  state  laws  in  ques¬ 
tion. 

Thomas  F.  McCaffery  III,  regula¬ 
tory  counsel  for  the  Philadelphia  che¬ 
mical  company  of  Rohm  and  Hass, 
told  a  standing-room-only  workshop 
that  state  governments  have  been 
“vigorously”  pursuing  workplace 
regulations  and  more  legislation  was 
“certainly”  forthcoming  —  especial¬ 
ly  in  the  wake  of  the  worst  industrial 
disaster  in  history  in  Bhopal,  India, 
where  more  than  2,000  people  were 
killed  by  a  poisonous  gas  leak  and 
thousands  more  were  injured. 

State  laws  pose  their  own  prob¬ 
lems.  In  Pennsylvania,  for  example, 
McCaffery  said,  “There  are  a  lot  of 
things  that  legally  you  have  to  do  that 
physically  you  won’t  be  able  to  do.” 
He  cited  one  form  that  was  required  to 
be  available  to  employees  before  the 
state  was  required  to  make  it  available 
to  employers. 

Nevertheless,  the  OSHA  hazard 
communication  standard  —  covering 
at  least  550  hazardous  chemicals  for 
which  standards  have  been  estab¬ 
lished  —  takes  effect  May  25,  1986. 
Newspapers  in  states  that  have  right- 
to-know  laws  in  effect  may  already  be 
in  compliance  with  the  OSHA  stan¬ 
dard.  But  experts  are  advising  others 
to  start  moving  on  plans  to  comply 
with  the  OSHA  standards. 

Newspapers,  McCaffery  said,  have 
generally  supported  in  editorials  the 
right  of  workers  and  communities  to 
know  the  dangers  of  chemicals  they 
work  and  live  with.  “I  don’t  think  you 
can  afford  to  be  out  of  compliance.” 

The  OSHA  standard,  as  it  applies  to 
newspapers,  affects  only  production 
employees  and  managers  and  repair 
and  maintenance  personnel  who  use 


or  are  exposed  to  chemical  products. 
Others  are  generally  excluded  unless 
they  routinely  face  potential  exposure 
to  hazardous  chemicals,  Richard  W. 
Neergaard,  environmental  service 
manager  for  the  American  Newspa¬ 
per  Publishers  Association’s  techni¬ 
cal  staff,  said  at  a  workshop. 

The  OSHA  standard  requires  man¬ 
agement  to  comply  by  May  25,  1986 
with  four  general  rules.  Employers 
must:  obtain  and  make  available 
material  safety  data  sheets  (MSDS) 
for  all  chemical  products  used  by  em¬ 
ployees;  formulate  and  implement  a 
hazard  communication  program;  pro¬ 
vide  employees  with  information  and 
training  about  the  hazardous  chemic¬ 
als  in  their  work  areas;  and  insure  that 
all  chemical  containers  in  the  plant  are 
labeled  with  information  pertaining  to 
their  enclosed  hazardous  chemic^. 


Newspapers  in  states 
that  have  rIght-to-know 
laws  In  effect  may  already 
be  in  compliance  with 
the  OSHA  standard. 


While  OSHA  regulations  require 
that  chemical  manufacturers  and  dis¬ 
tributors  disclose  MSDSs  by  Nov.  25, 
1985,  experts  agree  that  because  of 
the  complexities  of  the  regulations, 
employers  should  begin  immediately 
to  ask  for  them  and  to  formulate  their 
compliance  plans. 

To  help  newspapers,  the  ANPA  is 
compiling  information  for  release  ex¬ 
pected  May  1.  In  addition,  busitiess 
groups  and  insurance  companies  have 
been  active  in  helping  industry  meet 
right-to-know  requirements. 

Neergaard  said  that  while  MSDSs 
have  been  used  for  years,  they  have 
often  been  improperly  or  incomplete¬ 
ly  done.  He  urged  newspapers  to 
complete  new  forms  annually  in  an 
effort  to  keep  them  current. 
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The  required  hazard  communica¬ 
tion  program  must  describe  how  pro¬ 
visions  for  labeling,  MSDSs  and  train¬ 
ing  will  be  implemented.  It  must  in¬ 
clude  a  list  of  hazardous  chemicals 
known  to  be  present  in  products  used 
by  employees  and  must  show  how 
employees  and  contractors,  such  as 
repairers  or  tank  cleaners,  will  be 
notified  of  hazards  before  performing 
non-routine  tasks. 

OSHA  requires  employees  to  be 
fully  trained  by  next  May  25  on  the 
regulations,  the  locations  of  hazard¬ 
ous  materials,  their  health  and  physic¬ 
al  hazards  and  safety  measures. 


Newspapers,  McCaffery 
said,  have  generally 
supported  In  editorials 
the  right  of  workers  and 
communities  to  know  the 
dangers  of  chemicals 
they  work  and  live  with. 


“I  believe  that  the  training  require¬ 
ments  are  going  to  be  a  major  source 
of  headaches,”  stemming  from  the 
OSHA  regulations,  Neergaard  said. 
He  added  that  bigger  companies  will 
face  greater  efforts  if  they  are  to  com¬ 
ply  with  new  regulations. 

In  addition,  all  containers  that  reg¬ 
ularly  hold  hazardous  materials  must 
be  labeled.  Neergaard  said  dip  tanks 
and  storage  tanks  will  require  labels, 
while  buckets  and  containers  for 
short-term  use  of  hazardous  chemic¬ 
als  do  not  require  labels. 

Right-to-know  laws,  despite  their 
verbiage,  have  spawned  many  ques¬ 
tions.  What  chemicals  are  covered? 
How  does  one  distinguish  a  hazard¬ 
ous  chemical?  Once  a  product  is  de¬ 
termined  hazardous,  what  levels  of 
exposure  are  safe?  What  if  employees 
question  the  safety  of  chemicals  with 
which  they  work?  Who  is  responsible 
in  case  of  disagreement?  There  are 
many  more  questions  and  few  sure 
answers. 

According  to  Bill  Carr,  founder  of 
Chemsafe  Consultants  of  Jenkin- 
town.  Pa.,  questions  by  employees 
about  the  levels  of  exposure  to  chem¬ 
icals  may  prompt  some  employers  to 
hire  industrial  hygienists  or  others  to 
audit  the  presence  of  chemicals  in 
workplaces,  even  though  OSHA  does 
not  require  such  monitoring.  MSDS 
specify  what  are  safe  concentrations 
but  there  is  no  requirement  for 
measuring  ambient  levels. 

In  newspapers,  the  most  dangerous 
chemicals  are  solvents  and  blanket 


washes  used  to  clean  press  equipment 
and  film  processing  chemicals,  sever¬ 
al  specialists  said. 

Another  problem  foreseen  by  ex¬ 
perts  and  newspaper  executives  is 
that  of  employee  relations  involving 
chemical  exposure,  especially  at  un¬ 
ion  shops.  One  production  man  asked 
how  he  was  supposed  to  order  a  press 
operator  to  use  solvents  when  the 
operator  read  labels  indicating  the 
solvent  could  cause  a  coma. 

The  potential  for  misunderstand¬ 
ings  about  chemical  exposure  —  and 
the  need  for  instruction  —  were 
emphasized. 

WUI  need  training 

Howard  R.  Brown,  M.D.,  medical 
director  for  the  New  York  Times,  said, 
“Once  the  labels  go  into  effect,  you’re 
really  going  to  need  training  prog¬ 
rams.” 

Speakers  at  workshops  recom¬ 
mended  strongly  that  newspapers  be¬ 
gin  training  as  soon  as  possible  to 
combat  the  fears  that  might  be  gener¬ 
ated  by  warning  labels,  which  are  re¬ 
quired  this  October.  Chemical  manu¬ 
facturers,  because  of  potential  liabili¬ 
ties,  were  not  expected  to  understate 
the  potential  effects  of  their  products. 

If  employees  are  concerned  about 
health  hazards,  they  could  call  for  in¬ 
spections,  and  labor  unrest  could  re¬ 
sult,  Brown  warned. 

Representatives  from  several 
newspapers  said  they  had  already  be¬ 
gun  to  seek  MSDSs  from  their  sup¬ 
pliers.  Brown  said  the  New  York 
Times  was  in  compliance  with  the 
state  of  New  York’s  right-to-know 
law  and  would  not  have  difficulty 


meeting  federal  requirements. 

Neergaard  said  new  labels  with 
warnings  have  already  caused  “a  lot 
of  alarm.”  One  newspaper,  he  said, 
received  metal  drums  of  blanket  wash 
that  it  immediately  returned  because 
the  labels,  which  often  give  worst- 
case  warnings,  caused  much  fear. 

Chuck  Natoli,  assistant  publisher 
for  The  Progress  in  Clearfield,  Pa., 
said  improvements  to  the  ventilation 
system  were  being  planned  in  re¬ 
sponse  to  the  new  regulations. 


Howard  R.  Brown, 

M.D.,  medical  director  for 
the  New  York  Times,  said, 
"Once  the  labels  go  Into 
effect  you’re  realty  going 
to  need  training 
programs.” 


“I  want  it  known  that  we  are  think¬ 
ing  about  it  and  we  are  taking  steps  to 
show  we  are  concerned,”  he  said. 
“We  just  don’t  know  how  far  they  are 
going  to  go  with  it.” 

One  of  the  paradoxes  of  the  OSHA 
regulations  is  that  employers  are  re¬ 
quired  to  have  MSDSs  available  on  all 
hazardous  chemicals,  but  employees 
have  no  way  of  knowing  what  is 
hazardous  unless  they  see  the  in¬ 
formations  sheets.  Some  executives 
wondered  if  such  routine  products  as 
detergent  and  soap  needed  MSDSs. 

“It’s  very  nebulous,”  Neergaard  of 
the  ANPA  said. 
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Detroit  Free  Press  plans  $22.3  million  expansion 


The  Detroit  Free  Press  will  expand 
its  six-year-old  riverfront  printing 
plant  and  install  a  new  offset  press  as 
part  of  $22.3  million  worth  of  im¬ 
provements. 

The  expansion  was  approved 
March  28  in  Miami,  Fla.,  by  the  gov¬ 
erning  board  of  Knight-Ridder  News¬ 
papers  Inc.,  owner  of  the  Free  Press 
and  29  other  daily  newspapers. 

Slated  for  completion  in  early  1987, 
the  addition  will  be  the  last  step  of  an 
expansion  that  began  in  1979  with  the 
construction  of  the  $47-million  river¬ 
front  plant  on  the  Detroit  River.  It 
now  houses  42  offset  printing  press 
units  configured  into  six  presses. 

“It’s  going  to  give  us  the  ability  to 
provide  a  lot  more  later  papers  with 
better  sports  and  breaking-story 
coverage,”  Pete  Pitz,  vice  president 
of  operations,  said. 

The  project  involves  an  addition  of 
60,000  square  feet  to  the  existing 
plant.  In  it  will  go  a  line  of  10  units  of 
Goss  Metroliner  offset  equipment 
with  six  half  decks  for  color.  The  addi¬ 
tion  will  accommodate  another  12 
units. 

Major  improvements  are  also  plan¬ 


ned  in  press  control,  bundling  and 
bundling  delivery  equipment. 

The  new  press  will  increase  produc¬ 
tion  capacity  of  the  late  Metro  Final 
edition  by  nearly  100,000  newspapers 
a  day.  It  will  push  the  total  number  of 
offset  units  at  the  Free  Press  to  52  and 
enable  production  of  more  than 
600,000  papers  after  midnight,  Pitz 
said.  Color  capacity  will  remain  the 
same. 

More  people  will  be  required  to  run 
the  press  but  how  many  is  not  yet 
known. 

David  Lawrence  Jr.,  the  publisher 
of  the  Free  Press,  called  the  project 
“an  extraordinary  moment  for  the 
newspaper”  and  told  employees  “I 
hope  your’ re  as  excited  about  it  as  I 
am  .  .  .  This  is  an  important  moment 
in  our  history.” 

Since  1980,  the  Free  Press,  which 
circulates  throughout  Michigan,  has 
increased  by  nearly  47,000  daily  and 
60,000  Sunday,  said  Dave  Munch,  a 
spokesman.  According  to  recent  Au¬ 
dit  Bureau  of  Circulations  figures,  cir¬ 
culation  is  647,000  daily  and  803,000 
Sunday. 

The  Free  Press  competes  with  the 
Detroit  News. 


Groundbreaking  is  expected  some¬ 
time  in  May. 

Alvah  H.  Chapman  Jr.,  chairman  of 
Knight-Ridder,  said,  “This  newspa¬ 
per  has  been  very  special  to  us  in  our 
45  years  of  association  with  the  Free 
Press.  We  are  excited  about  the  future 
of  the  Free  Press  and  the  future  of 
Detroit  and  Michigan.” 

Detroit  Mayor  Coleman  Young 
called  the  announcement  “good  news 
for  Detroit,”  explaining  that  the  addi¬ 
tion  “adds  momentum  to  the  growth 
which  is  going  on  up  and  down  the 
Detroit  River.” 

Michigan  Gov.  James  Blanchard 
lauded  the  newspaper’s  commitment. 

“The  Detroit  Free  Press,  one  of  this 
nation’s  leading  daily  newspapers,is 
also  one  of  the  oldest  businesses  in 
Michigan.  Through  this  expansion, 
the  Free  Press  is  making  another  ma¬ 
jor  investment  in  the  economic  future 
of  Michigan,”  he  said. 

NAPP  offers  prizes 

Users  of  NAPP  letterpress  plates 
can  compete  for  the  “Best  in  the 
World”  printing  quality  cham¬ 
pionship  to  be  judged  at  the  ANPA 
Operations  Management  Conference 
in  New  Orleans  this  June. 

Prizes  of  $1,000  and  $500  will  be 
awarded  after  judging  by  employees 
of  newspapers  using  NAPP  plates. 

Categories  include  black  and  white 
and  color  in  geographic  categories 
and  circulations. 

Contestants,  who  must  use  NAPP 
letterpress  plates,  must  submit  tear 
sheets  printed  between  March  1  and 
April  30. 


FEBRUARY  1985/1984 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 

(Continued  from  page  51) 


1984  1983 

FUU  DUN  PART  RUN  FULL  RUN  PART  RUN 


Classified .  64.689  1.10B  60.671  251 

Tolol .  219,448  35,765  214,669  27,755 

Tiniest 

ROP  Local .  88,631  3,025  96,685  725 

Preprint  locol .  40,620  37,404 

ROP  Notional  5,322  12  9,477 

Preprint  Notionol .  1,969  514 

Clossified .  47.157  _ 32i  46.263  _ 

Total .  183,699  3,361  190,343  725 

Post-S 

ROP  Locol.  79,930  14,999  82,693  11,370 

Preprint  Local .  31,585  23,007 

ROP  Notional  3,316  15  4,944  182 

Preprint  NotKXtol .  5,061  5,744 

Clossified .  22.211  SB  23.065  324 

Totol .  142.123  15.517  139.453  LL2a 

GRAND  TOTAL .  545,270  54,643  544,465  40,408 


ELECTRONIC 

MORGUE 

Why  do  so  many  newspapers— large  and  small— 
choose  VU/TEXT  as  their  electronic  library  system? 

To  find  out,  call  Joe  DiMarino 

800-258-8080.  in  PA  (215)  665-3307. 

VU/TEXT 

'  A  Knight-Ridder  Company 

1211  Chestnut  Street,  Phikxlelphia,  PA  19107 

tllb  dK  lOoslimghm  |l0St  30rltoil  ifm  ))tcss  The  Sa 
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HCM  Graphic  Systems,  Inc.,  the  exclusive  North  American 
representative  for  the  pre-press  products  of  Dr.-Ing.  Rudolf 
Hell  GmbH,  of  Kiel,  Federal  Republic  of  Germany,  has  officially 
changed  its  corporate  name  to  Hell  Graphic  Systems,  Inc. 

We've  made  the  change  so  that  our  name  will  more  closely 
identify  us  with  our  parent  company  and  more  accurately 
reflect  our  presence  in  North  America.  In  this  Silver 
Anniversary  year,  we  dedicate  ourselves  to  continuing  the 
tradition  of  technical  excellence  that  has  become  synonymous 
with  Hell,  a  company  that  benefits  graphic  arts  professionals  in 
over  140  countries 

We  invite  you  to  visit  our  exhibit  (Booth  #4033)  at  the  upcoming  C'ypp//pnr'p  af  thf^ 
PRINT  '85  show,  April  13-20,  at  the  McCormick  Place  Complex 

in  Chicago.  You’ll  be  able  to  see  and  discuss  how  our  advanced  Sp66(J  Ot  IIQnt. 
pre-press  products  can  best  serve  your  specific  needs 
Turn  the  page  for  an  overview  of  the  Hell  products  on  exhibit. 


See  these  advanced 
Hell  pre-press  products 
at  PRINT  ’85!  Booth  4033 


Introduction  to  Hell  Pro-Press  Systems 

The  Hell  products  on  display  are  arranged  in  a  building  biock  fashion  so  that  the  visitor  can  begin  \with  the  lowest  cost  planning 
stations  and  progress  through  various  levels  of  planned  growrth  to  the  full  Chromacom  system,  which  is  the  center  of  our  display. 
Each  product,  from  the  simple  planning  station  to  the  sophisticated  full  Chromacom  system,  is  number  referenced  for  an  easy-to- 
follow  approach. 


Now  Product  Introduction 

1  CHROMACOM  LAYOUT  DESIGN  STATION 

The  Layout  Design  Station  is  a  creative  tool  that  enables 
graphic  designers  at  advertising  agencies,  design  studios, 
catalog  publishers  and  book/magazine  publishers  to  visualize 
a  variety  of  page  designs  in  color.  Color  pictures  are  input  via  a 
video  camera.  It  allows  visualization  of  color  pictures  for  layout 
purposes  only.  A  proofing  system  in  color  or  black  and  white 
will  be  available  The  Designers  Station  will  also  display 
useable  paginated  text,  in  true  typographic  format,  received 
from  a  t\^setting  front  end  system. 

Planning  Stations  (Pro-Scanning) 

2  SCAN  PROGRAMMER  SP3435  WITH  DRUM  MOUNTER 

Off-line  prep  station  for  the  DC350,  CP340,  CP341  and  C399 
ER  stand-alone  color  scanners.  One  Scan  Programmer  can 
prep  \work  for  several  scanners.  It  can  program  scan 
parameters  (size,  crop,  position,  film  disposition,  screen  ruling, 
resolution,  linearization,  and  gradation)  and  store  this  data  on  a 
floppy  disk.  The  floppy  is  then  inserted  into  the  scan  reader  of 
the  scanner  which  gives  the  operator  access  to  all  pre-set 
conditions. 

3  CHROMAGRAPH  LAYOUT  PROGRAMMER  CLP  307 

The  Chromagraph  Layout  Programmer  CLP307  records  the 
microprocessor  settings  for  off-line  scanner  set-up  as  well  as 
the  data  necessary  for  off-line  set-up  of  stand-alone  scanner 
stripping  using  A3  scanner  software  on  the  399  ER,  DC350, 
CP340  and  CP341  color  scanners. 

4  SCALE  PROGRAMMER  SC2000 

The  Scale  Programmer  speeds  set-up  of  35mm,  2-1/4, 4”  x  5”, 
and  5"  X  7”  transparencies.  It  enables  you  to  check  the  scale 
directly  on  the  client's  layout  and  read  the  scale  in  percentage. 
Check  precise  angling  of  originals  to  layout  for  accurate 
cropping  and  positioning  on  the  scanner.  Operates  like  a 
motorized  enlarger.  Makes  position  stats  on  a  variety  of 
photographic  materials. 

Color  Scanners 

5  CHROMAGRAPH  DC350  ER  (S)  LASER  COLOR  SCANNER 

Successor  to  the  DC300B,  the  DC350  has  all  DC300B  features 
including  electronic  dot  generation  with  argon  laser  exposing. 
Features  include  conventional  15®  screen  angles  as  well  as 
the  unconventional  DC300B  screen  angles:  improved  shadow 
detail  separation;  expanded  tonal  resolution  with  256  levels  of 
gray,  programmable  and  storable  gradation  curves;  micro¬ 
processor  technology  for  programming  scaling,  linearization, 
end  point  recording  densities;  step  and  repeat;  and  multicolor 
recording:  mona  dupio,  double  duplp  and  quadra  Optional 
continuous  tone  recording  head. 


6  CHROMAGRAPH  COLT  100  COLOR  SCANNER 

The  lowest  priced  color  scanner  in  the  Chromagraph  product 
line.  Features  include  20"  x  24"  input  and  output,  transparency 
or  reflection  copy:  push-button  microprocessor  control;  right- 
wrong  reading  negatives  and  positives,  contact  screening;  film 
color  coding;  exposed  register  marks,  crop  marks,  and  grey 
scale.  Provides  automatic  film  linearization.  With  laser 
exposing  unit,  it  uses  lower  cost  lith  line  film. 

7  CHROMAGRAPH  CP341  ER  (S)  LASER  COLOR  SCANNER 

The  CP341  from  an  electronic  standpoint  is  identical  to  the 
DC350  and  offers  the  same  features  including  conventional 
screen  angles.  In  addition,  the  CP341  provides  a  large  input 
size  of  25.6”  X  25.6"  and  a  large  44”  x  29”  recording  format. 

The  CP341  uses  roli  film  and  is  suitable  for  a  variety  of 
recording  sizes  without  wasting  film.  The  CP341  requires  a 
darkroom. 

8  CHROMAGRAPH  399  ER  (S)  COLOR  SCANNER 

The  Chromagraph  Model  399  includes  all  of  the  simplified 
operational  features  of  the  Model  399L  combined  with  state-of- 
the-art  electronic  dot  generation.  Format  size  is  20”  x  25.6”  for 
both  input  and  output. 

Input-Only  Scanner 

9  CHROMAGRAPH  CS  410  COLOR  INPUT  SCANNER 

This  is  a  special  input-only  color  scanner  with  full  color 
correction  color  computer  which  is  used  as  the  system  input 
scanner  when  final  film  is  recorded  on  one  of  the  output-only 
recording  scanners  such  as  the  CR401  or  CR402.  Format  size 
is  20”  X  25.6”. 

Previewing  Station 

10  SCANSKOP  COLOR  PREVIEWER 

The  Scanskop  previews  a  scan  as  it  occurs  from  the  DC350S, 
CP340S,  CP341S  system  color  scanners,  making  it  possible  to 
plan  remakes  while  the  original  is  on  the  scanner. 

Chromacom  Central  Workstation 

11  COMBISKOP  308  PAGE  MAKEUP 
AND  RETOUCHING  STATION 

The  Combiskop  is  the  nucleus  of  the  Chromacom  system.  It  is 
a  user-friendly  interactive  workstation  which  allows  the 
operator  to  compose  entire  page  layouts  with  regard  to  page 
geometry,  picture  composition,  color  correction  and  creative 
manipulation. 


ER  =  Electronic  Raster  (Screen) 
S  =  System  Application 


Chromacom  Compact  System 

CHROMACOM  COMPACT  SYSTEM  CMS  306 

The  Chromacom  Compact  System  consists  of  a  scanning  and 
recording  scanner  such  as  the  IX350S,  C399ER,  CP341,  or 
CP340,  a  Scan  Record  Station  Conversion  Kit,  a  Layout 
Programmer,  and  a  Final  Page  Station. 

12  CHROMACOM  LAYOUT  PROGRAMMER  CLP  307S 

An  option  that  speeds  production,  this  \«orkstation  provides  t!ie 
same  frame  and  mask  generating  capability  as  the  Combiskopi 
but  it  doesn’t  handle  scanned  images  and  various  image- 
related  functions  such  as  color  correction  and  retouching,  etc. 
The  buik  of  the  critical  mask  positioning  of  many  jobs  can  be 
handled  \«ith  the  Layout  Programmer. 

1 3  FINAL  PAGE  DATA  PROCESSING  STATION 

The  Final  Page  Station  consists  of  a  third  minicomputer  with 
VDT  terminal,  two  floppy  disk  drives,  two  300  megabyte  disk 
drives,  and  one  80  megabyte  disk  drive.  This  station  provides 
unattended  computation  for  final  film.  The  Final  Page  Station 
can  operate  automatically  overnight  with  the  appropriate 
software. 

Chromacom  “Minicom”  System 

CHROMAGRAPH  COLOR  SCANNER 

Choose  from  our  wide  range  of  color  scanners — see 
earlier  descriptions. 

11  COMBISKOP308 

See  earlier  description. 

Chromacom  Electronic  Page  Makeup 
and  Retouching  Systems 

The  Chromacom  consists  of  the  Combiskop  workstation,  the 
heart  of  the  system  (see  earlier  description),  and  any 
combination  of  peripheral  workstations  (color  scanner  or 
scanners,  film  recorder,  proof  recorder,  planning  and 
previewing  devices). 

14  CHROMAGRAPH  OUTPUT  FILM  RECORDER  CR  401 

The  CR  401  is  an  automatic  daylight  operating  film  recorder 
with  electronic  screening  or  continuous  tone  and  argon  laser 
film  exposure.  It  can  handle  up  to  21"  x  29”  film.  The  CR  401 
loads  its  own  film  from  a  100  sheet  cassette  exposes  it  and 
deposits  it  in  an  output  cassette  for  darkroom  processing,  or 
the  film  can  go  straight  into  a  film  processor  for  daylight 
operation. 

CHROMAGRAPH  OUTPUT  FILM  RECORDER  CR  402 

The  CR  402  is  a  large  format  44"  x  50”  laser  exposing, 
electronic  screening  film  recorder  that  uses  roll  film,  records 
up  to  16  page  press  impositions,  plus  mono,  dupio,  double 
dupio,  quadro  and  step  and  repeats,  and  requires  a  darkroom. 

15  CHROMAGRAPH  PROOF  RECORDER  CPR  403 

The  CPR  403  provides  filmless  color  21"  x  29”  proofs  directly 
from  digital  data.  A  helium-neon  laser  is  used  to  expose  the  red 
portion  of  the  spectrum  and  an  argon  laser  for  both  blue  and 
green  components  optically  separated  to  make  three  light 
beams  which  are  independently  modulated  to  expose  a  full 
color  continuous  tone  image  on  color  print  paper. 


Factlmil*  IWinsmIsslon  System 

16  CN  420  BLACK  &  WHITE  FLATBED  SCANNER 

High  resolution,  high  speed  flatbed  Chromacom  System  input 
scanner  digitizes  black  and  white  artwork,  line  drawings,  logos, 
mechanical  paste-ups,  text  and  headline  proofs.  The  CN  420 
records  the  finest  detail  at  high  speed  with  a  resolution  of  up  to 
2,000  lines  per  inch  and  provides  fast  digitizing  of  copy  up  to 
19”  X  23y2”  and  can  be  interfaced  to  the  existing  Scan  Station 
CPU. 

16  PRESSFAX  P1912  FACSIMILE  TRANSMISSION  SYSTEM 

1 7  The  Pressfax  P1912  consists  of  a  scan  unit  and  a  recording  or 
receiving  unit.  The  scan  unit  is  a  flatbed  scanner  with  a  laser 
light  source  (helium-neon  or  argon),  a  polygon  mirror  rotating 
at  high  speed  for  reflection  scanning  of  color  separations  or 
transmission  scanning  of  film  separations  Paste-ups  can  also 
be  transmitted  for  compiete  pages  with  suppression  of  cut 
lines  Data  is  transmitted  via  land-line  micro-wave  or  satellite. 
The  recording  unit  receives  the  transmission  and  an  argon 
laser  exposes  positive  or  negative  film  right  or  wrong  reading, 
and  off-set  printing  plates  via  UV  laser.  The  system  resolution 
is  2,CXX)  lines  per  inch  and  can  handle  screened  halftones  up 
to  175  lines  per  inch.  Other  features  include  automatic 
operation,  register  pins  large  18.6”  x  24.6”  format,  built-in  test 
equipment  and  digital  or  analog  operation,  and  high  speed 
transmission. 

Hello-Kllschograph 
Electronic  Engraving  Systems 

HELIO  DATA  PROCESSING  SYSTEM 

The  Helio  Data  Processing  System  (HDP)  consists  of  and 
operates  the  same  as  the  Chromacom  System  but  the  output 
is  an  imposed  and  sorted  engraved  copper  gravure  cylinder 
made  directly  from  digital  data  without  using  film. 

The  HDP  uses  a  Helio-Klischograph  K201  or  K202  electronic 
cylinder  engraving  machine. 

HELIO-KLISCHOGRAPH  GRAVURE  ENGRAVER  K303 

The  Helio-Klischograph  K303  is  specialiy  designed  for 
packaging  and  decorative  printing  with  a  high  level  of 
automation  through  software  control.  Special  Helio-3  software 
covers  all  production  requirements  and  is  easily  updated  for 
future  needs. 

Other  K303  features  include  off-line  job  set-up  on  computer 
work  station,  software  controiled  operating  sequences,  various 
cell  shapes  and  stylii  geometry,  larger  deeper  cell  volume  for 
increased  printing  density  and  sharper  fine  line  and  text 
reproduction,  step  and  repeats:  staggered,  mirrored,  seamless 
repeats  for  woodgrains,  wallpaper,  gift  wrap  floor  coverings, 
etc.,  offset  to  gravure  conversion. 


For  more  information,  contact: 

New  Yotk  (516)  466^710  Atlanta  (404)  696-8100  Chicago  (312)  595-6560 
Dallas  (214)  241-9421  Los  Angeles  (213)  603-8703  Toronto  (416)  673-1997 

Issued  by  HCM  Graphic  Systems,  Inc. 

300  Rabro  Drive  East,  Hauppauge,  NY  11788  (516)  582-6520 
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Record  succeeds 
Brown  as  head  of 
SDX  fundraising 

Phil  J.  Record,  associate  executive 
editor  of  the  Fort  Worth  Star- 
Telegram,  has  been  named  the  new 
chairman  of  the  national  fund-raising 
campaign  of  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi. 

Record  succeeds  Robert  U. 
Brown,  president  and  editor  of  Edi¬ 
tor  &  Publisher,  who  served  as 
chairman  of  the  Society’s  75th 
Anniversary  Fund  campaign  since  it 
began  about  two  years  ago. 

Working  with  Record  will  be  Alf 
Goodykoontz,  executive  editor  of  the 
Richmond  (Va.)  Times-Dispatch  and 
News  Leader,  who  will  serve  as  co- 
chairman  of  the  campaign. 

All  three  men  are  past  presidents  of 
SPJ,SDX. 

“We  want  to  thank  Bob  Brown  for 
his  loyal  efforts  to  get  the  SPJ,SDX 
fund-raising  campaign  off  the 
ground,”  said  Society  president 
Frank  Sutherland,  managing  editor  of 
the  Hattiesburg  (Miss.)  American. 
“During  Bob’s  tenure  as  chairman, 
the  fund-raising  campaign  netted 
approximately  three  hundred  and  fif¬ 
ty  thousand  dollars.  I  think  Phil  Re¬ 
cord  wUl  be  able  to  build  on  Bob’s 
work  and  obtain  the  grants  and  other 
funds  necessary  to  carry  out  the  Soci¬ 
ety’s  efforts  in  the  areas  of  freedom  of 
information,  journalistic  ethics,  pro¬ 
fessional  development  and  increased 
public  understanding  and  apprecia¬ 
tion  of  the  First  Amendment.’’ 

Record’s  top  priorities  will  be  to 
seek  additional  flnancial  support  for 
the  new  SPJ,SDX  First  Amendment 
Center  in  Washington,  D.C.,  and  Pro¬ 
ject  Watchdog,  the  Society’s  planned 
campaign  to  provide  the  public  with 
information  about  why  a  free  and 
vigorous  press  is  vital  to  the  preserva¬ 
tion  of  American  democracy. 

The  campaign  will  be  launched  next 
year  and  run  throu^  1987,  in  com¬ 
memoration  of  the  bicentennial  of  the 
U.S.  Constitution. 

New  business  wire 

The  Los  Angeles  Times-Washing- 
ton  Post  news  Service  has  launched  a 
financial  news  service  called  Busi¬ 
ness  DataCall. 

The  service  was  in  the  planning 
stages  for  over  two  years. 

Business  DataCall  provides  both 
spot  and  feature  news  stories  from 
both  parent  newspapers  of  the  LAT- 
WP  and  also  from  Newsday,  Dallas 
Times  Herald,  Hartford  Courant,  De¬ 
nver  Post,  Stamford  Advocate, 
Greenwich  (Conn.)  Time  and  Everett 
(Wash.)  Herald. 


THE 
NEWEST  TREND 
COMES  TO  GEORGIA. 

Even  before  the  term  'Sunbelt'  was  coined,  Georgia 
loomed  bright  in  the  constellation  of  Southern  states. 

It  was  only  logical  that  the  publishers  of  Florida  TYend, 
the  nation's  foremost  regional  business  magazine,  should 
explore  Georgia  as  a  site  for  their  newest  business  magazine. 

The  result:  Come  September  1985,  business  leaders  will 
have  a  vital,  new  source  book  ...  Georgia  TYend. 

'  'Our  objective  is  to  provide  Georgians  with  the  excellence 
in  editorial  we've  striven  for  in  our  newspapers  and  maga¬ 
zine  said  Eugene  Patterson,  chairman  of  the  board  of  the 
Times  Publishing  Company,  publishers  of  Florida  TYend, 
the  St.  Petersburg  Times  and  Evening  Independent. 

'  'Atlanta  and  Georgia  are  economic  engines  that  help  pow¬ 
er  the  Sunbelt.  They  deserve  the  very  best  in  economic  cov¬ 
erage!'  noted  Patterson,  who  is  a  Georgia  native  and  for¬ 
mer  editor  of  the  Atlanta  Journal.  Otis  White,  another  na¬ 
tive,  will  be  Georgia  TYend's  editor.  White  has  been  a  Florida 
TYend  staff  writer  since  1981,  earning  numerous  local  and 
national  awards  including  an  Alicia  Patterson  Fellowship. 

For  Georgia's  business  leaders  and  advertisers,  Georgia 
TYend  will  be  a  vital  new  magazine. 

alimea  Putdiahinn 

(EorntRuiQ 
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Anachronism  in  the  Computer  Age 

Angry  reader  comments  are  posted  on  a  newsroom  bulletin  board 


By  Michael  P.  Guilfoil 

It  sits  at  the  entrance  of  the  news¬ 
room  for  all  to  see.  It’s  an  anachro¬ 
nism  in  the  Computer  Age,  this  over¬ 
size  drawing  tablet  propped  on  a 
wooden  easel  and  covered  with  news¬ 
paper  clippings,  scrawled  circulation 
figures  and  comments  phoned  in 
mostly  by  angry  readers. 

But  the  Spokesman-Review/ Spokane 
(Wash.)  Chronicle  Reader  Board 
is  something  else,  too— it  is  the  single 
best-read  item  among  more  than  100 
reporters,  editors,  photographers  and 
copy  clerks  who  pass  it  during  their 
workday. 

A  sample  of  comments  they  see 
posted: 

•  A  reader  writes,  “I  want  to 
thank  you  for  having  no  word  of  ex¬ 
planation  regarding  (cancellation  of) 
the  Goosemeyer  comic  strip.  So  often 
we  lapse  into  a  state  of  forgetfulness 
and  start  thinking  that  newspaper  edi¬ 
tors  care  about  their  readers.  .  .  .” 

•  Another  calls  to  say  a  locally 
written  column  is  “misinformed,  cru¬ 


el  and  thoughtless,’’  and  she  would 
cancel  her  subscription  if  anyone  else 
in  town  published  a  competing  news¬ 
paper. 

•  And  a  reader  who  catches  the 
misspelling  of  villain  writes,  “Okay, 
everybody  to  the  blackboard  and 
write  villain  100  times  until  you  can 
spell  it  right!  (Once  could  be  a  typo, 
but  three  times?!)’’ 


"/  thought  of  all  the 
messages  I  get  each 
day”  Peck  recalled. 
“Those  comments  are  a 
pretty  good  window  of 
what  people  are  thinking 
about  the  newspaper.” 


Managing  editor  Chris  Peck  con¬ 
ceived  the  Reader  Board  idea  last  fall 
during  a  management  retreat  on  the 


newspaper’s  responsiveness  to  read¬ 
ers. 

“i  thought  of  all  the  messages  I  get 
each  day,’’  Peck  recalled.  “Those 
comments  are  a  pretty  good  window 
of  what  people  are  thinking  about  the 
newspaper.’’ 

When  it  came  time  for  each  man¬ 
ager  at  the  retreat  to  make  a  commit¬ 
ment  to  improving  responsiveness. 
Peck  announced  his  Reader  Board 
concept. 

“There  was  a  bit  of  a  shudder  from 
some  department  managers,’’  he 
said.  “They  didn’t  know  how  the 
board  would  be  received.  And  they 
weren’t  sure  of  the  value  of  sharing 
nasty  comments. 

“But  I  thought  is  was  worth  trying. 
It  seemed  like  the  most  direct  way  to 
get  a  feel  for  what  we  are  doing,’’  he 
said.  “And  it  would  create  a  talking 
point  in  the  newsroom.’’ 

Peck’s  criteria  for  what  would  go 
on  the  board  were  purposely  vague. 
Basically,  any  comments  phoned  in 
by  readers,  or  written  but  not  intended 
for  the  editorial  page,  were  appropri¬ 
ate. 

“The  idea  is  no  censorship,’’  Peck 
said,  “although  a  lot  doesn’t  make  it. 
Reporters  who  get  complaints  about 
their  own  stories  don’t  put  them  on 
the  board.’’ 

And  the  lack  of  censorship  means 
that  numerous  items  on  the  board  have 
nothing  to  do  with  the  editorial 
staff — a  complaint  about  a  Playboy  ad 
inserted  into  a  Sunday  edition;  an¬ 
other  from  someone  who  received 
seven  Skaggs  Drug  Store  inserts  in 
her  paper,  and  wants  a  delivery  per¬ 
son  to  retrieve  the  extra  six. 

The  Reader  Board  may  not  be  per¬ 
fect,  but  it  is  definitely  weli  read. 
Copy  clerks  who  sit  closest  to  the 
board  say  almost  no  one  passes  with¬ 
out  scanning  the  newest  memos.  The 
typical  response  to  the  odd  assortment 
of  views  is  giggles,  they  say. 

In  general ,  though,  what  do  editori¬ 
al  staff  members  think  of  the  board? 

•  A  slot  editor:  “It’s  good  to  hear 
from  someone  other  than  our  wives 
and  neighbors.  And  so  far  they 
haven’t  caught  me,  so  I’m  in  favor  of 
it.’’ 

•  Another  slot  editor:  “I’m  not 
sure  what  to  make  of  it.  Some  com¬ 
ments  don’t  relate  to  us.  But  any  time 
you  give  people — particularly  copy 
editors — any  kind  of  information,  I 

(Continued  on  page  52) 


-n 

its  earliest  days,  the  labor  movement 
I  l/ias  sought  to  improve  the  quality  of 

worklife,  create  workplace  democracy,  and 
participate  in  joint  employer-employee  decision¬ 
making — long  before  these  approaches  became 
fashionable .  . .  Organized  labor  seeks,  in  sum, 
through  collective  bargaining,  political  participa¬ 
tion  and  legislative  activity  to  bring  about  a 
broader  sharing  in  the  riches  of  the  nation. )) 

The  Changing  Situation  of  Workers  and  Their  Unions,  a  1985 
report  by  ihe  AFL-CIO  Committee  on  the  Evolution  of  Work. 

AFL-aO 

104  Years  Representing  Workers  and  Their  Families 

Lane  Kirkland,  President 

Thomas  R.  Donahue,  Secretary  Treasurer 

Department  of  Information 
Murray  Seeger,  Director 
202/637-5010 
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Developing  World 


Don’t  let  world  events  catch  you  by  surprise. 

Interlink  Press  Service  clues  you  to  the  big  stories  long 
before  they  break.  We  report  the  news  and  spot  the 
trends  that  shape  it. 

Interlink’s  international  network  of  journalists  files  in- 
depth  and  colorful  features,  as  well  as  breaking  news 
from  more  than  100  countries. 

You  get  an  insider’s  knowledge  of  the  economic,  social 
and  political  factors  that  make  Latin  America,  Africa  and 
Asia  increasingly  important  news  stories. 


Interlink  can  transmit  the  news  each  day  directly  into 
your  newsroom  terminals.  Or  access  our  complete 
database  on  the  developing  nations  via  ITT  Dialcom 
(through  Telecommunications  Cooperative  Network)  and 
NEXIS  (search  Inpres). 

Either  way,  the  news  is  ready  for  publication,  or  for 
background  and  briefings. 

The  New  York  Times,  The  Philadelphia  Inquirer,  Newsday, 
The  Boston  Globe,  New  York  City  Tribune,  CBS  News, 
Cable  News  Network  and  National  Public  Radio  all 
subscribe  to  Interlink.  So  do  Columbia  University, 
Oberlin;  the  Overseas  Private  Investment  Corporation 
(OPIQ  and  the  Bank  of  America. 


777  United  Nations  Plaza 
New  York,  New  York  10017 
(212)  599-0867 


City  _ 

State  _  Zip 

Phone  _ 
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FOR  MORE  INFORMATION  ON  INTERLINK’S  NEWSLINE, 
MAIL  THE  COUPON  BELOW  OR  CALL  (212)  599-0867  COLLECT 
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Preprint  Notionol.... 

1,470 

1,444 

Clossified . . 

.  22397 

21.606 

Totol . 

.  88,620 

94321 

Tennesseon-S 

ROP  local . 

.  31,097 

29  796 

Preprint  Locol . 

13,971 

13,442 

ROP  Notional . 

2,493 

3,l» 

Preprint  Notionol.... 

4,991 

5304 

Clossified 

16.451 

14J63 

Total.  .  . 

94321 

69.003 

GRAND  TOTAL... 

.  245,186 

252.782 

NIW  MUNSWICKp 

NJ. 

Home  News-e 

Rt)P  Locol . 

.  29,466 

33,834 

Preprint  Locol . 

9324 

10386 

ROP  Notionol . 

3359 

3,772 

Preprint  Notionol _ 

88 

359 

Clouified . 

22.200 

204>78 

Totol. 

64,937 

69329 

Home  News-S 

ROP  Local . 

.  20,719 

21304 

Preprint  local . 

.  14,416 

17,600 

ROP  Notionol . 

1,417 

1.189 

Clossified . 

16.090 

12.805 

Total. 

52.642 

_ S2X!2S 

GRAND  TOTAL... 

117379 

122,427 

ROP  Notional  .. 

Clossified . 

Total . 


22,748 

1,998 

3.970 

38.716 


GRAND  TOTAL .  153,074 


21,456 

5J54 

_ Xfifi 

_ 3&i!22 

201X175 


miomXp  AZ. 

Republic-m 

ROP  Local . 

...  111321 

3341 

102373 

3391 

Preprint  Locol . 

...  25317 

3306 

23315 

7,758 

ROP  Notional . 

Preprint  Notionol . 

9,065 

1392 

100.767 

■  LIT? 
8326 

12372 

1,463 

96605 

S49 

Total . 

248,062 

235,928 

11398 

Gozctle.e 


ROP  Local . 

...  101313 

3,795 

97331 

Preprint  Locol . 

...  25317 

3306 

23315 

ROP  Notional . 

8319 

12363 

Preprint  Notionol . 

1392 

1363 

Clottified . 

...  1*321 

1376 

96368 

Totol . 

.  236362 

8377 

230,940 

Republic-S 

ROP  locol  ..- . . 

....  65,139 

60,463 

Preprint  Locol 

.....  22322 

14,089 

ROP  Notionol 

5,093 

5.052 

Preprint  Notionol . 

7,429 

6,238 

Clossified . 

59.439 

_ sm 

159.722 

163366 

610,474 

GRAND  TOTAL _ 

644.146 

17303 

NEWPOUT  NEWS,  VA.  POITLANO,  ME. 


Doily  Press-m 

46.066 

9,984 

Press  Herdd-m 

ROP  Local . 

....  28,338 

24,568 

Preprint  Locol . 

3’840 

7384 

1,828  Preprint  locol . 

...  12329 

11,918 

ROP  Notionol . 

2,208 

3380 

549 

ROP  Notional . 

1,902 

4,091 

Preprint  Notionol . 

2,112 

Preprint  Notionol . 

1,078 

316 

..  39  224 

34.784 

Clossified . 

...  18.022 

14335 

Total . 

...  93344 

7,684 

94,963 

1328  Totol . 

...  61369 

55393 

Times-Heraid-e 

39,227 

44,894 

8,448 

Evening  £xpres$*e 

ROP  Local . 

..  24,746 

21363 

Preprint  Locol . 

3340 

7,538 

1,919  Preprint  Locol . 

11,584 

10331 

RW  National . 

2,174 

3,991 

ROP  Notional 

1,731 

3369 

Preprint  Notionai . 

1,728 

1,463 

Preprint  Notionol _ 

1378 

381 

29460 

29.017 

Clossifiad.  ... 

14315 

11.960 

Totol. 

76,429 

7338 

87,813 

1,»19  Total. 

53,752 

48303 

Doily  Press-S 

ROP  Local . 

Preprint  local . 

ROP  Notionol . 

Preprint  Notional........ 

Clossified . 

...  34,434 

...  22,860 

612 
7,585 
...  12.074 

1356 

110 

30,008 

10,848 

1,049 

5,472 

11.724 

4,584 

247 

Total . 

...  77.565 

1.366  . 

49.101  . 

_ i£21 

GRAND  TOTAL . 

..  260328 

16,588 

231377 

8378 

NOtTN  iAYp  ONT. 

Nugget-m* 

ROP  locol . 

..  28,615 

36,038 

Preprint  Local . 

...  18,823 

18,823 

23,921 

11,176 

ROP  Notional . 

7,427 

4,102 

Preprint  Notionol . 

588 

1,176 

4314 

...  14397 

14.883 

GRAND  TOTAL . 

...  69,850 

19,999 

83,258 

11,176 

OODCNp  UT. 

Stondord-Exominer-eS 

ROP  Local . 

...  49,152 

58,041 

Preprint  Local . 

..  45,443 

43, 5X 

ROP  Notionol . 

7,606 

10,866 

Preprint  Notionol . 

6,667 

..  35.134 

31.756 

GRAND  TOTAL. _ 

....  144,022 

144,193 

NOTE:  Family  Supplement  not  included — 2,670  inches. 

ONLANDO,  FLA. 

Sentinel.a/d 

GRAND  TOTAL .  325,489  126,448 

OTTAWA,  ONT. 

Le  0roit.e* 

ROP  Locol .  697,360  930,433 

ROP  Notional .  209,657  231,748 

Clossified .  545,909  435,201 

GRAND  TOTAL .  1,452,924  1,597,402 

PALM  SPRINOS-PALM  OESERT-INOIO,  CALIF. 

Desert  Sun.e 

ROP  Locol .  85,077  115,201 

ROP  Notional .  7,247  6,459 

Clossified .  32.036  39.323 

Total .  124,360  160,983 


Telegram-S 

ROP  local .  18351  18,168 

Preprint  Local . . .  11386  8,937 

ROP  Notional _  1,138  1,118 

Preprint  Notional .  2,482  2,936 

Clossifiod. .  15.999  12.191 

Total .  49.455  fijfi 

GRAND  TOTAL _  144,774  147,045 

PORTLAND,  ORE. 

OregomatHi/d 

ROP  Local .  83,030  5,953  84,199  5358 

Preprint  Locol .  49389  41387 

ROP  Notional .  14375  316  17,132  569 

Preprint  Notional . .  8345  14375 

Classified .  103.403  102.174  _ 

GRAND  TOTAL _  258,942  4369  259347  4,127 


PROVIDtFKE,  R.I. 


Joumol^n 


ROP  local . 

36330 

13381 

37315 

12.062 

Preprint  Local . 

7302 

4,941 

6,586 

4,937 

ROP  Notional . 

5394 

5,775 

Preprint  Notionol . 

1363 

579 

23.419 

787 

21327 

297 

Totol . 

73,508 

19309 

72,582 

17396 

Bulletins 

ROP  Locol  _ 

34,437 

13,861 

32,830 

U062 

Preprint  Locol . 

8,046 

8,046 

7,186 

7,186 

ROP  National . 

4324 

4,995 

Preprint  Notionol.,-.,. _ 

1363 

2,434 

577 

389 

17.061 

787 

14.913 

297 

Totol . 

65331 

25,148 

60,501 

19,934 

Joumol-S 

ROP  local . 

38,504 

37330 

Preprint  Locol . 

25,418 

10,762 

15300 

5,633 

ROP  Notionol . 

5310 

4,077 

Preprint  Notionol . 

6,735 

4,488 

12.238 

11.112 

Total. 

88.113 

10-762 

72.707 

_ 

GRAND  TOTAL . 

227352 

55319 

205.790 

42363 

(Continued  on  page  50) 
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1985  1964 

FUU  RUNPART  RUN  FUU  RUN  PART  RUN 

QUIHCCNJI. 

It  SoW-m* 

ROP  local -  972.454  1.035,022 

Pttprinl  Local -  458,780  418,745 

ROPNotionol -  338,463  321,855 

Pr^i"*  Nolionol .  51,900  12.745 

CkssiM. .  273.474  288.714 

grand  TOTAl _  2.092,273  2,074,403 

MADIPIO,  PtNN. 

Eoglt/Tiints.t 

ROPlocol -  34,209  35J78 

Prtpriot  locol™ .  18,490  12,479 

ROP  NoNonol -  2,951  5,592 

CkmlHid . .  23.164  20  579 

Total .  80,834  74,228 

Eoglt-S 

KOPlocol .  32,138  29,284 

Prtprim  local - -  3,450  4,490  9,045  2,345 

ROP  NoHonol .  1,025  1,814 

Preprint  Nolional .  8,830  4,750 

ClossifM .  10.721  8383  _ 

Total .  54.344  4.490  55.280  2  345 

GRAND  TOTAL  . .  137J00  129.500  4,4902,345 

RiNO,  PMV. 

Gactltt-Jownal-mS 

ROPlocol -  70,400  71,880 

Pttprint  locol .  85,373  49,418 

R0PNationo1.._ .  3,914  3,790 

Prtprint  NoNonol .  10,484  10,888 

Cloi»ifitd...J. .  87.377  42.879 

GRAND  TOTAl. .  240,948  219,055 

nCHINOND,  VA. 

Tmts-Oapatch-m 

ROPlocol .  43,195  148  47,093 

Pnprint  local — .  13,013  4.424  11,704  4,532 

ROP  Notional  4,991  4,730 

Pnprint  NoNonol .  1,444  1,457  444 

Clotsifitd  27.094  _  24  888  _ 

Total.  89,959  5,883  90,859  4,532 

News  ltoder.e 

ROP  Locol .  32,883  38,982 

Preprint  local - -  8,334  4,479  4,343  4,949 

ROP  NoNonol .  5,059  4,751 

Pnprint  NoNonol .  1,444  882  1,183 

Clossifitd  2A.7ya  _  22  281  _ 

Total.  72,472  5,301  75,540  4,949  | 

Times-Dispatch-S  | 

ROPlocol .  34,714  2,034  37,043  3,155 

Preprint  local . .  14,811  4,074  14,920  3,924 


Prtprint  Notionol . 

Clossifitd . 

FULL  RUN  PART  RUN 
1,384 
....  24.406 

FUU  RUN 
483 
23543 

PART  RUN 

Total . 

....  72350 

7,735 

72,982 

3,481 

Dimocrat  4  Chronicit-S 

ROPlocol _ 

...  26,144 

24,374 

Prtprint  Locol . 

...  11,429 

7340 

8,009 

3,035 

ROP  Notionol 

3,509 

2399 

Preprim  Notional . 

5311 

4392 

Clossifitd . 

..  23343 

21,253 

Totol . 

...  72.019 

7340 

MW7 

_ 3m 

GRAND  TOTAL. . 

...  251,902 

18362 

217307 

11328 

Prtprint  Notionol . 

4,788 

5,157 

Clossifitd . 

20.440 

_ 12 

_ liZBfi 

Total. 

78.404 

4.125 

_ um 

GRAND  TOTAl _ 

....  241335 

17,309 

243,064 

NOTE:  Comics  odverNsing  esduded. 

BIVIKSIOI,  CALIP. 

Press-Enterprist-mS 

ROPlocol _ 

....  45,191 

13387 

40,185 

Preprim  locol _ 

...  45354 

46351 

ROP  Notionol . 

....  6344 

43 

4,382 

Prtprint  Notionol . 

....  10,707 

4374 

Closifitd . 

....  40310 

_ ua 

_ Sim 

GRAND  TOTAL _ 

...  206,704 

13320 

197,498 

ROCNSSnS,  N.Y. 

Demoerm  S  Chroniclt-m 

ROPlocol _ 

...  39,974 

38,105 

Preprim  Local _ 

3,076 

3327 

3337 

ROP  Notional . 

3377 

4350 

Preprim  Notionol . 

1384 

483 

„,  29420 

Total . 

..  87333 

3327 

83,396 

rents-Uniont 

ROPlocol _ 

..  34,047 

34,477 

Pnprint  Locol . 

4,702 

7,735 

8,447 

ROP  Notionol _ 

3309 

5,992 

ST.  PinRSMJM,  PIA. 

Tirnes-m 

ROPlocol .  85,222  90,498  82,992  79,108 

Preprint  locol .  29,405  4,100  17,170  4,002 

ROPNotktnol. .  5,477  9  4,401  34 

Preprint  Notional _  1,440  730 

Clossifitd .  49,338  49.071  45J79  30.148 

Total .  190J82  145,478  172,572  113J92 

Times-S 

ROPlocol .  52,818  33,442  52,349  30^33 

Pnprint  local  . .  14,354  10,432  12J31  11,980 

ROP  NoNonol .  1,759  3,215 

Preprint  NoNonol .  4,390  234  4,954  104 

Clossifitd .  21.780  11.455  20.593  5  447 

Total .  99,101  55,583  93,442  48,584 

Evening  lndependent.e 

ROPlocol .  47,520  44,217 

Prepnni  local .  4,348  2,500 

ROP  Notional .  5,089  7,533 

Preprint  Notional .  1,440  730 

Clossifitd  .  71.140  44  341 

Total  .  13IJ77  _  121 J41  _ 

GRAND  TOTAl .  422,540  201,241  387 J75  141,874 


SAN  BIRPIABMNO,  CALIP. 

SitwtiS 

ROPlocol .  42,144  5! 

Preprint  locol .  44,213  4i 

ROPNotionol .  5,125  ! 

Preprint  Notional . .  4,834  I 

Clossifitd  8i  legal .  37477  3; 

GRAND  TOTAl .  155,810  141 

SANTA  ANA,  CALIP. 


ROPlocol . 

.  144,814 

14,564 

Preprim  local . 

......  54,761 

5,902 

ROP  Nmional . 

.  17,542 

2,403 

Prtprint  Notionol . 

7,728 

739 

.  219,402 

20.532 

GRAND  TOTAL... 

......  447,402 

44,120 

SCOTTSSLUPP,  NIS 

Stor-Herold-mS 

ROPlocol . 

.  28,147 

28311 

Preprim  local . 

5,024  13,051 

9,657 

ROP  Notionol . 

1,127 

2,094 

Prtprint  Notional . 

196 

783 

8  257 

GRAND  TOTAl  .„. 

.  42,751  13,M1 

53324 

SIATni,  WASH, 

Tknes-e 

ROPlocol . 

.  59,957 

41327 

Prepnm  local . 

42,815 

ROP  Notional . 

13,725 

17,951 

*lndicotes  newspapers  reporting  figures  in 
lines. 


487  1,384 

-SLSZ] _ 44affi  _ 

131,253  43,302  145,280  28,748 


Post-lmelligencer-ni 

ROPlocol . 

Preprint  Locol . 

ROP  Notionol 


1965  1984 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


aiyt _ 33^ 

49312  8331  73314 


ST.  LOUIS,  MO. 

Post-Oispatcfi-m 

ROPlocol . .  33,977  25394  31374  13332 

Preprint  Locol .  9,001  8,459 

ROP  Notional .  4,728  88  4,394  90 

Preprint  Notionol .  1,478 

dossifitd. .  39188  _  27090  _ 

Total .  88,894  25,784  75,397  13,422 

Post  Dispotch-S 

ROPlocol .  39,838  38,301 

Preprint  locol  . .  24,420  20,974 

ROP  Notional _  3,840  4,482 

Preprint  Notional _  7,902  4,441 

Cloisifitd. .  29.151  31.580 

Total .  105.171  _  102.000  _ 

GRAND  TOTAl .  195,045  25,784  177397  13,422 

NOTE:  Includes  Roto  Mag.,  Comics  &  TV  Mag. 


Timts/Post- 

Inteliigencer-S 

ROPlocol . 

Preprint  Locol 
ROP  Notional 
Preprint  Notional... 

Clostifitd . 

Total . 

GRAND  TOTAL. 


Timts-m 

ROPlocol . 

Preprint  Local.. 
ROP  Notional... 


21358  19,840 

13,113  5383  11,737 

4,990  5,244 

7,109  5332 

32.705  _  33.753 

79,775  5383  74.128  _ 

.  280,840  57,114  294,924  30,906 

SHRIVIMIT,  LA. 

.  225,579  201,317 

57339  35,733  38,953  31,738 

25309  24,448 

15,446  812  13342 

.  114,941  _  99321 

439,114  34,544  377321  31,738 


Joumol-e 

ROPlocol .  81340  71,495 

Preprint  Locol -  28,450  7,492  13353  9,988 

ROP  Notional .  8,850  8,803 

Preprint  NoNonol .  2,594  440  1371 

Clossifitd .  63.437  _  49'445  _ 

Total .  204,971  7.952  144347  9  988 

GRAND  TOTAl -  444,067  44,498  541,888  41,724 

SAOKANI,  WASN. 

Spolitsman-Rtview-m 

ROPlocol .  24,373  22,953 

Preprint  Locol .  7,749  8,199 

ROP  Nolional .  3,730  7352 

Preprint  Notionol .  419  338 

Clossifitd .  28.323  28.200 

Total .  64,594  44,942 


Preprim  Locol.. 
ROP  Notional ... 


Spokesmon-Review-S 


Preprim  local .. 
ROP  Nmional ... 


ROP  Nmional . 

Preprim  Notionol.. 


ROP  Nmional . 

Preprint  Notional.. 


6lode-t 

ROPlocol .  41,884 

Prepnnt  Locol .  4,752 

ROP  Nmional  3345 

Prepnm  Notional .  2374 

Clossified  17.449 

Total  49,926 

6lode-S 

ROP  Locol .  28,059 

Pieprim  Local .  22,044 

ROPNmktnol .  3338 

Preprim  Notionol .  9372 

Clossifitd .  10.935 

Total .  74.248 

GRAND  TOTAl. .  144,174 


24347 

24,054 

4,287 

4,142 

3,594 

6,947 

419 

401 

27.841 

27.«3 

42388 

45,197 

15,442 

14378 

4,028 

2,704 

1345 

1,338 

1,759 

1,399 

14-848 

_ MU 

38.142 

34.835 

147,124 

144,974 

TAMPA,  PLA. 

79,384 

34,204 

83,580 

32,130 

35,235 

22,005 

7,106 

211 

8,344 

3340 

770 

49.715 

-uai 

48.171 

171,575 

84,733 

142,870 

34,129 

31,344 

22,950 

24,300 

3,065 

4,142 

8,249 

135 

4,959 

_323i2 

33.404 

jiiuas 

_ 13S 

—  ?9.37) 

272375 

84,846 

241,241 

1  excluded. 

TOLIDO, 

.OHIO 

41,884 

42,055 

4,752 

7,128 

3345 

3,023 

2374 

1,848 

EDITOR  &  PUBLISHER  for  April  6,  1985 


FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUNPART  RUN  FULL  RUN 


Ropoilar-Dispolch.« 

GftANO  TOTAL. 

Total . 

Rtporttr-Dispotch-S 

48228 

48,040 

Slor*.o 

ROP  Local _ 

Totol . 

74.042 

42.W9 

Praprint  Locol _ 

GRAND  TOTAL _ 

NOTE:  IncludM  Proprints. 

142270 

131,039 

ROPNotionot . 

Proprint  Notionol.. 
Clouiliod . 

ins  in4 

FULL  RUNPART  RUN  FULL  RUN  PART  RUN 

TOROHTO,  ONT. 


S«iir-a/d4* 
GRAND  TOTAL.. 


WILKIS  MRM,  MNN. 

Timn-Laodtr-m 

ROP  Local . .  31,4d8  29,733 

PnphntLocol .  9,435  5,891  2,040  10,455 

ROP  Notional .  2,520  4,883 

Priprim  Notional .  2,295  2,550 

Ckmifltd. .  21J03  18.100  _ 

GRAND  TOTAL .  47,001  5,891  54,754  13,005 


WIN<TOP4-SAUM,  N.C. 


TOtONTO,  ONT. 

Suiwn 

ROP  Local .  89,032 

Praprint  Locol .  5,143 

ROP  Notionol _  14,085 

Praprint  Notional .  5,990 

Clossifiod. .  58243 

GRAND  TOTAL _  172,512 


WILMINOTON,  Ml. 


Nawj-Jaumol.d 
ROP  Local . 


ROP  Notional . 

Praprint  Notionol.. 


ROP  Notional . 

Prapnnt  Notional.. 

Ckmifiad  . 

Totol, 

Grand  Totol . 


ROP  Notionol.. 

CloisHiod. _ 

Totol . 


...  47,440 

52,098 

...  28200 

29210 

2,483 

5,012 

1218 

1,794 

...  44.954 

43.454 

...  127295 

132,070 

....  24251 

25250 

....  53,540 

34220 

1,934 

1,298 

5254 

5,581 

13.449 

_ 1L!B2 

99.472 

_ mai 

224,747 

209,558 

WILMINOTON, 

N.C. 

....  24,248 

24,424 

2,094 

1202 

....  24.383 

24.149 

....  54,727 

52,577 

....  15,910 

15231 

22 

23 

....  10230 

_ 

24.442 

_ 25212 

ROP  Local _ _ 

41,127 

10,114 

42,540 

TULSA. 

Proprim  Local . 

21241 

394 

17,127  World-m 

ROP  Notional . 

3,444 

4235 

Proprint  Notionol . 

1,740 

1,982 

Preprint  Locol....... 

5244 

Clossifiod . 

..  29.120 

24.992 

TMI  . 

75,451 

31275 

74,545 

17,127  Preprint  Notionol 

_  749 

Ckissified . 

_ _  38.044 

Sontino|.« 

Total . 

.  101,119 

ROP  Local . 

33202 

7.978 

33,455 

ProprinI  Locol . 

5,835 

1241 

8,178  Tribun»-e 

ROP  Notionol . 

3,417 

4.523 

Preprint  NotionQl . 

1,408 

1,339 

Clossifiod . 

..  23.005 

21.108 

Total . 

47,447 

7,978 

42,044 

8,178  Preprint  Notionol.. 

666 

Clossifiod . 
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Not  even 
Xetm 

can 

XetCK. 


In  fact,  nobody  can  Xerox.  Or  have  some¬ 
thing  Xeroxed.  You  can  copy  or  have  some¬ 
thing  copied,  but  you  just  can’t  Xerox. 

That's  because  the  Xerox  trademark  is 
not  a  verb.  It’s  a  proper  adjective  that  should 
always  be  followed  by  a  word  or  phrase 
describing  one  of  our  products.  As  in  Xerox 
copiers,  )&rox  electronic  typewriters.  Xerox 
laser  printers,  etc. 

We’re  proud  of  our  trademark.  It’s  valu¬ 
able  to  us.  And  to  you.  It’s  how  you  can  be 
sure  that  when  you  ask  for  a  Xerox  product, 
you’ll  get  a  Xerox  product  Not  something 
else. 

So,  if  you  would,  make  a  copy  of  this 
advertisement  and  place  it  near  your  Xerox 
copier.  Then  everyone  who  copies  will  know 
that  no  one  can  )&rox. 

Not  even  Xerox. 


XEROX®  is  a  trademark  of  XEROX  CORPORATION. 
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Bulletin  board 

(Continued  from  page  46) 


think  it's  a  good  idea. 

•  A  copy  editor:  “I  always  read  it. 
It’s  a  great  way  to  find  out  what’s 
going  on.  An  it  makes  me  conscious 
of  editing  more  carefully — when  you 
see  how  many  of  those  little  errors  get 
into  the  paper.” 

•  A  photographer:  “I  like  it,  but  it 
would  be  better  if  management  kept 
up  with  it  .  .  .  more  circulation  up¬ 
dates,  positive  reinforcement.  But  I 
think  airing  readers’  complaints  in 
public  is  healthy.” 

•  Copy  clerk:  “It’s  a  great  idea. 
Some  people  call  about  the  silliest 
things.  And  it  shows  the  public  we 
care.” 

•  Business  writer:  “It  gives  us  an 
idea  of  some  of  the  flaky — and  use¬ 
ful — ideas  out  there.”  Concerning 
the  board’s  prominant  placement, 
Vlt’s  useful  for  the  public  to  know 
that  their  comments  get  an  airing.” 

•  Assistant  managing  editor:  “I 
don’t  object  strongly,  but  a  lot  of  the 
information  is  more  appropriate  for 
the  staff  rather  than  the  public.  And 
readers’  comments  are  Just  written 
down,  not  challenged  for  accuracy. 
All  we  get  are  people  mad  enough  to 
call.” 


Computer  Hacking  Exposed! 


The  board  has  been  up  six  months 
now.  Is  Peck  still  enthusiastic  about 
the  idea? 

“My  observation  is  that  is  has  suc¬ 
ceeded,”  he  said. 

“First,  it’s  a  talking  point — I  see  a 
lot  of  people  reading  it. 

“And  it’s  a  good  gauge  of  when 
something  we  do  sends  a  real  ripple 
through  the  community,  when  we 
clearly  set  people  off.  An  example  is 
the  photo  we  ran  of  the  grieving 
young  woman  who  had  Just  lost  con¬ 
trol  of  her  pickup  and  killed  an  infant 
on  the  bridge.  The  number  of  re¬ 
sponses  we  got — almost  all  nega¬ 
tive — was  a  useful  barometer  of  com¬ 
munity  feeling,”  he  said. 

Peck  also  likes  the  idea  of  posting 
circulation  and  advertising  linage  fig¬ 
ures  on  the  board.  “It’s  good  for  the 
editorial  staff  to  know  how  the  other 
departments  are  doing.” 

Peck  doesn’t  worry  about  the  pub¬ 
lic  seeing  the  newspaper’s  “dirty 
laundry”  as  soon  as  they  walk  in  the 
door.  “Those  flaky  comments  .  .  . 
give  the  public  an  idea  of  the  sort  of 
people  we  deal  with  every  day.” 

And  flaky  or  not.  Peck  still  tries  to 
get  back  to  all  readers  who  call  or 
write  and  expect  a  response. 

Nor  is  the  Reader  Board  the  news¬ 
paper’s  only  method  of  gauging  pub¬ 
lic  sentiment.  The  paper  commissions 


At  last  ...the  eagerly  awaited  exposi  of  America’s  urxlerground 
hacking  culture,  as  told  by  the  teenaged  computer  genius  apprehended 
by  the  FBI  and  indicted  by  a  Federal  Grand  Jury. 

Here— for  a  mainstream  audience— are  the  details  of  “The  Cracker's" 
more  illustrious  hacking  capers,  plus  an  inside  look  at  the  history  of 
hacking,  and  insists  into  the  whys  and  hows  of  breaking  into  corporate 
and  institutional  computers. 

Out  of  The  Inner  Circle  also 
provides  ample  information  to  \ 
use  in  thwarting  would-be 
hackers. 

An  eye-opening  and  engrossing 
look  at  a  controversial  subject. 

•  Over  70,000  First  Printing 

•  $75,000  Advertising  Budget 

•  Second  Serial  Rights  to  the 
Los  Angeles  Times  Syndicate 
(5-part  serialization  planned 
for  AprillMay)  Contact:  Greg 
Butler  (213)  972-7983 

$9.95,  paperback 
$19.95,  hardcover 
Publication  Date:  late  April 

Microsoft  Press 
10700  Northup  Way 
Bellevue,  WA  98004 


readership  surveys,  conducts  focus 
groups  with  the  public,  and  last  year 
Peck  and  general  manager  Don  Gorm- 
ley  toured  the  paper’s  three-state  cir¬ 
culation  area,  meeting  with  commu¬ 
nity  leaders. 

But  the  Reader  Board  continues  to 
offer  editorial  staff  and  public  alike  a 
unique  forum  for  comment.  No  one  is 
ever  quite  sure  what  they’ll  read  next 
.  .  .  perhaps  something  as  shocking 
as  this: 

“Woman  called  in  to  say  she’s 
been  taking  the  paper  since  1922  and 
thinks  it  is  always  getting  better!” 

Group  ends  bid 
to  take  over  CBS 

Fairness  in  Media,  a  group  linked  to 
Senator  Jesse  Helms  which  waged  a 
mail  campaign  asking  conservatives 
to  buy  CBS  stock,  has  abandoned  its 
plans  to  wage  a  proxy  fight  at  the  CBS 
shareholders  meeting  on  April  17. 

The  group  said  that  not  enough  time 
was  remaining  for  its  to  “wage  a  full 
scale”  battle  for  control  of  CBS. 

Fairness  in  Media  was  urging  con¬ 
servatives  to  buy  CBS  stock  so  they 
could  take  over  the  company  and  end 
what  the  group  claimed  was  CBS 
News’  “Jiberal  bias.” 

Fairness  in  Media  still  plans  to  con¬ 
tinue  its  anti-CBS  management  cam¬ 
paign.  The  group  submitted  a  new  fil¬ 
ing  to  the  Securities  and  Exchange 
Commission  stating  it.  has  formed  a 
new  organization,  the  CBS  Sharehol¬ 
ders  Protective  Committee,  with  the 
stated  purpose  of  helping  sharehol¬ 
ders  maintain  the  value  of  their  stock 
and  preventing  any  anti-takeover 
steps  by  the  company. 

In  addition,  the  National  Congres¬ 
sional  Club,  a  political  action  commit¬ 
tee  which  has  helped  raise  funds  for 
Helms,  recently  sent  out  a  letter  seek¬ 
ing  $144,000  in  contributions  to  its 
“Beat  CBS  Legal  Defense  Fund.” 

The  NCC’s  principals,  Thomas  F. 
Ellis,  James  P.  Cain  and  R.E.  Carter 
Wren,  are  also  the  founders  of  Fair¬ 
ness  in  Media. 

In  related  developments,  CBS 
agreed  to  provide  Fairness  in  Media 
with  a  list  of  its  stockholders  provided 
the  group  does  not  use  the  list  for 
political  fund-raising. 

The  group  has  to  return  the  list  by 
April  17. 

The  agreement  was  reached  in 
federal  district  court  in  Manhattan 
where  CBS  had  sued  to  prevent  hav¬ 
ing  to  turn  over  the  list.  The  company 
charged  Fairness  in  Media  violated 
federal  election  and  securities  laws. 
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For  Eight  Short  Days  in  Oikago, 
The  Future  of  Your  Industry  Wiii  Be  on  Di 


Display. 


For  advertising  agencies,  newspaper  pro¬ 
duction  people,  art  directors,  color  separators, 
screen  printers,  commercial  printers,  in-plant 
printers,  quick  printers,  business  forms 
printers,  book  printers,  small  printers,  larger 
printers,  gargantuan  printers,  typographers, 
binderies,  platemakers,  or  anyone  else  whose 
job  has  anything  to  do  with  any  aspect  of  the 
graphic  arts  industry— pre-press  to  putting  ink 
to  paper  to  the  complex  offerings  of  modem 
post-press  equipment— PRINT®  85  is  the  one 
show,  even  if  you've  never  seen  such  a  spec¬ 
tacular  before  and  might  never  see  one  again, 
you  must  attend. 

PRINT  85,  the  largest  graphic  arts  industry 
trade  exhibition  ever  to  be  held  in  the  western 
hemisphere,  will  spread  over  more  than 
674,000  net  square  feet  of  exhibit 
space,  with  720  exhibitors,  includ¬ 
ing  special  sections  devoted  .  ^  « -m 


maniged  by 


April  13-20y  1985 
McCormick  Place  Complex 
Chicago,  Illinois,  U.S.A. 


exclusively  to  computer  technology,  screen 
printing,  and  business  forms  printing.  There 
will  also  be  international  pavilions— from  West 
Germany,  Great  Britain,  Sweden,  Italy,  Brazil, 
and  The  Netherlands.  Occupying  five  full 
floors  in  both  buildings  of  the  McG>rmick 
Place  Complex  on  Lake  Michigan,  PRINT  85  is 
the  largest  display  of  printing  equipment  and 
supplies  in  the  WORLD  during  1985. 

For  working  demonstrations  of  the  latest 
technology  in  equipment  and  processes, 
showing  thousands  of  ways  to  get  more  work 
done  more  quickly,  and  more  profit,  visit 
PRINT  85. 

On-site  registration  is  available  at  either 
building  for  $15  per  person  and  allows  en¬ 
trance  during  show  hours  for  all  eight  days. 

For  more  information,  contact  ^ 
Graphic  Arts  Show  Company, 
<iaoe  Inc.,  at  703/734-8285. 


Credibility 
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together,  we  can  do  a  lot  to  solve  the 
problem.” 

Clark  also  wants  to  develop  pro¬ 
grams  for  reaching  minority  students 
while  they  are  still  in  high  school  in 
order  to  convince  them  of  the  benefits 
of  a  career  in  newspapers. 

Reaching  high  schools  students,  he 
said,  should  be  part  of  a  general 
strategy  for  inducing  the  best  to  con¬ 
sider  journalism  careers.  He  added 
that  the  challenge  of  recruiting  the 
best  and  the  bri^test  relates  back  to 
attacking  the  “salary  and  image” 
problem  of  newspapers. 

But  Clark  also  feels  that  ASNE 
“needs  to  talk”  more  with  journalism 
school  officials  about  promoting  their 
courses  to  “good  people.” 

In  the  face  of  a  government  that 
“seems  more  intent  on  withholding 
information  than  ever  before,”  Clark 
said  he  hopes  to  be  active  personally 
in  efforts  to  “enlist  the  support  of 
Congress”  on  behalf  of  freedom  of 
information  principles.  He  said  that  in 
addition  to  testifying  at  hearings,  he 
expects  himself  and  other  ASNE 
members  to  be  “buttonholing”  con¬ 
gressmen  about  the  society's  con- 


Charles  S.  Rowe,  editor  of  the 
Fredericksburg  (Va.)  Free  Lance- 
Star  and  chairman  of  ASNE  freedom 
of  information  committee,  has  been 
“very  active”  during  the  past  year  as 
well,  Clark  noted,  and  he  expected 
Rowe  and  his  committee  to  continue 
at  an  equally  high  level  of  activity  this 
year. 


"IVe  hwe  to  actively  go 
after  minority 
candidates,”  he  said. 
“They’re  out  there.  If  we 
can  do  more  about 
getting  carnlldates  and 
editors  together,  we  can 
do  a  lot  to  solve  the 
problem." 


Clark  also  called  “baloney”  recent 
statements  by  Attorney  General 
Edwin  Meese  that  the  Justice  Depart¬ 
ment  under  certain  circumstances 
would  consider  prosecuting  journal¬ 
ists  who  obtained  classified  govern¬ 
ment  information  from  confidential 
sources. 

“I  don’t  think  he  can  do  it,  and  we 
would  fight  as  hard  as  we  can  to  pre¬ 


OUR  SYSTEMS  ARE  STACKED 
IN  YOUR  FAVOR, 

BECAUSE  OVER  300 


ARE  USING  THEM. 


What  makes  our  System  36  a 

complete  system  is  not  just  the 
proven  hardware,  software, 
installation,  and  continuing  support  provided 
by  CDS.  The  key  is  the  profit  orientation  that 
we  have  built  into  every  facet  of  our  system. 

We  handle  your  circulation,  advertising,  and 
financial  management  with  speed  and 
efficiency.  We  also  provide  programs  for  TMC, 
Circulation  and  Advertising  Promotion,  and 
Merge/Purge,  all  valuable  marketing  tools. 

Call  us  today  and  find  out  how  a  CDS 
system  can  stack  the  numbers  in  your  favor. 

«ACiVi  DiZA 

QSOOW.IIOthStTMt 
Suite  ISO 

Ov^and  Purk,  KS  66210 
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vent  that,”  Clark  said  of  Meese’s  re¬ 
marks. 

Meese’s  comments,  made  at  a  press 
conference,  were  related  to  reports 
that  the  Central  Intelligence  Agency 
had  proposed  legislation  making  it  a 
crime  for  offici^ds  to  leak  classified 
documents  to  journalists.  The  CIA  re¬ 
cently  dropped  its  plans  to  have  such 
a  law  enacted  after  critics  charged  it 
would  amount  to  the  government  hav¬ 
ing  an  “Official  Secrets  Act.” 

One  issue  that  Clark  believes  has 
been  resolved  satisfactorily  is  the 
question  of  who  can  join  ASNE. 

“We  decided  to  be  eligible  for 
membership,  you  really  need  to  be  a 
directing  editor,”  he  said.  Editors 
who  get  promoted  to  publisher  or 
some  other  position  but  who  are  still 
responsible  for  news  coverage  “can 
stay,”  he  said.  But  publishers  want¬ 
ing  to  join  ASNE  but  who  have  no 
news  background  cannot. 

“We  don’t  want  to  kick  ’em  out” 
when  they’re  promoted,  Clark  ex¬ 
plained,  “but  we  don’t  want  to  let 
them  in  the  back  door.” 

He  added  that  editors  who  are 
“promoted  out  of  news  operations” 
are  no  longer  eligible  for  ASNE  mem¬ 
bership. 

“A  lot  of  editors  just  felt  the  society 
was  becoming  infiltrated,”  Clark 
said.  “They  wanted  pure  editors 
only.  We  struck  a  compromise.” 

However,  Clark  denied  that  the 
new  membership  rule  is  intended  to 
prevent  ASNE  from  being  taken  over 
by  publishers. 

“I  don’t  think  anyone  felt  the  pub¬ 
lishers  were  trying  to  take  over  in  any 
way,”  Clark  said.  He  added  that 
although  ASNE  and  the  American 
Newspaper  Publishers  Association 
are  both  headquartered  at  the  News¬ 
paper  Center  in  Reston,  Va. ,  the  soci¬ 
ety  has  maintained  its  independence 
from  the  publishers’  group. 


Navy  begins  local 
news  pr  campaign 

The  Naval  Reserve  public  affairs 
unit  has  begun  a  program  calling  for 
the  Navy’s  Fleet  Hometown  News 
Center  to  begin  providing  information 
on  the  Naval  Reserve’s  activities  to 
reservists’  hometown  newspapers, 
civilian  employers  and  university  and 
college  newspapers. 

Originally  the  news  center  only  pro¬ 
vided  information  on  the  Naval  Re¬ 
serve  to  reservists’  places  of  birth. 
However,  since  many  reservists  have 
moved  from  where  they  were  bom, 
the  Naval  Reserve  concluded  that  its 
information  policies  were  not  achiev¬ 
ing  maximum  results. 
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IPI  resolutions  call  for  greater  press  freedom 


The  General  Assembly  of  the  Inter¬ 
national  Press  Institute,  meeting  in 
Cairo  last  month,  passed  several  res¬ 
olutions  calling  for  greater  press 
freedom. 

Over  500  members  and  guests 
attended  the  meeting,  including  55 
U.S.  editors  and  about  100  Americans 
overall. 

The  Egyptian  government  tempo¬ 
rarily  lifted  regulations  prohibiting 
people  from  Taiwan  and  South  Africa 
to  enter  the  country  so  all  IPI  mem¬ 
bers  could  attend  the  assembly. 
However,  in  a  compromise  worked 
out  with  the  Egyptian  government, 
IPI  agreed  not  to  publish  a  list  of  parti¬ 
cipants. 

The  IPI  assembly  re-elected  as 
chairman  Richard  H.  Leonard,  editor 
of  the  Milwaukee  Journal. 


The  IPI  assembly 
re-elected  as  chairman 
Richard  H.  Leonard, 
editor  of  the  Milwaukee 
Journal. 


David  Laventhol,  publisher  of 
Newsday,  was  elected  to  IPI’s  execu¬ 
tive  board.  He  succeeds  Howard  H. 
Hays  Jr.,  editor  and  publisher  of  the 
Riverside  (Calif.)  Press-Enterprise, 
whose  term  expired. 

The  resolutions  stated  IPI: 

“Deplored  the  continuing  harass¬ 
ment  of  editors  and  journalists  in 
South  Africa,  especially  the  refusal  in 
February  1985  to  prosecute  police 
and  officials  who  fired  on  and 
assaulted  journalists  reporting  on  a 
riot  near  Johannesburg; 

“Deplored  the  failure  of  successive 
British  governments  to  repeal  sec¬ 
tions  of  the  Official  Secrets  Act,” 
especially  the  part  which  makes  “vir- 
tu^ly  every  verbal  and  written  piece 
of  information  circulating  in 
Whitehall  (the  Foreign  Office)  an  offi¬ 
cial  secret;” 

Expressed  “grave  concern”  over 
restraints  on  free  speech  in  Paraguay, 
and  called  on  the  Interior  Ministry  to 
lift  the  ban  on  the  newspaper  ABC 
Color  and  allow  it  to  resume  pub¬ 
lishing; 

“Called  on  Philippine  President 
Ferdinand  Marcos  to  release  from  de¬ 
tention  Mr.  Satur  Ocampo,  assistant 
business  editor  of  the  Manila  Times." 
Ocampo  has  been  under  arrest  for 
more  than  nine  years  on  charges  he 
engaged  in  subversive  activities.  IPI 


noted  that  ‘in  several  trials,  none  of 
the  charges  were  proved;’ 

“Urged  the  government  of  Augusto 
Pinochet  to  end  its  severe  restrictions 
on  press  freedom  in  Chile.” 

IPI  noted  that  Pinochet’s  govern¬ 
ment  has  banned  all  politick  com¬ 
mentary  and  indefinitely  suspended 
publication  of  five  magazines  and  the 
newspaper  Daily  Fortin  Mapocho. 

Chairman  Leonard  noted  that  IPI 
concentrates  on  press  freedom  issues 
in  the  non-communist  world.  Since 


the  Soviet  Union  and  its  allies  are  not 
IPI  members,  “we  don’t  bother  with 
them  much,”  he  said. 

The  general  assembly  also  heard 
speeches  by  Associated  Press  presi¬ 
dent  Louis  D.  Boccardi  on  censorship 
and  by  Philadelphia  Inquirer  execu¬ 
tive  editor  Eugene  Roberts  on  report¬ 
ing  the  Middle  East  situation. 

There  was  also  a  session  on  satellite 
communications  given  by  Donald 
Till,  director  of  communications  of 
the  Washington  Post. 


A  STATE-OF-THE-ART  REPORT 


The  most  eomprehonsiso/teehnicat 
analysis  of  Plexographle  pHntina 
hy  newspapers  asallable  to  Oate. 


Attend  the  FTA  Forum ...  an  in-depth  technical  presentation  and 
analysis  of  Flexo  for  newspapers. 


•  Color  reproduction  in  the  newspaper  pressroom 

•  Laser  engraved  rolls  •  Water  waste 
systems  •  Viscosity  controls 

•  Inks:  for  Flexo  on  newsprint 

•  Ink  delivery  systems— two  panels  examining  the  two  major 
systems  in  use 

•  Results  of  Washington  Post  study 

•  Update  on  newspaper  plates,  including  composite  plates 

•  Results  of  the  Greater  Buffalo  Press  Plate  Test 

•  Press  registration  systems 


All  sessions  will  include  audience  participation  in  a  hard-hitting 
Question  and  Answer  format. 

Speakers  and  panelists  include:  Larry  Marbert,  Miami  Herald;  Jerry  Polk,  Long 
^ach  Press  Telegram;  Arlyn  Renkes  and  William  Pearl,  Washington  Post;  John 
Terrano,  Greater  Buffalo  Press;  Tom  Pendergast,  ProviderKe  Journal,  and  many 
other  specialists  in  presses,  inks  and  plates. 


April  30-May  2 

Clarion  Hotel,  St.  Louis.  MO 

$300  for  FTA  members,  $550  for  non-members 

ANPA  members  receive  FTA  member  rate 

Call  or  write  for  details 


FLEXOGRAPHIC  TECHNICAL  ASSOCIATION,  Inc. 

95  West  19th  Street,  Huntington  Station,  N.Y.  11746 
(516)271-4224  Telex:  971328 


EDITOR  &  PUBLISHER  for  April  6,  1985 


55 


Shop  Talk 

(Continued  from  page  72) 


and  fragments  of  images,  that  deter¬ 
mine  how  a  person  views  an  issue  and 
how  a  person  will  ultimately  vote  on 
an  issue, or, for  or  against  a  candidate. 

Now  let’s  examine  the  politician. 
We,  too,  are  constantly  trying  to  get 
the  public’s  attention.  And  we  know 
we  are  competing  with  everything 
else  in  people’s  lives. 

We  must  recognize  in  our  effort  to 
get  their  attention  that  we  have  a  re¬ 
sponsibility  to  convey  information,  as 
well  as  sensation. 

Politicians  are  always  criticized  for 
trying  to  sell  only  the  good  news. 
Politicians  are  criticized  for  trying  to 
manage  the  news.  And  sometimes 
politicians  are  criticized  for  lying. 

But  the  reality  is  that  it  is  some¬ 
times  the  politicians  who  have  suc¬ 
cessfully  managed  the  news  who  have 
often  been  elected.  You,  the  press, 
sometimes  mistake  what  is  conve¬ 
nient  for  what  is  significant  and  allow 
yourselves  to  be  managed. 

The  press’s  record  on  this  is  cycli¬ 
cal.  It  is  a  myth  to  believe  that  the 
press  only  reports  what  happens  and 
does  not,  in  fact,  become  an  actor  as 
well  as  an  observer. 

The  press  has  enormous  influence 
over  the  decision-making  process  it- 
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self.  At  times,  that  influence  is  awe¬ 
some. 

Your  influence  starts  out  with  the 
undeniable  reality  that  we  as  political 
figures  exist  because  you  as  editors 
and  reporters  say  that  we  do.  You 
breathe  life  into  us.You  are  our  funnel 
to  the  public. 

If  there  were  no  words  or  pictures 
to  verify  my  life  on  earth  on  an  almost 
daily  basis,  1  would  literally  fade 
away.  Except  for  my  family,  close 
friends,  and  people  I  encounter  in  my 
travels,  t  am  invisible  until  your  ink 
and  your  videotape  define  me. 


The  press  has 
enormous  influence  over 
the  decision-making 
process  itself.  At  times, 
that  influence  is 
awesome. 


This  is  both  frightening  to  contem¬ 
plate,  and  exciting.  What  scares  me  is 
that  your  sketch  may  not  reflect  my 
own  self-portrait,  but  in  truth,  none  of 
us  can  fully  portray  one  another, 
whatever  medium  we  employ. 

What  is  exciting,  of  course,  is  that 
you  allow  me  to  communicate  on  a 
scale  that  I  never  contemplated. 

It  still  surprises  me  at  times  how 
extensively  you  do  that,  when  I  walk 
down  the  street  and  just  about  every¬ 
body  says  hello. 

But  you  not  only  define  political 
figures  to  their  public,  you  also  are 
the  major  link  of  communication 
within  government  itself.  You  enable 
us  to  talk  to  one  another  by  providing 
an  internal  newsletter  that  allows  us 
to  communicate  within  the  bureaucra¬ 
cy,  with  the  legislature,  and  with  in¬ 
terest  groups. 

This  is  an  enormous  power.  To¬ 
day’s  headlines,  to  a  larger  extent 
than  you  or  1  would  like  to  acknowl¬ 
edge,  shape  tomorrow’s  headlines. 

The  government  leak  is  another 
manifestation  of  that  phenomenon.  A 
memo  is  ignored  by  a  top  official,  the 
news  is  leaked  and  the  next  day’s 
story  is  certain  to  be  read.  The  mes¬ 
sage  is  delivered. 

Perhaps  we  shouldn’t  be  surprised 
by  the  ability  of  the  media  to  not  only 
tell  us  what  happened,  but  to  influ¬ 
ence  what  happened.  If  the  function 
of  the  press  in  a  democracy  is  to  let 
the  public  know  how  and  when  deci¬ 
sions  are  made,  it  is  inevitable  that 
such  public  knowledge  will  influence 
the  course  of  events.  In  fact,  that  is 
what  should  happen,  to  a  degree. 

But  being  on  the  inside,  I  can  only 
tell  you  that  the  power  of  the  press,  to 


directly  as  well  as  indirectly  affect  the 
power  to  govern,  is  awesome.  Each  of 
us  must  approach  that  with  care. 

As  you  select  the  news,  you  define 
the  political  agenda.  As  we  respond  to 
the  news  or  shape  the  news,  we  define 
the  agenda. 

One  of  my  challenges  as  governor 
is  both  to  respond  and  to  shape.  You 
may  not  agree,  but  in  that  sense,  man¬ 
aging  the  news  is  not  merely  manipu¬ 
lative,  it  is  statesmanship.  In  fact,  in 
observing  successful  leaders,  one 
might  conclude  that  this  is  precisely 
what  they  do  best.  Ronald  Reagan  is  a 
convenient  example. 

It  is  very  tempting  to  simply  react 
to  each  morning’s  crises  as  the  press 
defines  them.  Needless  to  say,  my 
mood  in  the  morning  is  more  influ¬ 
enced  than  I  would  like  when  I  read 
the  morning  paper.  And  often  the 
day’s  schedule  is  influenced  as  well. 

There  are  politicians  who  say  they 
never  read  the  paper.  1  don’t  believe 
them. 

Certainly,  some  reaction  is  neces¬ 
sary — but  we  simply  cannot  govern 
by  reflex. 

Some  issues  which  hit  the  front 
page  are  not  worthy  of  further  re¬ 
sponse  or  elaboration,  and  others, 
which  should  be  there,  do  not  make  it 
into  print. 

It  is  up  to  both  of  us,  each  from  our 
own  advantage  point,  to  make  sure 
that  we  set  the  public  agenda  without 
missing  those  issues  which  should  be 
there.  We  must  deal  with  the  complex 
and  controversial  as  well  as  with  the 
mundane  and  simple. 


There  are  politicians 
who  say  they  never  read 
the  paper.  I  don’t  believe 
them. 


For  example,  it  took  a  long  time  for 
the  press  in  this  country  to  treat  the 
women’s  movement  as  a  serious  phe¬ 
nomenon,  to  recognize  that  this  was 
not  a  radical  fringe  movement,  but 
that  it  was, related  to  a  massive  new 
infusion  of  women  into  the  labor 
force.  It  took  too  long  for  that  story  to 
become  seridus  and  complex  instead 
of  simple  and  frivolous. 

But  in  general,  the  tension  between 
us  works  to  the  public  advantage, 
most  of  the  time.  Our  differing  per¬ 
spectives  fill  the  gaps.  We  each  de¬ 
fine  the  political  agenda  differently 
and  that  has  a  balancing  effect. 

There  are  many  qualities  we  have 
in  common.  It  is  these  qualities  that 
have  attracted  us  to  journalism  and 
politics.  One  is  the  need  to  refocus 
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our  attention  every  half-hour.Certain- 
ly  to  refocus  often.  It’s  exciting.  All 
knowledge  is  within  our  domain.  Un¬ 
like  the  specialist,  we  can  afford  to 
reject  nothing. 

This  creates  an  exciting  tempo  and 
a  cure-all  for  boredom.  But  it  means 
there  is  never  enough  time  to  digest 
the  information.  To  do  the  job  the 
way  we  would  like,  we  must  work 
fast.  It  is  easy  to  mistake  stress  for 
substance. 

We  both  work  on  deadlines  and  this 
means  there  is  room  for  error.  When 
you  look  at  government  at  work  you 
assume  that  there  is  time  to  make  the 
heavy  decisions.  We,  of  course,  work 
hard  to  give  you  that  impression.  It  is 
not  always  true. 

Our  deadlines  are  often  not  our 
own.  Certainly  yours  are  not.  Most  of 
the  time  mine  are  not.  Sometimes,  in 
fact,  they  are  set  by  you.  Sometimes, 
by  other  demands. 

Working  under  the  pressure  of  time 
has  its  advantages.  But  it  also  means 
that  one  can  set  false  deadlines  and 
rush  to  decisions  unnecessarily. 

Another  common  denominator  be¬ 
tween  us  is  the  essential  quality  we 
must  have  to  do  our  job.  That  is,  the 
ability  to  ask  the  right  questions. 

If  there  is  any  skill  that  is  transfer¬ 
able  from  journalism  to  politics,  it  is 
this. 

Th6  press  and  politicians  have 


something  else  in  common — a  desire 
to  be  at  the  center  of  things,  to  shape 
events  directly  or  indirectly.  1  believe 
the  press  has  this  desire  as  strongly  as 
do  politicians.  Instead  of  simply  hav¬ 
ing  events  swirl  around  us,  we  want  to 
control  them. 

There  is  nothing  wrong  with  that, 
as  long  as  we  keep  a  sense  of  modesty 
about  our  own  powers.  The  press  is 
not  there  to  set  the  course  alone,  al¬ 
though  it  is  there  to  keep  political  fig¬ 
ures  within  the  boundaries  of  what  is 
acceptable  and  anticipated  and  con¬ 
sistent  with  their  promises. 

No  single  political  figure  can  set 
the  course  alone  without  the  consent 
of  public  opinion  as  expressed 
through  the  press. 

Each  of  us,  press  and  government, 
is  capable  of  abuse  of  power — of  hu¬ 
bris. 

We  both  need  more  credibility  with 
the  public.  This  cannot  be  achieved 
through  public  relations. 

A  certain  amount  of  disagreement 
between  us  does  not  hurt.  On  the  con¬ 
trary  ,  perhaps  we  are  saved  by  the  fact 
that  neither  the  press  nor  government 
is  entirely  well-organized.  If  all  polit¬ 
ical  figures  could  manage  the  press 
successfully,  we  would  be  in  trouble. 

On  the  other  hand,  if  newspapers 
could  regularly  set  the  agenda  to  the 
extent  that  it  appears  that  they  would 
like  to,  we  would  be  in  worse  shape. 


I 


Now,  I  expect  you  would  like  to 
know  what  I  would  like  to  see  done 
differently  to  improve  our  ability  to 
communicate. 

My  requests  are  relatively  modest. 

1.  Accuracy.  If  I  have  a  single 
complaint,  it  is  sloppiness.  Reporters 
often  don’t  double-check  stories  and, 
along  with  that,  don't  get  all  three  or 
four  or  five  sides  of  the  story. 

2.  Events  must  be  put  in  perspec¬ 
tive.  Today’s  decisions  are  not  sus¬ 
pended  in  time  and  space.  Remember  , 
the  context  of  history. 

3.  Focus  more  on  depth  and  sub¬ 
stance. 

If  I  were  to  anticipate  your  request 
of  me,  I  suspect  that  it  would  be  great¬ 
er  access.  Information.  Give  us  more, 
not  less. 

And  1  suspect  you  are  right.  Some¬ 
times  we  are  leery  of  letting  you  know 
the  background,  and  undoubtedly 
there  would  be  little  harm  in  provid¬ 
ing  more,  not  less,  information.  The 
challenge  I  face  is  how  to  provide  that 
inside  information  without  further 
distorting  the  decision-making  pro¬ 
cess. 

The  truth  is,  that  today’s  events  are 
complicated,  require  work  to  sort  out, 
and  a  broad  understanding  to  report 
properly. 

In  the  final  analysis,  a  sharp  press 
corps  does  make  for  better  govern¬ 
ment — most  of  the  time. 


I 


Call  us  up. 

A  subscription  rate  hike 
doesn’t  have  to  mean  a  slip 
in  circulation.  Not  if  you 
run  the  one  promotion  that 
has  proven  it  can  stop  the 
stops.  The  Birthday  Game 
works.  For  dailies  and 
weeklies.  For  small  town 
papers  and  big  city  pa¬ 
pers.  From  New  England 
to  New  Zealand.  If  your 
paper’s  price  is  going  up, 
The  Birthday  Game  can 
keep  your  circulation  from 
going  down.  Ask  the  pa- 
pers  it’s  already  worked 

_  w  for.  Give  us  a  call.  We’ll  tell 

you  who  they  are. 

Call  today:  (203)  562-1123.  Or  write  Bill  Guthrie  The  Jackson  Newspapers  40  Sargent  Drive  New  Haven,  CT  06511 


EDITOR  &  PUBLISHER  for  April  6,  1985  5 


I'M  HAVIKtC  tU. 

LfrrovtRsroo 
$UPPCR.AnO  s 
HCRMRTJu&r 

MATCSTHCM 


'  MINC, 
CiTMfi 


SYNDICATES 


At  the  top  is  a  1 985  'Blondie'  strip  by  Dean  Young  (left)  and  on  the  bottom  is  a  1 959 
'Blondie'  episode  by  the  late  Chic  Young  (right). 


point  where  it  hit  2,(XK)  papers  this 
year. 

When  asked  how  his  gags  differ 
from  those  of  his  father.  Young  said 
he  (like  many  of  today’s  cartoonists) 
probably  uses  more  sophisticated 
humor  than  Chic  Young  (and  his  con¬ 
temporaries)  did  in  the  1930s  and 
1940s.  A  major  reason  for  this,  of 
course,  is  that  there  are  more  college- 


educated  cartoonists  and  readers  in 
1985  than  there  were  when  “Blondie” 
started  in  1930. 

But  Young  emphasized  that  his 
humor  isn’t  better  than  his  father’s, 
just  different.  “My  dad  was  the  true 
genius  who  created  all  these  wonder¬ 
ful  characters  who  I’m  now  working 
with,”  he  declared.  “I  feel  very  grate¬ 
ful,  and  I  thank  him  all  the  time.” 


Dick  Moores  (right)  and  the  late  Frank  King  of  'Gasoline  Alley 


Some  strip  successor  success  stories 


Dean  Young  of  *Blondie/  Dick  Moores  of  ‘Gasoline  Alley/  and 
Jerry  Scott  of  ‘Nancy’  took  over  comics  started  by  others 


Dean  Young  was  working  as  a  sales 
promotion  manager  for  a  grocery 
store  chain  in  1963  when  he  paid  his 
father  a  visit. 

“He  could  tell  I  wasn’t  real  excited 
about  what  1  was  doing,”  recalled 
Young,  “so  he  asked  me  to  join  him.  I 
went  home  on  the  plane  and  packed 
my  stuff!” 

That’s  how  Young  ended  up  in 
Clearwater  Beach,  Fla. ,  working  with 
his  father  Chic  on  “Blondie.”  He 
eventually  took  over  the  writing  of  the 
strip,  and  now — 12  years  after  Chic 
Young’s  death — has  a  newspaper 
client  list  second  only  to  “Peanuts.” 

Young  may  have  the  most  papers  of 
any  cartoonist  who  has  assumed  the 
reins  of  another  person’s  comic,  but 
he  is  not  the  only  successor  success 
story.  Two  others  are  Dick  Moores, 
who  took  over  “Gasoline  Alley” 
from  Frank  King,  and  Jerry  Scott, 
who  is  now  doing  the  Ernie  Bushmil- 
ler-created  “Nancy.”  E&P  inter¬ 
viewed  Young,  Moores,  and  Scott  to 
find  out  what  it’s  like  to  continue  a 
strip  started  by  someone  else. 

Continuing  “Blondie”  after  Chic 
Young  died  in  1973  was  not  easy  for 
Dean  Young,  at  least  in  the  beginning. 
On  a  personal  level,  there  was  the 
sadness  over  his  father’s  death.  And 
on  a  professional  level,  the  son  was 
only  too  aware  that  some  300  of  the 
comic’s  1,628  newspaper  clients  had 
dropped  the  comic  immediately  after 
Chic  Young  passed  away. 

Over  the  next  12  months.  Young 
tried  to  copy  his  father’s  style  of 
humor— just  as  he  had  done  when 
assisting  the  “Blondie”  creator  be¬ 
tween  1%3  and  1973.  But  by  1974,  the 
King  Features  Syndicate-distributed 
strip  had  lost  another  200  subscribers. 

“I  got  a  little  bit  nervous,  to  say  the 
least,”  said  Young,  who  decided  that 
he  would  feel  more  comfortable 
trying  his  own  style  of  humor.  News¬ 
paper  editors  apparently  began  to  feel 
more  comfortable  too,  because  the 
“Blondie”  client  list  stopped  declin¬ 
ing — and  then  started  rising  to  the 
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A  AAoores  strip  from  1985  and  a  famous  King  episode  from  1944. 


And  the  difference  between  the 
humor  of  Chic  (born  in  1901)  and 
Dean  (bom  in  1938)  Young  is  not  al¬ 
ways  that  pronounced.  Dean  Young 
sometimes  uses  old-fashioned  slap¬ 
stick  and  ‘*silly  humor."  And  Chic 
Young  (who  won  the  National  Car¬ 
toonists  Society’s  Reuben  Award  as 
"Outstanding  Cartoonist  of  the 
Year”  in  1948)  created  his  share  of 
sophisticated  “Blondie”  gags — and 
kept  his  comic  up-to-date  as  the  de¬ 
cades  passed,  noted  his  son. 

One  way  Young  keeps  the  current 
“Blondie”  up-to-date  is  putting  topi¬ 
cal  references  in  the  strip,  as  in  the 
March  28  episode  that  featured  Dag- 
wood  in  the  bathtub  singing  Bmce 
Springsteen’s  "Dancing  in  the 
Dark.”  (When  Dagwood  subsequent¬ 
ly  asked  if  anyone  had  any  requests, 
Blondie  and  the  two  Bumstead  chil¬ 
dren  had  one  ready:  “BE  QUIET!!”) 
And  Young  makes  sure  that  the 
clothes  worn  by  the  “Blondie”  char¬ 
acters,  various  household  appliances, 
and  other  visual  things  in  the  comic 
stay  fairly  contemporary. 

But  Young  is  extremely  careful  not 
to  change  the  strip’s  very  essence — 
its  characters.  There  is  still  the  main 
core  of  the  Bumstead  family  (and  their 
dog  Daisy),  the  next-door  neighbors, 
the  kid  Elmo,  the  mailman,  and  Dag- 
wood’s  boss  Mr.  Dithers — all  of 
whom  have  the  same  basic  appear¬ 
ances  and  personalities  given  to  them 
by  Chic  Young.  “Dad  created  a  group 
of  characters  who  react  to  each  other 
in  a  perfect  kind  of  comic  scenario,” 
stated  Young. 

Bora  in  Flushing,  N.Y.,  Young  re¬ 
ceived  a  degree  in  business  adminis¬ 
tration  from  LaGrange  College  in 
Georgia  in  1960.  He  then  worked  in  a 
Miami  ad  agency  for  about  18  months 
before  taking  the  aforementioned 


sales  promotion  job,  which  he  stayed 
at  for  another  18  months  or  so.  Then 
Young  began  his  “Blondie”  assis- 
tantship,  which  involved  writing  gags 
(and  soaking  in  cartooning  knowledge 
from  his  father). 

The  drawing  at  the  time  was  han¬ 
dled  by  Jim  Raymond,  who  worked 
with  Chic  Young  for  years  and  then 
stayed  on  with  Diean  Young  after  1973 
(which  greatly  helped  smooth  the 


transition;  the  son  called  the  late 
Raymond  a  "fabulous  cartoonist” 
and  “great  person’’).  After 
Raymond’s  health  failed  in  1979,  his 
assistant  Mike  Gersher  became  the 
artist.  Then  Stan  Drake,  who  Young 
admired  for  his  work  on  the  “Heart  of 
Juliet  Jones,”  took  over  the  drawing 
last  year. 

When  asked  if  he  had  ever  wanted 
to  do  his  own  strip.  Young  reported 
that  he  spent  over  six  months  de¬ 
veloping  one  while  working  with  his 
father.  But  when  the  cartoonist  was 
about  to  send  it  to  King,  the  syndicate 
came  out  with  a  very  similar  comic. 
So  Young  dropped  the  project. 

Dick  Moores  did  his  own  strip — 
and  many  other  things — before  start¬ 
ing  work  on  “Gasoline  Alley,” 

Born  in  1909  in  Lincoln,  Neb., 
Moores  attended  the  Chicago 
Academy  of  Fine  Arts  and  then  work¬ 
ed  as  an  assistant  to  “Dick  Tracy” 
creator  Chester  Gould  from  1932  to 
1936.  He  subsequently  drew  the  “Jim 
Hardy”  comic  for  United  Feature 
Syndicate  from  1936  to  1942,  after 
which  he  moved  to  Walt  Disney  until 
1956. 

Moores  first  met  Frank  King,  who 
began  “Gasoline  Alley”  in  1919, 
while  working  for  Gould  at  the  Chica¬ 
go  Tribune.  Their  offices  were  down 
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the  hall  from  each  other.  Moores  and 
Kang  became  very  good  friends,  and 
even  shared  a  studio  in  Chicago  in  the 
late  1930s. 

In  1956,  King  was  73  and  looking 
for  someone  to  help  him  with  the  daily 
“Gasoline  Alley”  (Bill  Perry  started 
doing  the  Sunday  strip  in  the  early 
19S0s).  Moores  agreed,  and  collabo¬ 
rated  with  King  for  several  years.  Af¬ 
ter  1960,  Moores  took  on  more  and 
more  responsibility  for  the  comic 
(although  King — who  died  in  1%9 — 
remained  somewhat  involved  for 
a  while;  he  especially  liked  inking  the 
male  “Gasoline  Alley”  characters). 
Then  Moores  took  over  the  Sunday 
“Gasoline  Alley”  as  well  in  1975. 

The  Fairview,  N.C.-based  Moores 
said  he  greatly  enjoyed  his  collabora¬ 
tion  with  King — who  he  called  a 
“wonderful”  cartoonist  and  man. 
And  Moores  noted  that  his  version  of 
the  Tribune  Media  Services- 
distributed  continuity  strip  is  similar 
to  King’s  in  many  ways. 

“I  keep  it  low-key,”  said  Moores. 
“There’s  no  violence.  I  try  to  keep  it 
light  like  he  did,  and  I  try  to  give  it  a 
relaxed  feeling.  (Most  oO  the  charac¬ 
ters  are  warm  and  loving.” 

Like  King,  Moores  feels  the  de¬ 
velopment  of  characters  is  even  more 
important  than  the  story.  “You  don’t 
really  care  what  happens  to  someone 
unless  you  love  them  or  hate  them,” 
observed  Moores.  And,  like  King, 
Moores  continues  to  have  the  people 
in  the  comic  age.  For  instance, 
Skeezix — who  was  found  as  a  baby  on 
then-bachelor  Walt  Wallet’s  doorstep 
in  1921  and  got  married  to  Nina  Clock 
as  a  23-year-old  in  1944 — is  now  in  his 
60s.  Walt  may  be  around  90,  added 
Moores,  who  said  no  one  has  died  of 
old  age  in  the  comic  yet. 

Moores,  of  course,  has  made  some 
changes  in  the  comic.  He  has  given 
more  prominence  to  certain  charac¬ 
ters — such  as  Rufus,  Joel,  and  Miss 
Melba — who  were  minor  players  or 
didn’t  exist  at  all  in  King’s  day.  And 
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At  the  top  is  a  1 985  'Nancy'  strip  by  Jerry  Scott  (right)  and  on  the  bottom  is  a  1 980 
'Nancy'  episode  by  the  late  Ernie  Bushmiller  (left). 


Moores,  cognizant  of  the  interests  of 
his  younger  readers,  has  devoted  a  lot 
of  time  to  younger  “Gasoline  Alley” 
characters  such  as  Clovia  and  Slim. 
(Speaking  of  younger  people, 
Moore’s  son  Richard  now  does  the 
comic’s  lettering  and  Jim  Scancarelli 
does  the  inking.) 

Whatever  the  similarities  and  dif¬ 
ferences  between  the  styles  of  King 
and  Moores,  both  have  won  Reubens 
for  “Gasoline  Alley.”  King’s  came  in 
1958  and  Moores  received  his  in  1974. 
As  far  as  newspaper  clients  go, 
Moores.said  King  had  about  200  daily 
and  200  Sunday  subscribers,  while  he 
has  about  175  daily  and  125  Sunday 
ones. 

Unlike  Young  and  Moores,  Jerry 
Scott  did  not  work  for  his  predeces¬ 
sor — and,  as  a  matter  of  fact,  never 
met  Ernie  Bushmiller.  But  Scott,  29, 
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does  have  a  very  indirect  connection 
to  the  “Nancy”  creator.  It  seems  the 
great-aunt  of  Scott’s  wife  worked  as  a 
domestic  many  years  ago  in  the 
household  of  cartooning  great  Rube 
Goldberg  (for  whom  the  Reuben  is 
named),  and  that  this  relative  remem¬ 
bered  seeing  Bushmiller  as  a  guest 
there. 

Bushmiller — who  was  bom  in  1905, 
started  “Nancy”  in  1940,  and  won  a 
Reuben  for  the  strip  in  1976— died  in 
1982.  His  first  successor  was  Mark 
Lasky,  who  tragically  succumbed  to 
cancer  in  1983  at  the  age  of  29.  United 
Feature,  seeking  a  replacement  for 
Lasky,  gave  Scott  a  call  in  the  sum¬ 
mer  of  that  year. 

Scott  at  the  time  was  working  for  a 
bank  and  waiting  to  hear  from  United 
about  whether  it  would  syndicate  an 
original  comic  he  had  developed.  The 
phone  ceill  put  him  in  a  dilemma.  He 
would  have  preferred  to  do  his  own 
comic,  but  there  was  no  guarantee  it 
would  be  syndicated.  And  if  even  it 
was  syndicated,  there  was  no  guaran¬ 
tee  it  would  catch  on.  “Nancy,”  on 
the  other  hand,  was  a  “sure  thing.” 
He  could  quit  his  job  at  the  bank  and 
sign  a  long-term  contract  to  do  a  strip 
that  was  already  in  over  600  newspa¬ 
pers.  But  he  wasn’t  sure  he  wanted  to 
do  a  comic  like  “Nancy.” 

Finally,  after  receiving  assurances 
that  he  could  make  changes  in  the 
strip  (something  Lasky  was  already 
beginning  to  do),  Scott  agreed  to  be¬ 
come  the  new  “Nancy”  cartoonist 
effective  October  1983. 
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The  Nipomo,  Calif. -based  Scott 
has  indeed  put  his  own  stamp  on  the 
comic.  For  one  thing,  he  said  the 
humor  is  now  a  little  more  sophisti¬ 
cated  while  still  remaining  under¬ 
standable  to  kids. 

“My  contention  is  that  six-to-eight- 
year-olds  of  the  1980s  are  more  aware 
and  bright  than  kids  in  the  19S0s,” 
declared  Scott.  “They  read  earlier 
and  the  schools  are  better.” 

There  are  now  also  modem  touches 
in  the  comic,  continued  Scott,  such  as 
Nancy  using  a  Sony  Walkman.  He 
further  noted  that  the  previously 
“stiff”  and  “wooden”  Nancy  now 
moves  more  like  a  real-life  kid,  and 
that  the  character  now  has  a 
“medium”  range  of  emotions  to  go 
along  with  her  capability  over  the 
years  to  feel  intense  anger  and  ecstat¬ 
ic  happiness.  And  he  mentioned  that 
he  has  been  developing  the  rela¬ 
tionships  between  Nancy  and  Sluggo 
and  Nancy  and  Aunt  Fritzi. 

Scott  said  he  has  received  positive 
letters  in  response  to  these  and  other 
changes,  and  added  that  some  of  this 
mail  has  been  coming  from  college 
students  and  white-collar  adults. 
Bushmiller’s  most  loyal  readers, 
stated  Scott,  were  children  and  blue- 
collar  adults  who  loved  the  comic’s 
sight  gags  and  simple  “corny”  jokes. 


Scott  believes  he  is  keeping  this  audi¬ 
ence  while  bringing  other  kinds  of 
readers  to  the  strip. 

Some  things,  however,  have  re¬ 
mained  pretty  much  the  same  in  the 
comic.  Nancy  may  be  a  little  less 
“hard-edged,”  said  Scott,  but  she  is 
still  “bright,  clever,  and  inventive.” 
And  perhaps  most  importantly,  Scott 
tries  to  keep  Nancy’s  appearance  as 
close  as  possible  to  the  way  Bushmil- 
ler  had  her  look.  Scott  said  a  study 
once  revealed  that  Nancy  is  the  third 
most  identifiable  cartoon  character 
(behind  Mickey  Mouse  and  Snoopy), 
so  it  was  thou^t  that  her  appearance 
shouldn’t  be  tampered  with. 

Scott — who  was  born  in  South 
Bend,  Ind.,  attended  Arizona  State 
University  and  Phoenix  College,  and 
has  experience  as  a  free-lance  maga¬ 
zine  cartoonist — also  does  the  Unit¬ 
ed-distributed  “Gumdrop”  comic 
panel  (which  Scott  said  gives  him  an 
outlet  for  some  of  his  more  sophisti¬ 
cated  and  sarcastic  gags).  “Gum- 
drop,”  like  “Nancy,”  was  started  by 
someone  else — and  Scott  acknow-' 
ledged  that  cartoonists  who  take  over 
comics  are  often  held  in  lower  esteem 
than  those  who  create  their  own.  But 
he  stated  that  there  are  some  cases 
where  a  long-running  comic  can  be 
improved  by  a  new  cartoonist,  and 


said  he  felt  “Nancy”  has  that  poten¬ 
tial. 


News  of  Spider-Man 

“The  Amazing  Spider-Man”  car¬ 
toonist  Stan  Lee  of  Cowles  Syndicate 
has  started  a  sequence  focusing  on  the 
problem  of  child  abuse. 

It  comes  several  weeks  after  a  num¬ 
ber  of  newspapers  ran  a  special  comic 
book  supplement  on  child  abuse  that 
featured  Spider-Man  and  other  char¬ 
acters  (see  E&P,  February  23). 

In  a  related  matter,  Lee  began  let¬ 
ting  Spider-Man  narrate  his  own  stor¬ 
ies  as  of  the  April  1  strip. 

Lewis  dies  at  age  80 

Dorothy  Roe  Lewis,  a  former  col- 
unmist  for  what  is  now  Tribune  Media 
Services  and  a  former  assistant 
women’s  editor  for  King  Features 
Syndicate,  has  died  at  the  age  of  80. 

NFC  having  meeting 

The  Board  of  Directors  of  the 
Newspaper  Features  Council  is  meet¬ 
ing  Tuesday,  April  9,  at  noon  in  the 
Sheraton  Washington  (D.C.)  hotel. 
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FEATURES  AVAILABLE 

CARTOONS 

MONEY 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels,  and  editorials. 
Member  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro.  TN  37130. 

“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  302M:  (404)  253-5355. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

ENTERTAINMENT 

SPORTS 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

SPORTS  COLUMNS  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sports  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 

GARDENING 

HEALTH 

Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 

"BITE  BACK”  by  H.  Dale  Hall,  D.D.S.  is 
a  dentist's  down-to-earth  advice  and  his 
updates  on  dental  health.  It's  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  children's 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6000  words  each  week  come 
to  your  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  Managing  Editor, 
International  Medical  Tribune  Syn¬ 
dicate,  600  New  Hampshire  Ave.  NW. 
Suite  700,  Washington  DC  20037. 

REAL  ESTATE 

GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 

PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesday.  Box  20068, 
Riverside,  CA  92516.  (714)686-8005. 

METRO  EDITOR,  Marathoner  explores 
all  aspects  of  fitness  in  weekly  column. 
Box  8645,  Editor  &  Publisher. 

"SENIOR  CLINIC”.  A  specialist  writes 
America's  only  hearth  column  on  medic¬ 
al  problems  of  older  people.  Lively  Q&A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-''Timely  -Incisive-  Excellent 
Reader  Response”.  Now  in  4th  year. 
Weekly,  600  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  Canada, 
T5J  2J7  (403)  973-2361. 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
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NY  14618;  (716)  473-4973. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales  Soar! 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

BUSINESS  OPPORTUNITIES 
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8460,  Editor  &  Publisher. 
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country.  Before  you  consider  sale  or 
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0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per-  i 
sonal  worth.  Sensible  fees.  Brochure.  ! 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
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Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex-  | 
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EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 
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Fournier  Media  Service  Inc. 
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John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
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Box  8609,  Editor  &  Publisher. 
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Brokers-Appraisers-Consultants 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
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COMMUNITY  NEWSPAPER  OPERA¬ 
TION  in  western  resort  area.  Gross  in¬ 
come  $800,000  in  last  12  months.  In¬ 
cludes  press  and  shopper.  Profitable, 
great  growth  potential.  Write  Box  8665, 
Editor  &  Publisher. 
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MONTANA  SHOPPER  $65,000 
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SO.  CALIFORNIA  20,000  twice  weekly, 
beautiful  college,  coastal  town.  Adjudi¬ 
cated,  major  accounts.  $380,000  ^oss 
1984.  One  x  gross,  terms.  Box  8660, 
Editor  &  Publisher. 

“HOW  TO  SELL  MAGAZINE  ARTI¬ 
CLES.”  Sample  issue,  $3.00.  The 
FREELANCE  FORUM,  PO  Box  35,  De- 
Imar,  NY  12054. 

SMALL  WEEKLY  NEWSPAPER  located 
in  lower  Zone  2  area.  Grossing  over 
100,000,  perfect  operation  for  hus¬ 
band-wife  team  or  anjr  hard  worker  able 
to  run  low  overhead  operation.  Corporate 
owner  needs  to  change  priorities,  will 
sell  at  low  price  and  Mssibly  offer 
financing.  MailrepliestoBox8685,  Edi¬ 
tor  &  Publisher. 

SPORTS  REPORTING 
ify  Bruce  Garrison 

Mark  Sabljak 

Focuses  on  specific  reporting 
strategies  rather  than  on  individ¬ 
ual  sports.  Authors  emphasize 
the  need  for  professionalism  of 
sports  journalism,  maturation  of 
the  sports  department,  and  a  new 
seriousness  toward  the  reporting 
of  sports. 

The  book  examines  tradi¬ 
tional  reporting  strategies  and 
proposes  new  ones.  Dissects 
special  story  forms,  investigative 
reporting,  the  business  end  of 
sports,  sports  journalism  and  the 
judicial  system,  and  sports  and 
public  opinion. 

Final  chapters  present  the 
present  state  of  technology, 
history  of,  and  possible  future 
issues  in  sports  journalism. 

For  your  copy  of  Sports 

Repotting  send  your  check  for 
$23.75  to  Box  SR,  ISU  Press, 

2121  S.  State,  Ames,  Iowa, 

50010.  VISA /MasterCard  orders 
accepted. 

TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South¬ 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 

WELL  ESTABLISHED  Zone  8  mountain 
weekly  in  great  market  area.  Near  excel¬ 
lent  hunting  and  fishing.  Priced  under 
gross  of  $50,000.  1 5%  down  with  good 
terms.  Box  8699,  Editor  &  Publisher. 

WEEKLY  SHOPPER;  3  years  old, 
25,000  direct  mail  circulation,  hus¬ 
band/wife  operation  started  with  $300 
investment.  Paper  has  very  strong  back¬ 
bone.  Area  will  yield  many  times  present 
$200,000  gross  with  proper  manage¬ 
ment.  All  reasonable  offers  considered. 
Write  Publisher,  Little  Dealer,  PO  Box 
631,  Indiana,  PA  15701. 

INDUSTRY 

SERVICES 

SOUTHEAST  WEEKLY,  good  market. 
3000  paid  circulation.  Asking  1  /  2 
annual  gross  with  $30,000  down, 
terms.  Dick  Briggs,  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATION  EXECU¬ 
TIVES  FACT :  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
showed  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  the  list  of  winners 
and  get  in  on  the  increase.  Use:  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you’ll  be 
glad  you  did.  3864  Center  Road,  Bruns¬ 
wick,  Ohio  44212  (216)  225-7440. 

GROWING  EAST  TEXAS  AREA,  news¬ 
paper  with  good  plant,  $160K  down, 
owner  finance  balance  of  $640K.  Finan¬ 
cial  statement,  resume  from  prospective 
buyers  required. 

ATN,  Inc.,  Bill  or  Ed  Berger,  1801  Ex¬ 
position  Blvd.,  Austin,  Ta  78703,  tele¬ 
phone  (512)  476-3950. 

THREE  YEAR  OLD  sea  coast  New  Eng¬ 
land  entertainment  weekly.  $60,000 
gross,  doubling  yearly.  Box  8683,  Editor 
&  Pulisher. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

WELL  ESTABLISHED  weekly  shopMr 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
Springs  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
substantial  amount  down,  (303)  945- 
2445. 

VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  (^rrier  Recruitment  and  Reten¬ 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman,  Ver-A-FastCorp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 

EDUCATIONAL 

CONSULTANTS 

LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEPT.  Ill,  PO  Box 
1196,  Thousand  Oaks,  CA  91360. 

M&S  Canadian  Web  (Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaluation.  Maintenance 
ai'd  training  prcwram,  installations  and 
repairs.  Phone  (705)  673-6607. 
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EQUIPMENT 
&  SUPPLIES 


CAMERA  *  DARKROOM  I 

7%  CK  OPTICAL  squeeze  lens  #849,  I 
perfect  condition.  Almost  no  use.  i 
$3000.  J.  Clark  (703)  862-4139.  j 


EQUIPMENT  t  SUPPLIES 


COMPtJTERS 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co..(213)  548-4545. 


MAILROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  90278.  (213)  372- 
0372 


aRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BUR(X)  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


I  CUTLER-HAMMER  conveyors  and  spare 
I  parts.  Also  Nolan  Channel  Flex  con- 
I  veyors  and  spare  parts. 

I  Rollertop  conveyors,  all  sizes 
;  Bottom  wrappers 
j  Sta-Hi  251  stackers 
I  Cutler-Hammer,  I,  II,  III  stackers 
;  Baldwin  Count-O-Veyors  106’s 
i  Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  He,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  R)restville,  CA  95436;  (707)  887- 
7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  I BM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  forupto  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 


COMPUTERS 


BURROUGHS  B800  Computer  Sys¬ 
tems-  IMhz  Processor-  96KB  Memory- 
DDE  Console-  18.8  Fixed  disk  drive- 
1MB  BSMO-Newspaper  advertising 
accounts  receivable  Software.  Total 
$11,500  Software  support  available. 
^11  or  write  Dave  Offerman,  Press  Pub¬ 
lications,  112  S.  York  St.,  Elmhurst,  IL 
60126.  (312)  834-0900. 


COMPLETE  COMPUTER  SYSTEM  avail¬ 
able  early  1986.  GA  18/30  Talstar 
T410  /TSA,  3  CPUs,  6  Ampex  BOMB 
disc  drives,  2  AMcomp  tape  drives,  1 
card  reader.  2  wire  service  CCU  spec  16. 
51  Computek  VDTs,  8  ‘B’  switches,  27 
Bi-term  boxes  plus  various  spare  parts. 
Please  contact;  Norman  Eldridge,  ^uth 
China  Morning  Post,  GPO  Box  47,  Hong 
Kong. 

Telex:  86008  SCMP  HX 
Phone:  Hong  Kong  5-620161 


'!  Magnacraftlabelingmachineswithsing- 
leand  multiwide  label  headsand  quarter 
’  I  folders.  Call  Scott  or  Ed  Heisley;  (800) 
I  527-1668  or  (214)  357-0196. 


i  •  24-P,  48-P  and  72-P  SHERIDAN/ 
,  HARRIS  STUFFERS  Guarantee  pro- 
i  duction;  refurbished  and  installed  in 
:  your  plant;  training  program  included. 

!  •  FOR  SALE:  New  manufactured  fold 
i  first  delivery  beds  for  Harris/Sheridan 
I  stuffers. 

I  •  WANTED  TO  BUY:  48-P  and  72-P  late 
I  model  stuffers. 

I  JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
I  TANT;  (713)  468-5827. 


:  KANSA  320  inserting  machine;  nradel 
I  401-1;  4  pockets  with  quarter-fold  kit; 
I  inserts  up  to  10,000  per  hour.  Was  re- 
I  built  at  factory  last  year.  Contact;  Jay 
i  Treadway,  Faribault  Daily  News,  514 
I  Central  Avenue,  Faribault,  MN.  Phone 
(507)  344-4383.  Asking  price: 
j  $27,500. 


JOIN 

OUR 

CONTRACT 

CREW! 

.  .  .Those  individuals,  compan¬ 
ies,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it’s  12,  26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 


E&P  CLASSIFIEDS 

RatM  on  Roquost 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorized  Signature 
Copy - 


Assign  a  twx  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  heip  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  wiil  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  ciassified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  ail  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  ads  positions  wanted 

1  week  — $4  95  per  line  1  week  — $3  30  per  line 

2  weeks— $4  45  per  line,  per  issue  2  weeks— $2  75  per  line  per  issue 

3  weeks— $3  75  per  line,  per  issue  3  weeks— $2  40  per  line  per  issue 

4  weeks— $3  00  per  line,  per  issue  4  weeks— $2  20  per  line  per  issue 

Add  $5.00  per  insertion  lor  box  service.  Add  $3.50  per  insertion  for  box  service, 

count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and'or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rales  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch, 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editpr  &  Publisher 

11  West  19th  Street,  NY.  NY  10011.  (212)  675-4380. 
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Use  this  handy  order  form  to  order: 

1985  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1984) 

1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1985  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  Industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name  _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ 

City _ State _ Zip  _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPUES 

EQUIPMENT  1.  SUPPUES  { 

NEWSPRINT 

PHOTOTYPESETTING  1 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

USED  TYPESETTING  EQUIPMENT  ! 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  | 
buying  or  selling  between  individuals.  1 
Bob  Weber,  (2 1 6)  83 1 -0480  | 

PHOTOTYPESEUING 

AM,  CG  TYPESETTERS:  Buy.  Sell.  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS  1 

THE  DAVID  JOHN  COMPANY  i 

AM  Varityper,  Autologic, 
Compugrapihic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 

All  Equipment  Guaranteed 
(216)  562-3750 

ADVANTAGE  II,  8"  and  5  1  /  4"  floppy, 

2  years,  $13,500. 

MDT  35.  $2500. 

UNISEHER  HR.  $2500. 

UNIFIED  COMPOSER  with  Preview, 
$4150. 

Bob  Weber  (216)  831-0480  ! 

USED  COMPUGRAPHIC  FONTS;  Comp 
IV,  Editwriter,  (Choose  from  Library  of  1 
over  800  Strips)  $125  add  $20  per  ITC  I 
Track.  Call  Bob  Weber  (216)  831-0480 
for  list. 

CASH  FOR 

MARK  1.  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 

(614)  846-7025  i 

2  VideoSetter  Universal 

2  VideoSetter  2414's 

2  VideoSetter  M's 

3  Image  Dissector  Tubes  Guaranteed  1 

Call  GRAPH-X  (215)  433-7774  i 

COMPUGRAPHIC IV  TG  8  complete  with 
Compuqwik  II  processor  and  6  fonts. 
(904)  324-2810.  1 

EDITWRITER  7900  and  2750  guaran¬ 
teed.  Call  GRAPH-X  (215)  433-7774. 

VIDEOSETTER  UNIVERSAL  with  DCS 
Controller,  $12,000 

TRENDSETTER  88  HR,  With  Parts  Kit, 
$6250. 

UNIFIED  COMPOSER  with  Videosetter 
option,  $2000.  1 

Bob  Weber  (216)  831-0480.  j 

2  Editwriter  7500’s  Guaranteed  Call 
GRAPH-X  (215)  433-7774. 

EDITWRITER  PREVIEW.  Mint  $4500. 

CG  EDITWRITER  ICI,  $1750. 

MCS  ACI,  $3500. 

MOHR  DRYER,  $400. 

CG  COMPUKWIK  1  PROC.  RECON¬ 
DITIONED,  $600. 

Bob  Weber  (216)  831-0480. 

PRESSES  1 

5  unit  Econo  Web  offset  rotary  press 
(1974).  Health  forces  sale.  $45M  (209) 
966-3888. 

FOR  SALE 

1- Compuscan  Alpha  Scanner 

2-  Mark  II  Photon  Typesetters 

2-2961  Compugraphic  Typesetters 

1- 4961  Twin  Lens  CG  Typesetter 

2- CG  Autotape  Direct  Entry  perf. 

6-IBM  Selectric  Typewriters 

Call  (215)  536-6820,  Mr.  Harryn. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 

3-units  1972 

6-units  1970 

GOSS  FOLDERS 

2-SC  1972  40  and  50  HP  j 

2-Community  1974  6-web  capacity,  20  | 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND  WA  98292 
(206)  387-0097 

FOR  SALE  FOR  RIGHT  OFFER 
Scanner  ECRM  5300L.  $4,500.00  or 
best  offer.  Four  years  old  but  never  used 
in  production.  (212)  219-3100. 

MCS  10  8400,  256K,  3  Disc  Drives, 
ACI,  Permakwik  Proc.,  14  Fonts. 
$32,000. 

Edit  777011  LR,  With  Preview,  2  years, 
$14,500. 

Bob  Weber  (216)  831-0480 

HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 

BELL-CAMP  INCORPORATED 

465  Blvd.  -  PO  Box  97 

Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 

RECONDITIONED  CG  7200  with  pica 
and  character  display,  6  strips.  $3550. 
Graphic  Systems  Exchange  (716)  385- 

RECONDITIONED  CompIV-B.  HR  or  LR. 
30  day  parts  warranty.  Type  library  in¬ 
cluded.  Price  $6850.  Graphic  Systems 
Exchange  (716)  385-3027. 

R  ECON  DITION  ED  M  DT  350’s  with  com¬ 
munications  or  format  option.  Warranty. 
$3450.  Graphic  Systems  Exchange 
(716)  385-3027. 

GOSS 

HEADLINER 
MARK  I 

Ideal  for  offset  or  flexo- 
conversions  21  Vi”  cut¬ 
off,  4  units,  4  RTF’s,  2 
half-decks,  2:1  double 
folder. 

Offered  exclusively  by 

bell-camp  incorpo¬ 
rated  (201)  796-8442 
Tele.x:  130326. 

Trendsetter  with  2  MDT  350's. 
Guaranteed  Call  GRAPH-X  (215)  433- 
7774. 

Unisetter,  HR  and  LR  Guaraanteed  Call 
GRAPH-X  (215)  433-7774. 

B  Quality,  Rebuilt 
Phototypesetters 

Interfaces  •  Front  End  Systems  •  Terminals 
.  1106  Hanomr  kn. 

OIVIPH*  SgSta":"”' 

EQUIPMENT  &  SUPPLIES  i 
PRESSES  I 


Goss  Metro,  4  units,  I  half  deck  ' 

Urbanite,  7  units  i 

Urbanite  1000,  5  units,  3<olor  i 

Urbanite  add-on  units,  3-color  units  i 
Urbanite  and  SU  folders  I 

SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979  i 

SC  Community,  7  units,  1971-75  ■ 

SC  and  Community  units  and  folders  i 

Harris  1650,  6  units  1974  i 

845,  5  units  ' 

845,  add-on  units,  folders 
V25  add-on  units  and  folders  I 

V15A,  4  units,  1977  ! 

V15A,  5  units,  1971-75  i 

News  King,  2  units,  1971  I 

ONE  CORP/Atlanta  GA  I 

(404)  458-9351  Telex  700563 

_  I 

Goss  Community  4  units  1978  running  • 

circumferential  all  units,  S/C  folder.  I 

IPEC  INCORPORATED  , 

97  Marquardt  Drive  I 

Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766  j 


Goss  metro,  4  units,  half  deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color  I 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  units,  3  colors,  folders  { 
SC  Community,  10  units  (2  stacked)  | 
SC  Community,  9  units,  LlOP 
SC/(^munity  units  and  folders  | 

Harris  1650,  6  units 
845,  5  units,  1979 
845,  4  units  half  and  quarter  \ 

V15D,  8  units  JFL5,  1983  ; 

News  King,  6  units,  upper  former  | 


ONE  CORP/Atlanta,  GA  ! 

(404)458-9351  Telex  700563  I 


GOSS  ! 

Goss  Urbanite  7  Units,  1972,  3  Card's  | 

Goss  Urbanite  4  Units  i 

(k)ss  Urbanite  3  color  units  ! 

Goss  Urbanite  folders,  roll  stands,  drives  i 
and  accessories 
Harris  1650  Add-on  unit 
Harris  1650  6  unit  press  I 

Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders,  ovens  ' 
Harris  V-25  8  units  1982  1 

Harris  folders,  roll  stands,  upper  balloon  | 
formers  &  drives.  i 

Harris  V25  upper  balloon  former 

KING  ; 

1  Colorking  unit  1969  I 

KJ-6  folders  1980  i 

4  unit  Newsking,  1  Press  Complete  I 
KJ6  folders  I 

MISCELLANEOUS  ' 

3  Cary  Flying  Pasters  (running  on  Urba-  I 
nite)  ; 

1  Web  Specialties  3  Web  Angle  8ar  Nest  | 

WANTED:  Newspaper  presses  and  j 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive  i 

Wheeling  (Chicago),  IL  60090  I 
(312)  459-9700  Telex  206766  j 

3-units  V-15-A  2-folders  available  im-  [ 
mediately  can  be  seen  in  operation 

104  Count-O-Veyors  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42"  in  diameter  propane 

6-position  stacked  roll  stand  with  rewin-  I 
der  and  self  contained  hoist  for  Harris  ; 
V-15-A  press  I 

Harris  V-I5A  parts  in  stock  I 

Paper  dollies  for  Goss  presses  | 

I 

Miracle  Industries  Inc.  | 

(203)  264-1802  ! 


EQUIPMENT  ft  SUPPUES 


PRESSES 


2- unit  News  King,  KJ4  folder,  1964 
4-unit  News  King,  KJ6  folder  with  bal¬ 
loon 

former,  1%9 

8-unit  Daily  King  II,  double  ended 
press  with  KJ8A  folder,  balloon  former, 
KJ6A  folder  and  clutching  arrangement 

3- unit  Harris  V15A,  JF7  folder,  1971 

4- unit  Harris  VI 5A,  JF7  folder, 
exceptional  press,  1975/77 
4-unit  Cottrell  Vanguard 

4- unit  Goss  Community  SC,  good  con 
dition,  1968 

5- unit  Goss  Community  SC,  good  con 
dition,  1969 

5-unit  Community,  SC  1972 
9  unit/2  folder  SC 
Full  line  of  folders,  KJ4  and  KJ6’s 
Harris  KJ7,  Goss;  Community,  Sub¬ 
urban 

and  Urbanite  Vi  and  V*  page 
4-unit  Solna  RP36,  excellent  condition, 
22  Vx  cutoff  combination  2:1  folder, 
Vi,  Va  D.P.,  1972 
4-Wood,  2  arm  auto-splicers 
2  Gregg  Imprinters,  Martin  web  infeeds 
Counter  stackers,  Count-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


HARRIS  V-115A,  3  units,  JF7  Folder 
with  Cross  Perf  modified  to  Va  fold  down 
to  24  Vi"  web 

Goss  Suburban  -  4  units  Folder  &  Roll- 
stands 

Color  King  -2  units  with  KJ6  folder  & 
double  parrallel 

2  Wood  Single  Width  Reels  and  Pasters. 
Can  hook  up  to  any  press 
2  Signode  Strappers 
Ink  Pumps  -  Grayco  &  Lincoln 
2  Elecbic  4,(X)0  lb.  lifts  with  air  clamps 
designed  to  load  or  unload  rail  cars,  or 
stack  rolls  against  each  other  with  no 
damage 

NuArc  30x40  Ultra  Plus  Non-Stop  Plate 
Burner 

40  h.p.  Fincore  Controller  &  Motor 
All  equipment  ready  for  immediate  ship¬ 
ment  &  can  be  seen  in  our  warehouse  at: 
WESCO  GRAPHICS,  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
(408)  289-1400 


6  unit  Goss  Mark  I,  22  V4  cutoff 
1  -  Color  half-deck 
1  -  Double  folder  (skip  slitter) 

6  -  Goss  reels 

Available  now  in  warehouse 

1  -  Goss  double  3:2  folder,  23  9/16 

cutoff 

1  -  Goss  double  2: 1  folder,  22  Va  cutoff 
(k)ss  angle  bars  -  ABO  &  A82 
Goss  double  portable  ink  fontains 
4  -  Goss  digital  reels 
4  -  Goss  Mark  II  color  cylinders 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa.  KS  66215 

(913)  492-9050  Telex  4-2362 
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EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

Used  34  rallon  Baldwin  circulators,  dual 
motors  $450.00  each. 

Urbanite  double  film-plate  punch  with 
vacuum  frame  and  double  plate  bender 
with  pans  $6,000. 

Mid-America  Graphics.  (816)  763- 
1001. 

WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kina  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Bekh  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

(soss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


GOSS  SSC  3  units  21-1/2"  cutoff  end 
folder  and  drive.  New  1983 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av.  Hillside  NJ 
07205. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

WANTED  Electrons  hot  metal  typeset- 
ting  machines-straight  matter.  George 
K.  (609)  482-2300,  (609)  346-3228. 

IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  kxxI  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 

MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  M90,  Editor  &  Publisher. 

_ PRINTING _ 

QUALITY,  non-heat  set  press  time  avail¬ 
able.  30  lb.  newsprint.  Competitive 
prices.  Central  NJ  location  call  (201) 
370-2900. _ 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

For  information 
call 

(212)  675-4380. 


HELP 

WANTED  .  ,  ■ 


_ ACADEMIC _ 

BROADCAST  JOURNALISM/SPEECH; 
Teacher  of  broadcast  writing/ 
progamming,  with  ability  to  teach  intro¬ 
ductory  communications  and  speech 
courses.  New  position,  created  by  ex¬ 
pansion  of  journalism  program  and  in¬ 
creases  in  power  of  student  radio  station 
from  10  to  1000  watts.  Position  in¬ 
cludes  time  to  supervise  station.  Appli¬ 
cant  should  be  able  to  do  daily  minor 
maintenance  and  problem-solving  on 
station.  FCC  license  desirable.  Mini¬ 
mum  of  MA  required,  with  radio  station 
technical  expertise  desirable.  Position  is 
in  a  fully  endowed  journalism  depart¬ 
ment  with  90  students  in  a  college  of 
700  students,  30  minutes  from  down¬ 
town  Indianapolis.  Competitive  salary 
dependent  upon  credentials.  Probable 
rank  of  assistant  professor.  Probable  te¬ 
nure  track.  Deadline  for  applications, 
April  23, 1985.  Send  application  letter, 
resume,  and  names  of  three  references 
we  may  call  to  Dr.  Lawrence  D.  Bryan, 
Vice  President  and  Dean  of  the  College, 
Franklin  College,  Franklin,  IN  46131. 
Franklin  Ckillege  isan  equal-opportunity, 
affirmative-action  employer. 


THE  UNIVERSITY  OF  WYOMING  seeks 
applicants  for  two  positions  starting  Au¬ 
gust  29,  1985  with  special  encourage¬ 
ment  to  women  and  minorities;  1 )  tenure 
track  assistant  professor  to  teach  mass 
communications  law  and  some  com¬ 
bination  of  courses  in  news,  advertising, 
public  relations  and/or  history  of  mass 
communications.  Must  have  profession¬ 
al  experience  in  some  area  of  mass  com¬ 
munication,  doctorate  (ABD)  considered 
or  law  degree  and  evidence  of  comple¬ 
tion  of  significant  research  and  publica¬ 
tion;  2)  temporary  instructors  to  teach 
basic  writing  courses  and  possibly  addi¬ 
tional  course  work  in  news,  advertising, 
public  relations,  broadcasting  or  general 
mass  communications.  Must  have  pro¬ 
fessional  experience  in  some  area  of 
mass  communication  and  evidence  of 
research  capabilities.  MA  essential; 
doctorate  or  ABD  preferred.  Position  has 
potential  of  renewal.  Salary  competitive. 
Application  deadline;  April  15,  1985. 
Send  resume,  application  letter  and 
three  letters  of  recommendation  to:  Pro¬ 
fessor  William  J.  Roepke,  Chairman  of 
Search  Committee,  Department  of  Jour¬ 
nalism  and  Telecommunications,  Uni¬ 
versity  of  Wyoming,  Laramie,  WY 
8207 1 .  The  University  of  Wyoming  is  an 
equal  opportunity  employer. 


DIRECTOR  OF  DEVELOPMENT  AND 
PUBLIC  RELATIONS.  Responsible  for 
community  relations,  grant  writing,  en- 
dovrment  solicitation  and  related  fund¬ 
raising  activities  for  the  Communication 
Department's  broadcast  services  and 
educational  programs.  Must  bewillingto 
work  with  and  supervise  students  affili¬ 
ated  with  the  campus  radio  station. 
Qualifications:  BA  degree,  successful 
fund-raising  and  supervisory  experience. 
Closing  date;  Au’il  29,  1985.  Starting 
date;  July  1,  1985.  Salary  commensu¬ 
rate  with  qualifications  and  experience. 
Send  letter  of  application,  official  trans¬ 
cripts,  three  letters  of  recommendation 
and  supporting  documents  to:  Dr. 
Suzanne  McCorkle,  Screening  Commit¬ 
tee,  Department  of  Communication, 
Boise  State  University,  Boise,  iD 
83725.  (208)  385-3928  EO/AA  Institu¬ 
tion. 


_ HELP  WANTED 

_ ACADEMIC _ 

JOURNALISM;  Assistant  professor,  te¬ 
nure-track  position  to  teach  basic  and 
advanced  writing  and  editing  courses. 
Special  emphasis  needed  in  copyediting 
and  design/layout  in  the  news-editorial 
sequence.  Other  teaching  assignment 
according  to  qualifications  and  program 
needs.  Journalism  joins  with  Radio/TV/ 
Film  and  Speech  Communication  to 
form  Department  of  Communication. 
Approximately  500  majors  and  minors 
with  100  in  Journalism.  Require  Ph.D. 
in  journalism  or  mass  communication, 
five  years  professional  reporting/ 
copyediting  experience,  evidence  of 
teaching  effktiveness  and  professional/ 
scholarly  performance.  Send  letter  of  ap¬ 
plication,  current  vita  and  three  letters  of 
reference  to:  Paul  D.  Hightower,  Search 
Committee  Chairperson,  Department  of 
Communication,  Indiana  State  Universi¬ 
ty,  Terre  Haute,  Indiana,  47809  before 
May  17.  Position  available  August  28. 
Salary  negotiable.  Attractive  fringe  be¬ 
nefits.  ISU  is  an  Equal  Opportunity, 
Affirmative  Action  Employer. 

EDITING  PROFESSOR 
Professor  at  full  or  associate  level  to 
assume  leading  role  in  news-editorial 
sequence  of  the  William  Allen  White 
School  of  Journalism  and  Mass  Com¬ 
munications  at  The  University  of  Kan¬ 
sas.  Responsibilities  will  include 
teaching  editing  and  possibly  other  news 
courses  starting  in  either  spring  or  fall 
semester,  1986,  depending  on  appli¬ 
cant's  availability.  Applicant  must  have 
exemplary  record asa  journalism  profes¬ 
sor  with  strong  teaching,  research  and 
sen/ice  credentials,  or  as  a  professional 
journalist.  A  master's  degree  and  signifi¬ 
cant  professional  experience  as  an  edi¬ 
tor/reporter  are  required;  a  doctoral  de¬ 
gree  is  desirable.  A  national  reputation 
as  a  distinguished  professional  journal¬ 
ist  may  be  considered  as  a  substitute  for 
the  advanced  degree  requirement.  The 
position  is  currently  occupied  by  a  pro¬ 
fessor  wth  a  national  reputation,  and  an 
applicant  possessing  exceptional  qual- 


nine  months.  Applications  will  be  re¬ 
viewed  beginning  Oct.  1  and  monthly 
thereafter  until  qualified  applicants 
have  been  identified  and  the  position 
filled.  Send  application  letter  ad  resume 
to  Prof.  Ted  Frederickson,  Chairman, 
Search  Committee,  School  of  Journal¬ 
ism,  University  of  Kansas,  Lawrence, 
KS.  66045.  AN  EQUAL  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER. 
APPLICATIONS  ARE  SOUGHT  FROM 
ALL  QUALIFIED  PERSONS  REGARD¬ 
LESS  OF  RACE.  RELIGION,  COLOR, 
SEX,  DISABILITY,  VETERAN  STATUS, 
NATIONAL  ORIGIN.  AGE,  OR 
ANCESTRY. 

JOURNALISM/MASS  COMMUNICA- 
TIONS  -  Virginia  Commonwealth  Uni¬ 
versity  is  seeking  a  tenure-track  teacher 
in  the  School  of  Mass  Communications 
news-editorial  sequence  starting  in  the 
1985  fall  semester.  Minimum  of  five 
years  of  full-time  related  professional  ex¬ 
perience  required;  Ph.D.  preferred;  col¬ 
lege  teaching  experience  desired.  As  a 
condition  of  tenure  and  promotion,  the 
faculW  member  will  be  expected  to  pos¬ 
sess  the  doctoral  degree  or  have  signifi¬ 
cant,  high-level  professional  qualifi- 
caions,  and  to  engage  in  appropriate 
creative  activity  such  as  research  and 
publication  and  to  contribute  to  the 
teachingand  mass  communications  pro¬ 
fessions.  Salary  and  rank  are  open  and 
competitive.  VCU  is  an  equal  opportun¬ 
ity  employer.  Applicants  should  send  ap¬ 
plications  and  supporting  materials  by 
April  25,  1985,  to  Robert  L.  Hughes, 
chairman.  Search  Committee,  School  of 
Mass  Communications,  VCU.  808  West 
Franklin  Street,  Richmond,  Virginia, 
23284. 


HELP  WANTED 


University  of  Tennesse  seeks  instructor 
I  or  assistant  professor  to  teach  Journal- 
I  ism  courses  and  direct  Tennesse  High 
I  School  Press  Association.  Doctorate  or 
.  Masters  in  Journalism  and  professional 
I  news  work  or  publisher  of  college  or  high 
i  school  publications  required.  Prefer  ex- 
I  perience  in  university  or  secondary 
school  Journalism  teaching.  Ability  and 
interest  in  teaching  news  writing,  edit- 
I  ing,  graphic  arts,  mass  media  ethics, 
scholastic  journalism.  Women  an  minor¬ 
ities  are  encouraged  to  apply.  Send  let- 
I  ter, resume, supporting  materials  to: 
Search  (Committee,  School  of  Journal¬ 
ism,  University  of  Tennesse,  Knoxsville, 

I  TN  37996-0330. 

!  PHOTOJOURNALISM-  Seeking  candi- 
I  dates  with  strong  professional  standing 
'  and  background  to  teach  photojournal- 
I  ism  in  professionally  oriented  ACEJMC 
:  accredited  institution.  Advanced  degree 
!  preferred,  but  will  consider  candidates 
{  with  extensive  experience.  Rank  and  sal- 
I  ary  dependent  upon  qualifications.  Send 
I  application  letter,  resume,  transcript, 
and  three  letters  of  recommendation  by 
May  15,  1985  to  Office  of  Academic 
Affairs,  Journalism  Search,  Western 
Kentucky  University,  Bowling  Green,  KY 
42101.  An  affirmative  action,  equal 
I  opportunity  employer. 


BOISE  STATE  UNIVERSITY  is  seeking 
an  assistant/associate  professor  of  Com¬ 
munication  with  a  solid  and  diverse 
background  in  the  philosophyand  theory 
of  human  communication  and  prepared 
to  teach  media  related  courses.  Qual¬ 
ifications;  PhD  preferred  (ABD  consi¬ 
dered  in  Communication  or  related 
field);  teaching  experience;  commit¬ 
ment  to  liberal  arts  education.  Closing 
date:  April  29, 1985.  Starting  date;  Fall 
1985.  Salary  and  rank  dependent  upon 
qualifications  and  experience.  Send  let¬ 
ter  of  application,  official  transcripts, 
three  letters  of  recommendation  and 
supporting  documents  to  Dr.  Suzanne 
McCorkle,  Screening  Committee,  De¬ 
partment  of  Communication,  Boise 
State  University,  Boise,  ID  83725. 
(208)  385-3928  EO/AA  Institution. 


PROFESSIONAL  JOURNALIST  to  teach 
in  the  William  Allen  White  School  of 
Journalism  for  the  1985-86  academic 
year,  beginning  August  15,  1985.  Posi¬ 
tion  demands  teaching  interest  in  report¬ 
ing,  editing,  editorial  writing,  newspaper 
management,  newspaper  production 
and  journalism  ethics.  Preference  will  be 
given  to  those  who  plan  to  return  to  news¬ 
paper  work.  Salary  is  attractive  because 
of  a  support  grant  from  the  Gannett 
Foundation.  Deadline  for  application  is 
April  29,  1985.  The  University  of  Kan¬ 
sas  is  an  Equal  Opportunity-Anirmative 
Action  Employer.  Applications  are 
sought  from  all  qualified  people  regard¬ 
less  of  race,  religion,  color,  sex,  disabil¬ 
ity,  verteran  status,  national  origin,  age 
or  ancestry.  Write  Dean  Del  Brinkman, 
School  of  Journalism,  University  of  Kan¬ 
sas,  Lawrence,  KS  66045. 


o'dos-  the  department  OF  ENGLISH  AT 

jgSifj.  EMPORIA  STATE  UNIVERSITY  invites 

ualifi-  applications  for  a  tenure  track  journal- 

priate  position  beginning  August  15, 
h  and  1985.  Masters  degree  required;  Ph.D. 

0  the  preferred. Candidatesmustdemonstrate 

is  pro-  teaching  expertise  in  journalism  and  a 

in  and  commitment  to  research  and  creative 

ortun-  activities.  Rank  and  salary  commensu- 

ndap-  qualifications.  Send  resume 

als  by  application  to  James  Hoy, 

jghes.  Chair,  Division  of  English  and  Foreign 

loolof  Languages;  Emporia  State  University; 

5  West  Emporia,  Kansas  66801.  The  closing 

.gjnia  date  for  applications  is  April  20.  ESU  is 

an  Equal  Opportunity  Employer. 
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HELP  WANTED 
ADVERTISINQ 


HELP  WANTED 
ADVERTISING 


CONTROLLER 

Immediate  opening  for  chief  financial 
manager  with  strong  newspaper  finan¬ 
cial  experience.  Smid  business  skills 
and  cash  management  abilities.  Reports 
to  chief  executive  and  will  be  key  mem¬ 
ber  of  a  developing  management  team. 
Don't  delay  on  responding  to  this  oppor¬ 
tunity.  Competitive  salary  and  benefits, 
growth  situation.  Zone  9.  Write  in  confi¬ 
dence  to  Box  8649,  Editor  &  Publisher. 


DEMANDING  OPPORTUNITY 
As  publisher  in  competitive  California 
market.  Challenges  include:  developing 
management  team... improved  reports 
and  presentation.. .build  an  established 
commercial  printing  base.  People  skills 
high  priority.  Resume  and  letter  about 
achieved  results  to  Box  8673,  Editor  & 
Publisher. 


EXECUTIVE  DIRECTOR 
Oregon  Newspaper  Publishers  Associa¬ 
tion  is  seeking  an  individual  to  manage  a 
three-corporation  state  newspaper  asso¬ 
ciation.  Applicants  must  have  both 
newspaper  and  management  experi¬ 
ence.  Background  in  advertising,  legis¬ 
lativelobbying  and  press  law  issues  are 
preferred,  /^plications  should  be  sub¬ 
mitted  to  Onpa  Search  Committee, 
7150  Southwest  Hampton,  Suite  232, 
Portland,  OR  97223. 


HIGH  GROWTH  shopper  and  newspaper 
group  seeks  experienced  chief  financial 
officer  to  help  it  move  into  public  mar¬ 
kets.  SEC,  CPA  backgrounds  desirable. 
Responsible  for  finance,  investor  rela¬ 
tions,  data  processing.  EquiW  kickers. 
Northwest  location.  Reply  to  Box  8700, 
Editor  &  Publisher. 


MANAGING  EDITOR 
20,000  PM  daily.  North  central  Illinois  - 
1  hours  from  Chicago.  Responsible  for 
staff  of  20,  including  3  bureaus.  Upper 
management  position.  Send  resume  and 
requirements  for  you  to  make  a  move  to 
Joyce  McCullough,  News-Tribune,  426 
Srcond  St.,  La  Salle,  IL  61301. 


OPERATIONS  MANAGER 
Central  Mass  Media,  one  of  the  fastest 
growing  magazine  and  newspaper  pub¬ 
lishing  companies  in  the  USA  is  looking 
for  an  ace  operations  manager  who  can 
manage  production,  personnel,  circula¬ 
tion,  data  processing  and  -most  impor¬ 
tant-  knows  how  to  work  with  people.  If 
you're  ready  to  work  for  a  company  that 
recognizes  your  talent. ..  if  you're  ready  to 
work  for  a  company  where  you  can  make 
a  difference. . .  if  you're  one  of  the  best. . . 
call  Dan  Kaplan,  President,  at  (617) 


PUBLISHING/PRINTING  EXECU¬ 
TIVE —  Rare  career  opportunity  for  indi¬ 
vidual  with  solid  background  in  all 
phases  of  newspaper  publishing,  emph¬ 
asis  on  printing  and  latest  production 
technology.  College  degree  and  manage¬ 
ment  experience  required.  Major  com¬ 
pany  offers  good  salary  and  benefits  and 
extraordinary  opportunity  for  future 
growth.  Please  send  resume  in  confi¬ 
dence,  to:  Department  312034,  1501 
Broadway,  New  York,  NY  10036.  Equal 
opportunity  employer  and  affirmative  ac¬ 
tion  employer.  Zone  II. 


SALES  ORIENTED  general  manager  for 
5  day  daily  in  northern  Zone  9.  Our  best 
candidate  may  be  an  ad  director  now 
ready  to  handle  greater  responsibilities 
while  retaining  a  leadership  role  in 
marketing  the  newspaper.  Successful 
applicant  will  have  respect  for  quality 
newspapers  and  be  willing  to  work  hard 
in  support  of  excellent  news  coverage  of 
this  fine  community.  Desirable  family 
lifestyle  available  plus  outstanding 
fringe  benefit  package  and  a  profit  in¬ 
centive.  Reply  with  resume  and  salary 
needs  to  Box  8627.  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April  6, 


NEED  seasoned  retail  sales  rep  with 
management  potential.  Must  have  ex¬ 
perience  on  local  and  chain  accounts. 
Propessive  daily  in  desert  region  of  So. 
Calif.  Base  salary,  commission  plus  nice 
benefit  package.  Submit  cover  letter  and 
resume  to:  Robert  Bostick,  c/o  Associ¬ 
ated  Desert  Newspapers,  PO  Box  251,  El 
Centro,  CA  92244. 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 


CLASSIFIED  MANAGER 
The  Star-Ledger,  New  Jersey's  largest 
newspaper,  has  an  opening  for  a  classi¬ 
fied  manager.  Our  previous  classified 
manager  is  now  ad  directorL 
The  person  we  seek  must  have  a  news¬ 
paper  advertising  management  back¬ 
ground.  Classified  experience  a  must, 
retail  experience  a  plus. 

If  you  are  people  oriented,  not  afraid  of 
hard  work,  and  thrive  bn  a  challenge, 
send  your  resume,  to  the  Star-Ledger, 
Star-Ledger  Plaza,  Newark,  NJ  07101, 
Attention:  Warren  Colville,  Advertising 
Director. 


FAST  GROWING  free  bi-weekly  in  sunny 
South  Texas  needs  experienced  ad  man¬ 
ager.  Shopper  sales  experience  neces¬ 
sary.  Supervise  staff  of  5,  report  to 
general  manager.  Salary/incentive  plan. 
Contact  F.M.  McKinney,  Valley  Media 
Inc.,  PO  Box  4195,  Brownsville,  TX 
78520.  (512)  546-5113. 


ADVERTISING 


ADVERTISING  MANAGER 
Skilled  people  person  needed  to  manage 
veteran  staff  of  10,000  daily  in  Zone  8. 
Excellent  opportunity  for  manager  at 
smaller  paper  or  "second  in  command" 
seeking  entry  management  level  chal¬ 
lenge.  Salary  mid-$20's.  Resume,  sal¬ 
ary  requirements  to  Box  8642,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  9000  circulation 
dai  ly  and  Sunday  newspaper.  The  mana¬ 
ger  is  also  responsible  for  a  10,0<X)TMC 
pa  per  and  an  1  l,OOOcirculation  weekly. 
We  have  a  6  person  advertising  staff. 
Junction  City,  Kansas  is  located  on  Inter¬ 
state  70,  1(j0  miles  west  of  Kansas  City. 
We  are  near  Milford  Lake  and  Ft.  Riley. 
Please  contact  or  send  resume  to  Roland 
Waechter,  General  Manager,  PO  Box 
129,  Junction  City,  KS  66441.  (913) 
762-5000. 


ADVERTISING  DIRECTOR  wanted  for 
weekly  papers  in  Maryland,  Pennsylva¬ 
nia  area.  Must  be  experienced,  able  to 
manage  and  motivate  sales  staff  and  in¬ 
crease  sales  of  already  fine  products. 
Flexible  bonus  system  should  put  com¬ 
pensation  in  mid  $30's  or  higher.  Excel¬ 
lent  benefits.  Your  application  held  in 
strictest  confidence.  No  native  think¬ 
ers  need  apply.  Box  8686,  Uitor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER  for  15,000 
circulation  daily  in  suburban  metro  mar¬ 
ket.  Sales,  marketing  experience  in  re¬ 
tail-classified  required.  Applicants 
should  be  creative,  aggressive,  enthusi¬ 
astic  and  a  strong  "team"  leader.  Send 
resume  to  Scott  Alexander,  Publisher, 
Daily  Journal,  2575  North  Morton,  PO 
Box  699,  Franklin,  IN  46131.  Phone 
(317)  736-7101  for  additional  informa¬ 
tion. 


ADVERTISING 


Telephone  Sales 
Supervisor 


RECRUITMENT  ADVERTISING 

Major  NYC  based  Communications  Company  is  seeking  an 
experienced  individual  to  implement  and  direct  the  sale  of 
classified  recruitment  advertising. 

A  minimum  of  3  years  experience  in  a  similar  position  is 
necessary,  including  sales  supervision,  developing  sales 
strategies  and  on-the-job  training,  with  knowledge  of  em¬ 
ployment  marketplace  &  recruitment  advertising.  Degree  in 
advertising,  marketing  or  related  field  is  preferred.  Must  be 
self-motivated,  able  to  work  well  under  pressure,  and  pos¬ 
ses  excellent  interpersonal  &  communication  skills,  both 
oral  &  written. 

An  excellent  salary  is  offered  in  addition  to  a  comprehen¬ 
sive  company  paid  benefits  program  with  exceptional 
opportunity  for  professional  growth  and  advancement. 
Please  forward  your  resume  including  salary  history,  in 
strict  confidence,  to: 

Box  MB  501  EP 
12th  Floor,  360  Lexington  Avenue 
New  York,  New  York  10017 
An  Equal  Opportunity  Employer-MIF 


I  SHOPPER  CAREERS 

I  General  Manager 

Zone  6  $60K  + 

Director  of  Sales 

,  Zones  4,  6,  9  $50K  + 

!  Sales  Managers 

i  Zones  2-9  to$40K  + 

Sales  Reps 

Zones  1-9  open 

I  Production  Positions 
j  Zones  2,  4,  9  open 

i  Please  call  Multi-Media  Enterprises  at 
(818)  881-0271  or  send  resume  to 
10255  Tunney  Avenue,  Northridge,  CA 
91324. 


!  THE  MACDONALD 

I  CLASSIFIED  SERVICES  SEEKS 

i  SALES  ASSOCIATE 

I  We  are  looking  for  an  experienced  class¬ 
ified  executive  to  help  with  our  sales  and 
I  marketing  activities.  You  will  have  a 
I  chance  to  put  your  communication  skills 
I  to  work  assisting  over  700  monthly  sub- 
!  scribers  and  selling  our  services  to 
i  prospective  newspapers. 

I  Your  creative  talents  will  be  utilized  in 
I  the  monthly  planning  of  the  MacDonald 
I  Classified  Seivice.  You  will  have  the  pri¬ 
vilege  of  travelling  to  at  least  8  newspap¬ 
er  conferences  a  year,  and  on  occasion 
will  participate  on  the  conference  prog¬ 
ram.  Your  ability  to  communicate  with 
classified  people— at  the  podium  and  in¬ 
dividually  at  conferences— will  be  one  of 
the  most  important  and  rewarding 
aspects  of  the  job. 

This  is  a  top-level  position  with  MacDon¬ 
ald,  and  the  compensation  package  will 
1  be  commensurate  with  your  talent.  You 
I  will  be  relocating  to  a  growing  mid- 
I  Western  university  town  that  is  proud  of 
;  its  quality  of  life  in  every  respect. 

I  If  you  have  a  love  for  new^per  classi¬ 
fied  and  the  communication  skills  we 
describe  this  job  is  for  you.  Please  send  a 
cover  letter  and  resume  to: 

Patrick  MacDonald 
MacDonald  Classified  Senrice 
PO  Box  225 

Lafayette,  Indiana  47902 


ARTIGRAPHICS 


GRAPHIC  DESIGNER  for  editorial  de¬ 
partment  of  The  Advocate,  an  award¬ 
winning  Times  Mirror  paper  in  Fairfield 
County,  Connecticut.  Art  school  gradu¬ 
ate  preferred;  daily  newspaper  experi¬ 
ence  a  plus.  Applicants  must  have  strong 
background  in  design  concepts  and 
typography  and  work  well  with  depart¬ 
mental  editors.  Includes  hands-on  de¬ 
sign  and  participation  in  long-range  de- 
sigri  projects.  Can  lead  to  art  director 
position.  Send  resume,  three  samples  of 
broadsheet  pages  that  reflect  your  de- 
siOT  philosophy  and  a  letter  about  your¬ 
self  and  your  career.  Send  material  to 
Ken  Brief,  Executive  Editor,  The  Advo¬ 
cate,  75  Tresser  Blvd.,  Stamford,  CT 
06901. 


UP  AND  COMING  small  daily  in  northern 
Virginia  needs  editorial  cartoonist/ 
graphics  artist.  Must  be  able  to  produce 
local  and  national  editorial  cartoons,  in¬ 
formational  graphics  and  illustrations. 
Thorough  knowledge  of  color  a  must.  At 
least  two  years  daily  experience.  Close  to 
D.C.  Send  samples  to  Ptomac  News, 
14010  Smoketown  Road,  Woodbridge 
VA  22192-4799.  Include  self- 
addressed  stamp  envelope  for  returns. 
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HELP  WANTED 
aRCULATION 


HELP  WANTED 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  SALES  REPS  wanted  for 
several  lucrative,  established  territories. 
We  are  a  leader  in  the  industry  and  want 
to  talk  to  you  if  you:  1)  enjoy  selling;  2) 
enjoy  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  Draw,  commissions, 
expenses.  Join  us  and  you  will  have  a  job 
which  allovrs  you  to  set  your  own  sche¬ 
dule,  meet  goals  which  you  select,  and 
pursue  the  income  you  wish  to  make.  We 
are  an  eoMl  opportunity  employer.  Rep¬ 
ly  Box  8620,  Editor  &  Publisher.  I 


CIRCULATION  DIRECTOR 
E)^ienced  circulation  professional  for 
a  65,000  circulation  Zone  3  daily.  Mini¬ 
mum  5  years  experience  required. 
Aggressive  sales  and  service  oriented 
person  to  lead  a  growth  department. 
Must  be  able  to  manaK  a  mail  TMC 
program,  adult  carrier  force,  separate 
sales  force  in  a  delivery  area  covering 
more  than  15  counties.  Complete  know- 
ledM  and  experience  in  circulation  EDP 
and  accounting  systems  required,  in¬ 
cluding  subscriber/nonsubscriber  com¬ 
puter  systems.  Must  demonstrate  excel¬ 
lent  communication  skills  and  the  ability 
to  accomplish  superior  results  throu^ 
people.  Competitive  salary  and  MBO 
bonus  program  available.  Send  com¬ 
plete  resume  and  salary  history/ 
requirements  with  references  by  April 
26th  to: 

Box  8667,  Editor  &  Publisher 
EOE 


CIRCULATION 

We  are  seeking  an  individual  preferably 
from  the  New  York,  New  Jersey  or  Con¬ 
necticut  area  to  head  up  our  Circulation 
Department.  Qualified  applicants  must 
possess  minimum  5  years  of  circulation 
management  backpound  in  the  news¬ 
paper  industry.  Ideal  opportunity  for 
bright,  innovative,  aggressive  and  street 
smart  individual  to  move  up.  Send  re¬ 
sume  with  salary  history  to:  Box  8707, 
Editor  &  Publisher. 


DISTRICT  SALES  MANAGER 
46,000  Southeast  daily  seeks  an  experi¬ 
enced  career  minded  team  worker.  Re¬ 
sponsibilities  include  the  building  of  cir¬ 
culation  and  the  district  through  carrier 
sales  and  single  copy  sales,  maintaining 
customer  relations,  monitoring  collec¬ 
tions.  Experience  with  adult  carrier  force 
and  rural  delivery  a  must.  Competitive 
salary,  bonus  plan  (MBO)  and  auto  allo¬ 
wance,  plus  mileage.  Send  resume  and 
salary  history  to  Independent  Publishing 
Company,  Attn:  James  L.  Nelson,  Cir¬ 
culation  Manager,  PO  Box  2507,  Ander¬ 
son,  SC  29622. 


EXPERIENCED  CIRCULATION  MANA¬ 
GER  for  fast  growing  13,000  circulation 
Oregon  daily.  Outstanding  opportunity 
for  proven  professional  at  marketing 
oriented  newspaper.  Must  be  capable  of 
motivating  and  managing  a  top  notch 
carrier  organization  consisting  of  180 
youth  and  adult  carriers,  5  district  advi¬ 
sors,  covering  a  4-county  circulation 
area.  Applicant  should  have  knowledge 
and  ability  to  manage  zoned  TMC  pro¬ 
ducts,  computer  system,  fulltime  mail- 
room  crew,  and  branch  office.  We  are 
looking  for  a  creative  goal-oriented  indi¬ 
vidual  who  works  well  with  the  team. 
Send  resume,  references,  and  salary  his¬ 
tory  to:  General  Manager,  East  Orego¬ 
nian,  PO  Box  1089,  Pendleton,  OR 
97801. 


CIRCULATION  MANAGER—  Basic 
knowledge  and  experience  in  expanding 
and  building  home  delivery  and  single 
copy  sales  necessary.  Excellent  oppor- 
unity  for  district  manager  who  has  been 
involved  in  all  phases  of  circulation  work 
and  is  ready  to  build  and  lead  his  own 
circulation  department.  Advancement 
opportunities.  Send  full  resume  to  Box 
8710,  Editor  &  Publisher. 
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DATA  PROCESSING 


PROGRAMMER/ANALYST 
Tampa  based  software  development  firm 
needs  individual  with  minimum  three 
years  COBOL  experience.  Circulation  or 
advertising  system  experience  helpful. 
IBM,  VAX  or  HP  a  plus.  Send  resume  to 
M.  Rubino,  Collier-Jackson,  Inc.,  PO 
Box  25546,  Tampa,  FL  33622. 


EDITORIAL 


A  skilled  journalist  wanted  to  edit  The 
Quill,  published  monthly  by  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi.  Magazine  examines  journalistic 
issues,  provides  information  to  practi¬ 
tioners,  covers  news  of  the  Socie^.  Posi¬ 
tion  requires  strong  background  in  work¬ 
ing  journalism  and  full  knowledge  of 
magazine  production.  Manage  editorial 
budget,  personnel.  Salary  negotiable. 
Send  resume,  clips,  cover  letter  by  April 
19  to  Frank  Gibson,  The  Tennessean, 
1100  Broadway,  Nashville,  TN  37202. 


AMERICA'S  FASTEST  GROWING 
NEWSPAPER  is  looking  to  expand  its 
COPY  EDITOR  staff  in  the  news,  features 
and  Sunday  departments.  If  you  thrive 
on  deadline  pressure,  can  make  a  tabloid 
page  sing  with  bright  layouts  and  power¬ 
ful  headlines,  and  want  to  live  in  the 
greatest  city  in  the  world,  send  your  re¬ 
sume  and  samples  to: 

George  Kindel 
Assistant  Managing  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  (}2106 

(No  phone  calls  please.) 


ASSISTANT  SPORTS  EDITOR 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  190,0(ra  Sunday,  is 
seeking  a  skilled,  aggressive  editor  to 
originate  a  good  mix  of  local,  state  and 
regional  sports  news.  We  want  an  editor 
who  wants  to  work  closely  with  reporters, 
who  is  a  skilled  content  editor  and  who  is 
committed  to  excellence.  The  Eagle- 
Beacon,  an  award-winning  newspaper  in 
Kansas'  largest  city  is  screening  candi¬ 
dates  with  at  least  five  years  professional 
experience.  Send  a  detailed  resume  and 
references  to  Betty  Cox,  Assistant  Man¬ 
aging  Editor,  Wichita  Eagle-Beacon,  PO 
Box  820,  Wichita,  KS  67201. 


JOURNALISTS 

American  radio  station  in 
Europe  seeks  qualified  journal¬ 
ists  for  its  central  newsroom  in 
W.  Germany.  Applicants 
should  have  minimum  5  years' 
full-time  news-writing  experi¬ 
ence,  preferably  including 
some  wire  service  work.  Also 
essential:  good  knowledge  of 
foreign  affairs.  Job  involves 
writing  and  editing  English- 
language  news  copy  and  offers 
good  salary  and  benefits,  as 
well  as  opportunity  to  work  and 
live  abroad.  Send  detailed  re¬ 
sume  and  writing  samples  to 
Department  UU,  Box  8711,  Edi¬ 
tor  &  Publisher,  EOE. 


HEALTH  WRITER 

120,000  circulation  daily  in  Southern 
California  is  looking  for  a  dedicated 
health-medicine  writer  for  a  new  section. 
Send  clips,  resume  to  Mel  Opotowsky, 
Managing  Editor,  Features;  Press- 
Enterprise,  Box  792,  Riverside,  CA 


ASSISTANT  MANAGING  EDITOR— 
need  expert  in  putting  out  an  AM  paper 
on  deadline.  Will  be  part  of  the  editing 
team  for  combined  dailies  with  circula¬ 
tion  of  100,000.  Must  have  5-7  years 
supervisory  experience  with  demons¬ 
trated  skill  in  motivating  and  managing  a 
news  staff.  Should  have  sound  know¬ 
ledge  of  wire  and  local  news  selection,  \ 
be  a  good  word  editor,  and  show  flair  in  ' 
page  design.  Send  resume  to  Box  8692,  I 
Editor  &  Publisher. 


THE  TIMES  “ICAYUNEn-HE  STATES-  i 
ITEM  of  New  Orleans  is  seeking  a  I 
Fashion  Editor.  Knowledge  of  the 
fashion  industry  and  proven  writing  skills 
are  required.  Knowledge  of  print 
medium  is  preferred.  Experience  on  a  | 
daily  paper  is  helpful.  { 

Submit  resume  and  writing  samples  to:  i 

The  Personnel  Department  j 

Attn:  Fashion  Editor 
The  Times  Picayune/The  States-ltem 
3800  Howard  Avenue 
New  Orleans,  LA  70130  1 

An  Equal  Opportunity  Employer  M/F  | 


EDITOR 

Our  monthly  business  magazine  for  Cen¬ 
tral  Mass.  IS  looking  for  an  organized, 
creative,  writer/editor.  If  you  can  create 
award-winning  copy  and  believe  busi¬ 
ness  writing  can  be  exicting  as  well  as 
informative  we'd  like  you  to  become  part 
of  one  of  the  country's  fastest  growing 
companies.  Send  clips,  resume,  and  sal¬ 
ary  history  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 


EDUCATION  REPORTER 
We  are  looking  for  a  seasoned  education 
reporter  who  thrives  on  hard  work,  lots  of 
digging  and  the  thrill  of  enterprise.  We'll 
jffer  you  a  challenge  ~  backed  by  com¬ 
mitment  ~  to  produce  the  best  education 
reports  in  the  Southeast.  This  isn't  idle 
talk.  The  Clarion-Ledger,  a  Gannett 
newspaper,  won  the  1982  Pulitzer  Prize 
for  reporting  that  led  to  sweeping  educa¬ 
tion  reforms  statewide.  This  year,  we 
took  a  first-place  award  from  the  national 
Education  Writers  Association  -  our 
fourth  in  four  years.  To  match  our  stan¬ 
dards,  you  must  have  several  years  of 
quality,  daily  newspaper  experience 
covering  education.  Drive,  enthusiasm 
and  a  flair  for  writing  are  musts.  If  you 
think  you  fit  the  bill,  send  a  resume, 
clips  and  your  philoswhy  of  covering 
education  to:  Lee  Ann  Taylor,  Managing 
Editor,  The  Clarion-Ledger,  P.O.  Box  40, 
Jackson,  Mississippi  39205. 


EXPERIENCED,  CONSCIENTIOUS 
JOURNALIST  to  run  the  araressive  local 
news  operation  of  a  13,0(J0-circulation, 
family-owned  daily  in  the  Pacific  North¬ 
west.  Title  is  news  editor.  Job  entails 
coordinating  and  guiding  efforts  of  10 
full-time  reporters  and  photographers 
plus  part-timers,  and  coordination  with  a 
3-person  copy  desk.  Main  focus  of  the 
operation  is  on  local  news.  Job  open  in 
late  April.  Inquire  or  apply:  Editor,  Mike 
Forrester,  East  Oregonian,  PO  Box 
1089,  Pendleton,  OR  97801.  (503) 
276-2211. 


EDITORIAL  WRITER  needed  for  77,000 
combination  in  Zone  6.  Conservative 
philosophy,  newspaper  journalism  ex¬ 
perience  required.  Knowledge  of  and  in¬ 
terest  in  economics  and  political  science 
helpful.  Send  resume,  clips,  salaiy  re¬ 
quirements  and  references  to  Box  8709, 
Editor  &  Publisher. 


EDITOR 

(WOMEN'S  HEALTH  PUBLICATION) 
13-30  Corporation  publishes  Esquire 
magazine  and  20  other  consumer  pub¬ 
lication  in  health,  business,  entertain¬ 
ment  and  education.  It  is  seeking  an 
assistant  editor  for  a  new  women's 
health  publications.  The  person  hired  for 
the  position  will  assign  and  edit  articles, 
help  supervise  an  editorial  and  art  staff, 
and  assist  with  the  coordination  of  a  net¬ 
work  of  stringers.  One  to  three  years  of 
related  work  experience  is  required. 
Strong  copy-editing  skills  ,  a  sense  for 
graphics,  experience  on  large- 
circulation  consumer  magazine,  ana  an 
interest  in  the  subject  of  women’s  health 
are  also  important.  Relocation  to  the 
southeast  required  and  13-30  will  pay 
moving  expenses.  Send  resume  and  writ¬ 
ing  samples  to: 

K.B.  Woodsen 
13-30  Corporation 
505  Market  Street 
Knoxsville,  TN  37902 


EDITORIAL  WRITER  70,000  circulation 
daily  covering  two  states  needs  editorial 
writer.  Our  fine  guy  moving  on  to  bigger 
and  better  things.  Send  resume  in  confi¬ 
dence  to  W.J.  McCarthy,  Publisher,  The 
Times,  417  Fayette  St.,  Hammond,  IN 
46320. 


ENERGETIC,  EXPERIENCED  EDITOR 
needed  immediately  for  upscale  sub¬ 
urban  Virginia  weekly.  Self-starter,  com¬ 
munity  oriented  person  to  manage  staff 
of  seasoned  editors  and  reporters.  Salary 
commensurate  with  experience.  Perfect 
for  editor  or  seasoned  reporter  looking  for 
new  challenge.  Qualified  applicants 
should  send  resume,  clippings,  and  sal¬ 
ary  requirements  to  Box  8646,  Editor  6 
Publisher. 


EDITORIAL  WRITER-  medium  sized 
East  coast  daily  needs  aggressive  edito¬ 
rial  writer  to  deal  mainly  with  local 
issues.  Editorial  writing  experience 
absolutely  necessary.  Send  resume  and 
three  samples  to  Edward  0.  Casey,  Ex¬ 
ecutive  Editor,  The  Capital,  Box  911, 
Annapolis,  MD  21404. 


EDITOR  for  fast  growing,  award-winning 
Zone  8  weekly.  Very  strong  news,  edit¬ 
ing,  staff  management  and  people  skills. 
Will  serve  an  attractive  resort  flash  re¬ 
creation  based  community  near  major 
metropolitan  area.  Upscale  population, 
solid  advertising  base.  Opportunity  to 
implement  forward-thinking  ideas.  New 
facilities.  Send  resume,  clips,  refer¬ 
ences  and  salary  history  to:  Box  8698, 
Editor  &  Publisher.  Position  available 
June  1. 


EXPERIENCED  COPY  EDITOR  with 
strong  design  ability  wanted  for  expand¬ 
ing  29,000  circulation  daily  to  help 
package  new  Sunday  edition.  Speed, 
accuracy,  ability  to  work  with  reporters 
essential.  Salary  high  $20’s.  Send  re¬ 
sume,  clips  to  The  Mercury,  Box  599, 
Pottstown,  PA  19464. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 
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HELP  WANTED 
EDITORIAL 


EXPERIENCED  REPORTER  needed  for 
powing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience,  ^nd  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 


EDITOR  with  journalism  experience, 
creative  with  administrative  ability  for 
8,000  daily  and  Sunday  plus  3  weeklies. 
Challenging,  rewarding  position.  Send 
resume  to  Publisher,  Citizen  Publica¬ 
tions,  PO  Box  589,  Milford,  CT  06460. 


BUSINESS  WRITER/EDITOR 
Six  day  daily  newspaper  with  circulation 
of  8,000  in  southeastern  Arizona  seeks 
business  writer/editor.  The  successful 
candidate  will  have  the  ability  to  analyze 
and  forecast  local,  regional,  county  and 
statewide  business  and  economic  trends 
and  will  require  production  of  breaking 
economic  news  and  in-depth  reporting. 
Our  economy  is  diverse:  military,  de¬ 
fense  contractors,  related  services,  high 
tech  industry,  apiculture,  correctional 
facilitiesand  the  impact  of  being  located 
on  an  international  border.  Prefer  experi¬ 
enced  writer,  but  will  consider  recent 
J-School  grad  who  has  had  business/ 
economic  reporting  courses.  Send  re¬ 
sume,  clips  and  references  to:  Stephen 
Woody,  Sierra  Vista  Herald,  102  Fab 
Ave.,  Sierra  Vista,  AZ  85635.  An  equal 
opportunity  employer. 


EDITOR  for  new  thoroughbred  monthly 
magazine  with  business/investment  slot. 
Based  Lexington,  Kentucky.  Send  re¬ 
sume  to:  Thoroughbred  Business,  PO 
Box  54950,  Lexington,  KY  40555. 


CAN  YOU  BEAT  IT? 

We're  looking  for  a  few  good  reporters 
with  the  know-how  to  cover  a  beat  thor¬ 
oughly  and  aggressively.  The  ones  we 
want  already  snould  have  speed  to  cover 
daily  happenings,  the  good  sense  to 
know  what’s  important  to  readers,  the 
stamina  to  produce  weekend  pieces  and 
the  ability  to  look  beyond  agendas, 
budgetsand  boardroom  doors.  Five  years 
experience  a  must,  backed  by  clips  that 
demonstrate  proven  peformance  not  just 
promise.  Send  letter,  clips,  resume  and 
references  to  Jim  Raper,  Managing  Edi¬ 
tor,  The  Virginian  Pilot  and  the  Ledger- 
Star,  150  W.  Brambleton  Ave.,  Norfolk, 
VA  23510. 


COPY  EDITOR 

Small  but  fast  growing  PM  daily  in  south¬ 
eastern  NH  seeks  copy  editor  with  one  or 
two  years  reporting  or  editing  experi¬ 
ence.  Must  have  gc^  writing,  fanguage 
skills  and  ability  to  help  train  entry  level 
reporters.  Also  must  be  able  to  work 
under  constant  deadline  pressure.  Send 
resume  and  salary  requirements .  Zone  1 
applicants  preferred.  Box  8694,  Editor 
&  Publisher. 


A  MAJOR  COMMUNICATIONS  COM¬ 
PANY  has  recently  acquired  a  medium 
sized  morning  daily  and  Sunday  news¬ 
paper  in  the  metropolitan  area.  We  are 
looking  for  a  copy  editor  to  edit  local 
copy,  some  wire.  Copy  editing,  write 
headlines,  layout  skills  helpful.  Box 
8713,  Editor  &  Publisher. 


BUSINESS/FINANCIAL 
WRITER  FOR  PR  AGENCY 
Major  PR  firm  seeks  strong  business/ 
financial  writer  with  good  newspaper 
background  to  produce  clear,  terse 
client/industry  stories.  Fast-paced, 
pressure,  but  great  growth  opportunity. 
Box  8687,  Editor  &  Publisher. 


COPY  EDITOR  at  least  one  year  experi¬ 
ence.  Two  reporters,  experience  prefer¬ 
red.  Call  Editor  Joe  Matasich,  (313) 
482-2000  between  lOam  and  3pm. 


I 

COPY  EDITOR-employee-ownea  morn-  j 
ing,  evening,  Sunday  new^per  in  Zone  | 
7  metro  area  of  5<)0,00(J  needs  copy  ' 
editor  for  business  news  department. 
Salary  based  on  experience.  Box  8557,  ! 
Editor  &  Publisher.  j 


BUSINESS  WRITER 
We  are  seeking  an  energetic,  experi¬ 
enced  reporter  to  cover  one  of  our  major 
beats:  business  and  the  economy.  Mini¬ 
mum  2  years  experience,  either  at  a  daily 
newspaper  or  financial  publication.  We 
can  offer  excel  lent  salary  and  benefits  to 
the  right  candidate.  Send  resume  and 
writing  samples  by  April  15  to  Sandra 
Petykiewicz,  Metro  Editor,  Jackson 
Citizen  Patriot,  214  South  Jackson  St., 
Jackson,  Michigan  49204. 


BUSINESS/FINANCIAL  JOURNAL¬ 
ISTS:  Are  you  good  enough?  Wanted: 
Aggressive  financial  reporter  to  join  New 
Yodr’s  fastest  growing  newspaper  busi¬ 
ness  section.  Experienced  sought  in 
covering  financial  markets/real  estate/ 
bankin^retail.  Not  for  those  without  ex¬ 
perience  on  daily  or  trade  newspapers. 

We  want  BUSINESS  REPORTERS  not 
columnist  or  consumer  affairs  writers. 
Don't  apply  unless  you  are  1 )  able  to  take 
apart  a  balance  sheet  2)  willing  to  wake 
up  Donald  Trump  at  SAM .  Sucessf ul  ap¬ 
plicant  will  earn  top  competitive  salary 
and  a  sppt  on  the  hottest  taloid  business 
section  in  the  U.S.  Send  resume  and 
best  clips  to:  New  York  Post,  PO  Box 
777,  Knickerbocker  Station,  New  York, 
NY  10002. 


CITY  EDITOR  1 

The  Twin  Falls  Times-News,  a  22,000  i 
7-day  daily  in  southern  Idaho,  is  looking  i 
for  a  ciW  editor  to  direct  its  local  report-  | 
ing  staff .  This  is  the  number  two  position 
inthenewsoperation.  Applicantsshould 
have  at  least  5  years  of  daily  newspaper  | 
experience;  sound  management  skills,  a 
firm  command  of  the  language  and  the 
ability  to  assigri  and  direct  a  talented, 
energetic  repr^ing  staff.  The  Twin  Falls  I 
area  offers  exceptional  outdoor  recrea-  I 
tion  opportunities.  The  community  is 
agricultural  and  offers  an  exceptional 
quality  of  life  in  a  smaller  western  city.  ! 
Apply  directly  to  Stephen  Hartgen,  Man-  | 
aging  Editor,  The  Times-News,  Box  548,  I 
Twin  Falls,  ID  83303.  { 


REPORTER  I 

Do  you  have  brains,  drive,  ambition  and 
determination?  If  so,  we  have  a  position 
open  for  you  on  a  fast-growing  three 
times  a  week  newspaper  on  Florida's  gplf 
coast.  Send  resume  to:  Jim  Gouvellis, 
News  Editor,  Venice  Gondolier,  200 
East  Miami  Ave.,  Venice  FL  or  call  (813) 
484261 1  (it's  your  nickel). 


COPY  EDITORS  WANTED  for  7  day  Ari¬ 
zona  AM  that  prides  itself  on  design.  We 
need  people  for  a  universal  desk  who  can 
do  it  all;  rim,  slot,  layout.  Knowledge  of 
modular  design  and  use  of  color  helpful. 
A  chance  to  work  and  play  in  the  Valley  of 
the  Sun.  Send  resumes,  clips,  refer¬ 
ences  to:  Art  Moore,  News  Editor,  Mesa 
Tribune,  PO  Box  1547,  Mesa,  AZ 
85201.  (602)  898-6519. 


NEED  NOW: 

ANOTHER  TALENTED 
STAFF  WRITER 

Regional  business  news  weekly  in  New 
Orleans  needs  writer  with  proven  ability 
to  handle  complex  feature  stories.  Re¬ 
quired:  B.A.  or  better,  1  to  2  years  maga¬ 
zine  or  newspaper  writing  experience; 
business  writing  experience  preferred. 
You'll  work  with  friendly,  professional 
people  putting  out  quality  paper.  Send 
resume  and  three  best  clips  to  Editor, 
New  Orleans  Business,  PO  Box  354, 
Gretna,  LA  70054.  No  phone  calls, 
please. 


HIGHLY  SKILLED  hard  working  reporter 
to  cover  local  government  and  politics  for 
38,0(X)  circulation  southern  PM  daily. 
Experience  covering  city  hall  preferred, 
although  any  solid  general  reporting  ex¬ 
perience  will  be  helpful,  if  clips  show  the 
skills  required.  Send  resume,  clips  and 
references  to  Brad  Warthen,  The  Jack- 
son  Sun,  PO  Box  1059,  Jackson,  TN 
38301. 


COPY  EDITORS 

The  Times  Herald  Record,  has  75,000 
plus  AM  tabloid  65  miles  north  of  New 
York  City,  seeks  experienced,  quick  copy 
editors.  Layout  ability  a  must.  Plenty  of 
copy,  plenty  of  opportunity  to  show  what 
you  can  do.  Resumes  and  samples  to 
Judith  A.  Stark,  Executive  Editor,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940. 


COPY  WRITER 

The  Fayetteville  Times  needs  a  creative, 
productive  feature  writer  who  can  bring 
stories  to  life.  The  beat  is  the  people  of 
Fayetteville  and  Southeastern  North 
Carolina.  Send  clips,  resume,  refer¬ 
ences,  and  salary  requirements  to: 
Michael  Arnholt,  Features  Editor,  The 
Fayetteville  Times,  PO  Box  849,  Fayet¬ 
teville,  NC  28302. 


CITY  EDITOR — must  have  proven  ability 
in  story-planning,  content-editing,  and 
managing  and  motivatinga  staff.  Should 
be  able  to  work  smoothly  with  other  edi¬ 
tors  and  department  heads  on  100,000- 
circulation  daily.  At  least  3  years  super- 
vispry  experience  required.  Box  8690, 
Editor  &  Publisher. 


A  MAJOR 

COMMUNICATIONS  COMBANY 

Has  recently  acquired  a  medium  sized 
morning  daily  and  Sunday  newspaper 
in  the  New  York  metropolitan  area.  We 
are  looking  for  a  news  editor  to  super¬ 
vise  copy  desk,  page  layout  and  head¬ 
line  writing.  Solid  news  judgement, 
editing  skills  essential.  Reply  to  Box 
8712,  Editor  8e  Publisher. 


SPORTS  COPY  EDITORS 


COPY  EDITORS 

The  Detroit  Free  Press,  one  of  the  coun¬ 
try’s  largest  and  most  respected  news¬ 
papers,  IS  looking  for  copy  editors  with 
two  to  five  years’  experience  for  its  news 
and  sports  copy  desks.  Please  send  re¬ 
sume,  cover  letter  and  work  samples  to 
Benjamin  Johnson  Jr.,  Detroit  Free 
Press,  321  West  Lafayette  Blvd.,  De¬ 
troit,  Ml  48231. 

Equal  Opportunity  Employer 


COPY  EDITOR  FOR 
MAJOR  PR  AGENCY 
Strong  editor/rewrite  person  wanted  by 
NY-based  PR  firm.  Should  be  able  to 
handle  large  volumes  of  copy,  work 
under  pressure.  Unique  opportunity  for 
experienced  professional.  Box  8688, 
Editor  &  Publisher. 


Large  Northeastern  daily  needs  editors  who  agree  that 
sportswriting  can  he  literate,  stylish  and  still  exciting. 
The  people  who  join  us  will  combine  a  love  of  precision 
with  a  grasp  of  the  big  picture  and  the  rounded  potential 
to  supervise  a  desk  or  a  section  eventually.  They’ll  cou¬ 
ple  the  range  to  edit  hard  when  necessary  with  the 
restraint  to  let  writers’  styles  flourish.  We’re  looking  for 
people  with  varied  interests  and  at  least  three  years’ 
experience  on  a  first-rate  daily  desk  (inside  or  outside 
the  sports  department).  Send  resume,  including  refer¬ 
ences  to  Box  8654,  Editor  &  Publisher^ _ 
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FAMILY  LIFE  REPORTER  -  man  or 
woman  interested  in  contributing  to 
“tamily  life"  section  of  a  good  newspap¬ 
er  that  is  getting  better.  Some  experiece 
in  writing,  laying  out  pages  preferred. 
Midwest  applicants  only.  Contact  John 
Skipper,  Managing  Editor,  The  Daily 
Non-Pareil,  117  Pearl  St.,  Council 
Bluffs,  lA  51501. 


FEATURES  EDITOR  with  strong  story 
ideas  and  skills  with  layout  and  graphics. 
You  will  be  in  charge  of  putting  together 
a  weekend  magazine,  an  area  weekly 
newspaper  and  a  weekly  food  section. 
Send  resume,  clips  and  letter  selling 
yourself  to  Peter  Lee,  Editor,  The  News, 
TO  Box  1928,  Laredo,  TX  78044. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet — Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 


Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


EDITOR  WANTED  by  South  Central  Flor¬ 
ida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimum  two  years  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3109  Old  SR  8,  Lake  Placid,  FL  33852. 


NEWS  EDITOR  to  direct  seven  member 
desk  on  growing  Knight-Ridder  daily. 
Send  resume  and  work  samples  to  Man¬ 
aging  Editor,  The  News,  PO  Box  580, 
Boca  Raton,  FL  33432. 


NUMBER  TWO  EDITOR/MANAGER 
needed  for  award-winning,  15,000  cir¬ 
culation  daily  serving  suburban/rural 
county  on  the  south  side  of  Indianapolis. 
Duties  include  management  of  13- 
person  news  staff.  Must  be  a  veteran 
lournalist  with  solid  news  judgment, 
editing  skills,  and  commitment  to  good 
use  of  color  and  graphics.  Send  resume, 
cover  letter  and  salary  history  to: 

Bud  Herron 
Daily  Journal 
TO  Box  699 
Franklin,  IN  46131 

No  phone  calls,  please. 


PU  BLISH  ER/EDITOR-I N-CH I EF 
National  publication  located  in  midwest 
seeks  professional  Publisher/Editor-in- 
Chief  of  monthly  magazine.  Must  be  ex¬ 
perienced  in  editorial,  production  and 
advertising  functions.  College  graduate 
with  a  minimum  of  twelve  years  experi¬ 
ence,  including  management,  is  re¬ 
quired.  Send  resume  and  salary  require¬ 
ments  to:  Personnel  Director,  TO  Box 
538,  lndianapolis,IN  46206. 


PROMOTIONAL  WRITER  -  to  layout, 
write  and  photograph  pronrational  sec¬ 
tions.  Salary  to  $15,600  with  full  be¬ 
nefits.  Send  resume  to  Bob  Smith,  Na¬ 
ples  Daily  News,  1075  Central  Ave.,  Na¬ 
ples,  FL  33940. 
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ideas  and  LNLKGY-we  want  a  creative 
assistant  city  editor  to  coordinate  prepa¬ 
ration  of  issues-oriented  weekend  local 
news  packages.  Organizational  skills  a 
must  for  this  key  position  that  includes 
working  closely  with  city,  county  and 
photo  Mitors  in  developing  what  we  want 
to  be  our  strongest  news  packages.  We 
are  looking  for  a  proven  editor.  Siend  re¬ 
sume  andTetter  to  Marcia  McQuern,  De¬ 
anaging  Editor/News,  The  Press- 

Srise,  Box  792,  Riverside,  CA 


LAYOUT  AND  COPY  EDITOR.  13,000 
PM  daily  in  Northern  Illinois  university 
community  needs  degree  journalist  with 
daily  experience  and  proven  skills. 
Accuracy  and  good  eye  for  graphics 
necessary.  Person  will  work  closely  with 
staff  members  and  public.  Good  oppor¬ 
tunity  for  advancement.  Send  resume, 
work  samples  and  references  to  Lloyd 
Pletsch,  Managing  Editor,  The  Daily 
Chronicle,  Box  58^  DeKalb,  IL  60115. 


MANAGING  EDITOR 
Explosively  growing  national  entertain¬ 
ment  weekly  seeks  experienced  manag¬ 
ing  editor.  With  a  paid  circulation  of  over 
one  quarter  million  and  a  monthly  growth 
rate  of  over  1 5,000  we're  on  a  fast  track 
to  success.  We  are  looking  for  an  edito¬ 
rial  professional  with  solid  newspaper, 
entertainment  or  TV  guide  type  weekly 
magazine  experience.  A  minimum  of  five 
years  senior  editorial  experience  is  re¬ 
quired.  We  offer  a  competitive  salary,  a 
wonderful,  safe,  small  town  atmosphere, 
and  some  of  the  best  outdoors  in  Califor¬ 
nia  at  your  back  door.  Forward  resume, 
including  salary  history,  writing  credits, 
and  professional  references  to  TO  Box 
690,  Fortuna,  CA  95540. 


MANAGING  EDITOR:  Montana’s  innova¬ 
tive  capital  city  newspaper  is  seeking  a 
newsroom  leader  with  broad  experience 
in  reporting,  editing,  page  design,  pro¬ 
duction  and  personnel  management 
The  M.E.  reports  directly  to  the  pub¬ 
lisher  and  is  in  overall  charge  of  all  edito¬ 
rial  department  functions  except  the 
editorial  page. 

He  or  she  should  have  a  history  of 
energetic,  creative  leadership  demons¬ 
trated  by  high  achievement  in  producing 
a  modern  news  product  and  in  increasing 
circulation. 

Send  a  resume,  a  few  copies  of  ypur 
present  paper  and  a  letter  explaining 
how  your  ideas  have  improved  your  news¬ 
paper  and  attracted  readers.  Write  to: 
Charles  Walk,  publisher.  The  Indepen¬ 
dent  Record,  P.O.  Box  4249,  Helena, 
MT  59601. 


RETORTER  WANTED  by  South  Central 
Florida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimum  one  year  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3109  Old  SR  8,  Lake  Placid.  FL  33852. 


REPORTERS 

Established  growing  South  Texas  AM 
daily  in  competitive  market  has  openings 
for  three  aggressive  general  assignment 
reporters.  Rustle  is  the  byword  in  this 
highly-charged  border  environment. 
This  IS  where  the  action  will  be  in  the 
decade  to  come.  Knowledge  of  Spanish 
helpful  but  not  required;  abiding  interest 
in  Hispanic  issues  a  must.  Excdlent  sal¬ 
ary  and  benefit  package,  plus  congenial 
work  atmosphere  add  up  to  an  attractive 
career  oppoirtunity.  Apply  in  person  or  by 
mail  to  Rebecca  Sepulveda,  City  Editor, 
Laredo  Morning  Times,  TO  Box  2129, 
Laredo,  TX  78041. 


RETORTER :  Enterprising,  tenaciousand 
versatile  reporter  needed  by  ambitious, 
growing  northern  New  England  daily  lo¬ 
cated  in  pastoral  surroundings  near  a 
college  town.  Experience  a  plus.  Send  a 
letter  telling  us  about  yourself ,  a  resume 
and  five  clips  to  Box  8701 ,  Editor  &  Pub¬ 
lisher. 


RETORTER 

The  Reno  Gazette-Journal,  a  fast¬ 
growing  60,000  daily  -  70,000  Sunday, 
Gammett  newspaper  in  northern  Nevada 
is  seeking  an  aggressive  news  gatherer 
and  solid  writer  to  cover  county  govern¬ 
ment.  Looking  for  applicants  with  2-3 
years  experience.  Send  resume  and  clips 
to:  Barbara  Henry,  Executive  Editor,  TO 
Box  22000  ,  Reno  NV  89520. 


GENERAL  ASSIGNMENT  RETORTER 
We  are  looking  for  a  General  Assignment 
Reporter  with  at  least  3-5  years  daily 
newspaper  experience  who  has  a  track 
record  of  excellent  writing.  If  you  are  a 
first-rate  reporter  with  exceptional  writ¬ 
ing  ability,  we're  interested  in  learning 
about  you.  Send  a  resume,  your  best 
clips  and  salary  history  to: 

Jeannie  Falknor 
Deputy  Metro  Editor 
The  Charlotte  Observer 
TO  Box  32188,  Charlotte,  NC  28232 
Equal  Opputunity  Employer 


RETORTER  WANTED 
For  quality  northern  Ohio  twice  weekly 
newspaper.  Photo  abilitya  plus.  Reply  to 
Box  8705,  Editor  &  Publisher. 


SPORTS  COPY  EDITORS— Tired  of 
fighting  the  battle  over  lack  of  space  and 
color  in  your  sports  column  section?  The 
Anchorage  Daily  News,  Alaska’s  largest 
newspaper,  is  seeking  Sports  Copy  Edi¬ 
tor  to  help  produce  a  lively,  ambitious 
section.  The  successful  candidate  will 
join  a  universal  desk  (sports  and  news) 
that  stresses  modular  layout,  graphics 
and  the  tasteful  use  of  color.  Applicants 
should  have  three  years  of  experience 
and  provide  clips  that  show  superior 
editing  and  layout  skills  as  well  as  talent 
in  packaging  related  material.  Resume, 
clips  and  a  list  of  references  should  be 
sent  to  Jim  Macknicki  Copy  Editor  Chief, 
Anchorage  Daily  News,  PO  Box  6616, 
Anchorage,  Alaska  99502. 


SPORTS  and  general  news  reporter.  En¬ 
try  level.  CALL  Larry  Atkinson,  Mobridge 
(SD)  Tribune.  (605)  845-3646. 


SPORTS  RETORTER 
The  Syracuse  Herald  Journal/Herald 
American  is  seeking  a  general  assign¬ 
ment  sports  reporter  with  at  least  three 
years  experience.  We  offer  a  major  col¬ 
lege/fringe  professional  market  that 
streches  across  central  and  upstate  New 
York  and  into  the  northeast.  Show  us 
wur  best  stuff.  Rwly  to  Budd  Poliquin, 
Executive  Sports  Editor,  PO  Box  4915, 
Syracuse,  NY  13221.  No  phone  calls. 


SPORTS  EDITOR:  Mid-size  Zone  5  PM 
seeks  experienced  community  minded 
sports  editor/writer  with  strong  manage¬ 
ment  skills.  Must  appreciate  importance 
of  local  news  and  be  able  to  make  most  of 
small  staff  covering  wide  area  and  range 
of  events,  including  recreational  pur¬ 
suits.  Ideal  candidate  will  be  top  man  on 
small  paper  or  No.  2  man  on  mid-sized 
paper.  Box  8697,  Editor  &  Publisher. 


STATEHOUSE  RETORTER— for  paper 
with  100,000  circulation.  Should  have 
5  years  reporting  experience,  including 
coverage  of  politics  and  state  govern¬ 
ment  for  daily  newspaper.  Must  be  an 
aggressive,  hard-news  person  who  is 
able  to  write  stories  that  are  clear,  con¬ 
cise  and  people  oriented.  Should  be  able 
to  work  with  a  minimum  of  supervision. 
Send  resume  and  writing  samples  to  Box 
8691,  Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


THE  EL  PASO  HERALD-TOST  is  seeking 
a  gung-ho,  take  charge,  associate  sports 
editor  for  administration.  The  ideal 
candidate  for  this  non-writing  job  will 
have  finely  honed  organizational  capabi¬ 
lities,  sharp  editing  skills,  a  deep  know¬ 
ledge  of  sports  and  flair  for  exciting  lay¬ 
out.  Good  opportunities  for  someone  ea¬ 
ger  to  supervise  the  sports  staff  and  head 
up  production  under  the  direction  of  a 
sports  editor  planning  to  spend  more 
time  on  columns.  Write  Jay  Ambrose, 
Editor,  El  Paso  Herald-Post,  TO  Box  20, 
El  Paso,  TX  79999. 


SPECIAL  PROJECTS  RETORTER 
Handle  in-depth  coverage  of  major  local 
and  regional  issues.  Need  a  self-starter 
skilled  in  investigative  techniques  and 
knowledgeable  about  public  records.  No 
novices.  Send  resume,  clips  and  refer¬ 
ences  to  Box  8703,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
The  Wichita  Eagle-Beacon  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  190,000  Sunday  is 
seeking  a  sports  copy  editor  who  is  in¬ 
terested  in  helping  produce  a  lively, 
ambitious  sports  section.  The  copy  edi¬ 
tor  will  be  skilled  at  editing  wire  and  local 
copy  and  at  writing  solid,  interesting 
headlines.  We  are  seeking  copy  editors 
who  are  committed  to  excellence  and 
who  want  to  grow  within  the  sports  de¬ 
partment.  The  Eagle-Beacon,  an  award¬ 
winning  newspaper  in  Kansas'  largest 
city  is  screening  candidates  who  have  3 
years  professional  experience.  Send  a 
detailed  resume  and  references  to  Be^ 
Cox,  Assistant  Managing  Editor,  Wichita 
Eagle-Beacon,  TO  Box  820,  Wichita,  KS 


THE  SYRACUSE  NEWSPAPERS  are 
looking  for  experienced  reporters  for  fu¬ 
ture  openings  in  our  regional  news 
bureaus  in  upstate  New  York.  Send  let¬ 
ter,  resume  and  writing  samples  to  Mark 
Libbon,  Regional  Editor,  Syracuse 
Newspapers,  Box  4915,  Syracuse,  NY 
13221. 


THE  DAILY  JOURNAL,  a  seven-day-a- 
week  publication  has  an  opening  for  a 
qualified  news  person.  Duties  would  in¬ 
clude  coverage  of  governmental  affairs 
and  feature  writing.  Will  consider  a  re¬ 
cent  J-School  graduate.  Send  resume, 
clips  and  statements  of  qualifications  to: 
Charles  Carlton,  Managing  Editor, 
Macomb  Daily  Journal,  128N.  Lafayette 
1  St.,  Macomb,  IL  61455. 


TALENT,  CHARACTER  AND  HIGH- 
ENERGY  LEVEL.  Those  are  the  qualities 
we  are  seeking  in  a  feature  writer.  We 
have  three  positions  open:  one  is  entry 
level  and  two  require  at  least  two  years  of 
experience  on  daily  newspapers.  You  can 
go  to  the  head  of  the  line  by  demonstrat¬ 
ing  that  you  can  handle  a  hard  news 
assignment  or  a  complex  health  story, 
too.  Send  resume,  clips  and  10  out¬ 
standing  story  ideas  to  Mike  Clark,  AME/ 
Features.  PO  Box  1949F,  Jacksonville, 
FL  32231. 


FREELANCE 


FREE-LANCE  writers,to  do  plant  and  in¬ 
stitution  profiles  and  management  arti¬ 
cles  (1,500  to  3,000  words)  for  Brush- 
ware  and  Nursing  Homes  Magazines. 
Good  rates,  pay  on  acceptance.  Send 
resume  and  clips  to:  William  D.  Magnes, 
Editor-In-Chief,  Centaur  &  Company,  5 
Willowbrook  Court,  Potomac,  Maryland 
20854. 
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HELP  WANTED 


PHOTOGRAPHER 


STILL  PHOTOGRAPHER 
European  edition  of  the  Stars  and 
Stripes,  American  daily  newspaper  pub¬ 
lished  in  Germany,  is  looking  fora  photo¬ 
grapher  to  serve  as  photographic  field 
reporter  performing  difficult  and  re¬ 
sponsible  photographing  of  a  wide  varie- 
of  fields  to  include  politics,  industry 
and  various  activities  and  programs  of 
military  services  overseas  sports,  disas¬ 
ters,  special  and  social  events,  historical 
subjects  etc.  5  experience  required  . 
Beginning  salary  $21,804  per  annum 
(adjusted  as  Federal  pay  increases  are 
enacted),  plus  tax  free  living  quarters 
allowance,  currently  up  to  $b400  per 
annum  for  employees  with  family  or 
$3900  without  family,  group  insur¬ 
ances,  military  PX,  commissary,  etc. 
Round-trip  relocation  expenses  paid.  3 
year,  renewable  transportation  agree¬ 
ment  required. 

Send  resume,  with  salary  history  and  re¬ 
ferences  to  this  advertisement,  to  Euro¬ 
pean  Stars  and  Stripes,  252  7th  Ave., 
Rm.  401,  NY,  NY  10001.  Only  applica¬ 
tions  postmarked  on  or  before  April  15, 
1985  will  be  considered.  Additional  in¬ 
formation  and  job  application  forms  may 
be  obtained  by  calling  the  New  York  of¬ 
fice  (212)  620-3333  between  9am  and 
5:30pm  Monday-Friday. 

PHOTOJOURNAUSM 

STAFF  PHOTOGRAPHER:  The  Lexing¬ 
ton  Herald-Leader  is  expanding  its 
photographic  staff  in  order  to  increase  its 
coverage  of  eastern  Kentucky.  If  you  are 
a  self-starter  with  a  well  rounded  port¬ 
folio  and  the  ability  to  produce  and  print 
color  on  deadline  you  may  be  our  next 
staff  member.  The  Herald-Leader  offers 
excellent  picture  display  and  superb  col¬ 
or  reproduction.  Mail  resume,  refer¬ 
ences  and  portfolio  by  April  15  to;  Jim 
Jennings,  Graphic  Editor,  The  Lexington 
Herald-Leader,  Main  &  Midland,  Lexing¬ 
ton,  KY  40507.  All  portfolios  will  be  re¬ 
turned.  NO  PHONE  CALLS  PLEASE. 


LEADING  INCENTIVE  PROMOTIONS 
COMPANY  expanding  its  sales  efforts. 
Interested  in  aggressive,  personable 
people  to  call  on  newspapers  and  other 
businesses  to  sell  prizes,  premiums  and 
advertising  specialities.  Excellent 
opportunity  for  energetic  self-starters  or 
people  presently  involved  in  outside 
sales  to  substantially  increase  their  in¬ 
come.  Commission  only.  Box  8675,  Edi¬ 
tor  &  Publisher. 


FIELD  SALES  MANAGER 
The  Chicago  Tribune  is  seeking  an  ex¬ 
perienced,  energetic  sales  professional 
to  assume  crew  responsibilities  within 
the  circulation  department. 

The  successful  candidate,  is  supported 
by  5  sales  coordinators,  will  be  responsi¬ 
ble  for  planning,  direction  and  evalua¬ 
tion  of  door,  shopping  center  and  high 
rise  sales  programs  through  an  indepen¬ 
dent  contractor  network. 

This  assignment  offers  growth  opportu¬ 
nity  along  with  an  excellent  compensa¬ 
tion  package  including  comprehensive 
company  benefits.  To  be  considered  for 
this  challenging  opportunity,  please 
submit  your  resume  along  with  salary 
history,  in  the  strictest  of  confidence  to; 
Field  Sales  Opportunity,  Employee  Rela¬ 
tions  Department,  Chicago  Tribune- 
Freedom  Center,  435  North  Michigan 
Ave.,  Chicago,  IL  60611. 


HELP  WANTED 


ADVERTISING  SALES  and  experienced 
sales  management  personnel  sowht  by 
growing  community  newspapers.  Recent 
graduates  encouraged  to  apply.  Send  re¬ 
sume  and  salary  requirements  toi 
Marketing  Director,  INI/Florida,  3109 
Old  SR  8,  Lake  Placid,  FL  33852. 

_ PRODUCTION _ 

ASSISTANT  MAILROOM  MANAGER 
Excellent  career  opportunity  at  a  chal¬ 
lenging  newspaper  in  a  warm  climate, 
high  growth  area.  Must  be  a  decision 
maker  who  is  resourceful  and  willing  to 
be  a  member  of  a  team.  Must  be  able  to 
delegate  and  organize,  must  have  1372 
or  1472  on-line  inserting  experience, 
TMC  procedures  and  hiring,  firing  and 
discipline.  Night  job  full  time  salaried 
position.  Salary  in  mid  to  high  $20’s. 
^nd  resume  and  salary  history  to  Wayne 
Bean,  Tucson  Newspapers  Inc.,  PO  Box 
26887,  Tucson,  AZ  85726. 

PRODUCTION  DIRECTOR 
Dynamic  manager  needed  to  fill  top  posi¬ 
tion  at  this  150,000  combined  AM/PM 
and  Sunday  operation.  Must  have  a  mini¬ 
mum  of  10  years  production  experience. 
Experience  must  include  all  aspects  of 
the  production  environment  with  a 
strong  mailroom  background  a  plus.  Job 
includes  budget  forecasting,  scheduling 
newsprint  control  and  quality  control. 
Must  have  a  proven  track  record  in  con¬ 
trolling  and  reducing  expense.  We  are  an 
expanding  operation  in  Zone  8  looking 
for  that  special  individual  to  join  an 
aggressive  management  team.  We  offer 
an  excellent  salary  and  benefits  pack¬ 
age.  Mail  resume  and  salary  history  in 
confidence  to  Box  8626,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER 
Experienced  manager  to  oversee  all  pro¬ 
duction  departments  in  an  expanding 
AM  PM  Sunday  newspaper  organization. 
Must  be  able  to  control  expenses,  sche¬ 
dules  and  quality.  Send  resume  and  sal¬ 
ary  history  to  Box  8702,  Editor  &  Pub¬ 
lisher. 

COMPOSING  MANAGER 
OPPORTUNITY 

Top  salary  plus  profit-sharing,  bonus. 
Strong  Chicago  suburb  grovrth  company. 
Produce  two  dailies  on  CCI/Harris  Con¬ 
tends,  Linotron  202's.  Two-way  tele¬ 
communication  software  supports  na¬ 
tionwide  magazine  composition.  Strong 
management,  computer  skills  must. 
Sam  McMichael,  Des  Plaines  Publish¬ 
ing  Company,  1000  Executive  Way,  Des 
Plaines,  IL  60018. 


NEWSPAPER  JOBS  ^tch 

preset 

FOR  Unior 

oacka 

NEWSPAPER  PEOPLE  231-^ 

EDITOR  &  PUBLISHER  for  April  6,  1985 


HELP  WANTED 


PRESSROOM 


HELP  WANTED:Press  Per¬ 
son  to  operate  COTTRELL  and 
GOSS  COMMUNITY  Press. 
Multiple  webs,  Four  color.  Could 
work  into  management  position. 
Send  resume’s  to  Daniels  Pub¬ 
lishing  Company,  Attn:  Art  Cox, 
1209  29th  Street,  Orlando,  FL 
32805. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER/MARKETING 
DIR. 

Solid  competitive  newspaper  manage¬ 
ment  backpound.  Desire  more  of  same. 
Bottom-line  oriented.  Multi-degreed. 
Family.  Currently  mid-West.  Prefer  Zone 
9.  Available  upon  reasonable  notice. 
Strict  confidence  observed.  Box  8629, 
Editor  &  Publisher. 

_ ADVERTISING _ 

EXPERIENCED,  AGGRESSIVE  assistant 
display  manager  with  6  years  on  a  mid¬ 
sized  daily  has  reached  a  career  dead¬ 
end.  I  have  a  bachelors  degree,  weekly 
and  TMC  knowledge  and  seek  a  new 
challenge  in  Zones  9,8,7.  Box  8664, 
Editor  &  Publisher. 

CIRCULATION 


I  POSITIONS  WANTED 


EDITORIAL 


1  AGGRESSIVE  PROLIFIC  REPORTER 
seeking  general  assignment  for  daily 
paper.  Two  yrars  reporting  experience, 
previous  political  work  and  graduate  de- 
pee.  Young,  lean  and  ready  to  move.  Box 
8684,  Editor  &  Publisher. 

COPY  EDITOR  seeks  advancement.  Now 
working  city  desk  slot  for  180,000  AM 
daily.  Five  years  of  reporting  and  2 
years  editing  experience  in  competitive 
area.  Skilled  in  ATEX,  metro  layout, 
news  writing.  B.A.  in  political  science. 

.  Box  8695,  Editor  &  Publisher. 

'  EXPERIENCED  EDITOR  at  major  Sac- 
I  ramento  daily  seeks  new  position  in  (^li- 
!  fomia.  Award-winning  reporter.  Michael 
I  Norris,  (916)  446-^3. 

,  i  EXPERIENCED  REPORTER,  wants  re- 
I  porting  job  on  community  paper,  Jim 
I  Fienup,  728  Chautauqua,  Norman,  OK 
!  73069. 

'  EXPERIENCED  SPORTS  JOURNALIST, 
I  30,  3  years  NYC  area  daily,  4  freelanc- 
I  ing,  looking  to  join  staff  again.  Relocat- 
I  ing,  VDTs,  major  events,  travel,  all  sports 
I  no  problem.  Richard  Finn,  12  Oxford 
I  Rd.,  White  Plains,  NY  10605  (914) 
946-8892. 

I  EXPERIENCED,  HARD-WORKING 
I  female  sports  writer  seeks  sports  writing 
,  position  on  large  daily.  Currently  on 
sports  staff  of  600,000  daily.  Also  2 
years  full-time  sports  writing  experience 
on  150,(XX)-t-  daily.  Box  8/08,  Editor  & 
Publisher. 

NEWS  EDITOR-reliable,  seeks  non- 
gimmicky  daily  with  UPl  only;  knows 
VDT,  likes  sharp  heads  and  layouts. 
Available  in  June.  Box  8640,  Editor  & 
'  Publisher. 


CIRCULATION  DIRECTOR.  Are  you  in 
need  of  a  top  flight  management  profes¬ 
sional  to  head  up  your  Circulation  De¬ 
partment?  Goal  achiever  with  metro,  | 
small  daily,  weekly  experience  in  all 
phases.  Excellent  budget,  organization,  | 
promotion  skills.  Want  re-location  to  ; 
western  U.S.A.  Reply  in  confidence  Box  i 
%28,  Editor  &  Publisher.  I 

CIRCULATION  PROFESSIONAL  with  i 
mailroom,  ABC,  payroll,  and  promotions 
experience  seeks  post  as  Circulation 
Manager  with  daily  to  15,(XX3  circula¬ 
tion.  Call  Gary  Sadler  (203)  729-4342 
early  morning. 

NUMBER  2  Man  looking  for  number  one 
position  at  12,000  or  smaller  daily  over 
ten  years  experience,  TMC,  CIS,  Tele¬ 
marketing,  will  relocate  Fla.,  GA,  N(J  or 
SC.  Box  8706,  Editor  &  Publisher. 


TEXAS-MEXICO  STRINGER— You  want 
news  from  the  hottest  news  spot  on  the 
border,  but  can't  staff  an  outpost  that 
has  more  stories  per  square  inch  than 
anywhere  in  the  Southwest?  I’m  your  link 
to  El  Paso-Juarez,  a  1.5  million  popula¬ 
tion  center  often  overlooked  by  major 
media.  More  than  8  years  at  dailies  in¬ 
cluding,  the  DALLAS  MORNING  NEWS, 
ATLANTA  CONSTITUTION,  KANSAS 
CITY  TIMES.  Clips,  references.  E.M. 
Bauer  (915)  581-8593. 


_ PRODUCTION _ 

PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  new^per 
operations.  Strong  people-oriented 
skills.  Cost  conscious.  Highest  refer¬ 
ences.  Box  8687,  Editor  &  Publisher. 


CHIEF  LIBRARIAN 

A  major  publishing  company  located  in 
the  Baltimore/Wa^ington  metropolitan 
area  is  seeking  an  experienced  profes¬ 
sional  for  the  position  of  the  Chief  Libra¬ 
rian. 

Successful  candidate  will  supervise 
transition  to  electronic  storage  of  news¬ 
paper's  clipping  files.  Experience  with 
electronic  data  bases  essential.  Proven 
ability  to  supervise  large  staff.  Prior 
newsMper  experience  highly  desirable. 
We  offer  a  competitive  salary  and  com¬ 
prehensive  benefits  package.  Interested 
applicants,  submit  resume  along  with 
cover  letter  and  salary  expectation  to: 
Box  8704,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 

_ PRESSROOM _ 

PRESSROOM  MANAGER  FOREMAN: I 
Southwestern  Indiana  daily  seeks  top- 
notch  supervisor  to  manage  and  train 
present  staff  on  urbanite  offset  press. 
Union  environment.  Excellent  fringe 
package.  Contact  Jack  Meany  at  (812) 
231-4252. 
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SHOP  TALK  AT  THIRTY 


The  Press  and  The  Government 


By  Madeleine  Kunin 

Governor 

State  of  Vermont 

In  their  state  of  coexistence  the 
press  and  government  assume  that  a 
healthy  tension  not  only  keeps  them 
alert,  but  assures  the  vitality  of  the 
democratic  process. 

A  fat  and  lazy  press,  one  that  didn’t 
ask  lean  and  mean  questions,  would 
soon  lead  to  complacency,  inertia, 
and  close-mindedness  in  government. 
That,  in  turn,  would  slacken  the  fibers 
of  democracy. 

In  general,  1  accept  this  hypothesis. 
But  1  believe  that  too  often  both  poli¬ 
ticians  and  the  press  focus  only  on  a 
small  percent  of  what  occurs  and  lose 
sight  of  important  substantive  issues. 
Neither  do  they  realize  how  much 
they  set  the  agenda  for  one  another. 

1  asked  my  press  secretary,  a  man 
who  after  12  years  in  daily  journalism 
leapt  over  the  wall, what  surprised  him 
the  most  about  his  new  surroundings. 

He  said,  “1  used  to  believe  that  1 
knew  about  S%  of  what  was  going  on 
in  government.  But  now  1  know  that  1 
knew  only  about  2%.  But  what  1 
found  is  that  what  1  was  missing  is  not 
all  that  interesting.” 


The  press  likes  to  fan 
the  flames.  Go^emtnent 
likes  to  put  them  out. 


In  fact,  the  press  knows  very  little 
about  the  interworkings  of  govern¬ 
ment  and  oftentimes  they  feel  that 
important  things  are  being  deliberate¬ 
ly  kept  from  them.  While  this  suspi¬ 
cion  is  not  entirely  unfounded,  there 
are  times  when  we  try  to  foist  more 
detailed  information  on  you,  and  that 
is  promptly  rejected. 

The  truth  is,  each  of  us  is  very 
choosy  about  this  process.  We  think 
we  know  what  is  good  for  you,  and 
you  are  certain  you  know  what  to  ex¬ 
tract  from  us. 

It  comes  right  down  to  the  fact  that 
we  differ  on  what  we  believe  to  be 
newsworthy. 

It’s  that  2%-5%  of  the  events — that 
meager  slice  of  the  pie — that  we  usu¬ 
ally  ar^ue  about.  The  reasons  are  fair¬ 
ly  obvious.  Our  tastes  are  different. 

This  is  an  address  Kunin  made 
before  the  New  England  Newspaper 
Association  recently.  Kunin  is  a 
former  journalist. 


Reporters  and  editors  like  conflict. 
A  good  fight.  That’s  fun.  It  sells 
newspapers.  In  Vermont,  when  the 
Speaker  of  the  House  and  the  Presi¬ 
dent  Pro-Tern  of  the  Senate  and  the 
Governor,  all  three  Democrats,  don’t 
march  in  rhythm  step,  the  headlines 
are  large  and  bold. 


Clearly,  what  reporters 
and  editors  select  as 
newsworthy  and  what  I, 
as  governor,  select  as 
newsworthy  Is  different. 


From  my  perspective  this  is  not  a 
first-rate  news  story.  First  of  all,  how 
could  you  expect  harmony  among 
Democrats?  If  there  were  agreement  I 
would  consider  it  newsworthy,  be¬ 
cause  by  my  definition  that  would  be 
extraordinary.  But  it  wouldn’t  be 
written  about.  Because  there 
wouldn’t  be  any  conflict. 

When  my  newly  appointed  Com¬ 
missioner  of  Agriculture  hit  a  buzz 
saw  of  opposition  in  the  Senate  com¬ 
mittee  considering  his  confirmation, 
it  was  big  news.  I  agree  it  was  big 
news.  I  might  not  like  it,  but  1  agree. 

But  a  few  weeks  later  when  the 
same  Commissioner  of  Agriculture 
was  unanimously  approved  by  the 
senate,  the  same  story  was  barely 
visible.  This  is  where  I  disagree. 

Now  it  may  be  boring  once  the  fight 
is  over.  But  I  think  the  end  result  is  as 
interesting,  and  perhaps  more  impor¬ 
tant  to  readers,  than  the  controversy. 
In  Vermont,  all  the  public  knew  there 
was  a  fight  and  that  it  went  away. 

The  press  likes  to  fan  the  flames. 
Government  likes  to  put  them  out. 
And  when  it  succeeds  in  putting  them 
out,  that  is  an  achievement.  To  the 
press,  that’s  a  yawn. 

Clearly,  what  reporters  and  editors 
select  as  newsworthy  and  what  I,  as 
governor,  select  as  newsworthy  is  dif¬ 
ferent.  One  might  accept  this  and  con¬ 
clude  that  that  is  what  keeps  us  hon¬ 
est,  that  natural  tension.  We  try  to 
hide  stuff,  you  say,  and  you  dig  it  up. 

But  let’s  examine  both  sides.  First, 
the  press.  The  decisions  you  make 
about  stories  on  a  daily  basis  are  often 
determined  by  entertainment  value, 
as  much  as  by  news  value.  You  are 
businessmen  and  -women.You  have  a 
product  to  sell.  You  have  readership 


surveys,  market  surveys  and  they  to 
an  extent  guide  the  day-to-day  deci¬ 
sions  that  you  make  in  your  news¬ 
room. 

News  organizations,  like  politi¬ 
cians,  are  constantly  trying  to  get  the 
public’s  attention.  The  reader  must 
first  be  interested  in  your  product  in 
order  to  buy  it. 

You  give  the  reader  information  in 
a  piecemeal  fashion.  Newspapers, 
following  a  trend  started  by  USA  To¬ 
day,  have  begun  to  compete  with  tele¬ 
vision  news.  The  theory  is  that  the 
reader  wants  more  information  in  a 
shorter  and  crisper  form. 

But  newspapers  sacrifice  a  lot 
when  they  adopt  this  principle.  News¬ 
papers  traditionally  have  provided 
more  than  the  who,  what,  where, 
when,  why  and  how. 

In-depth  news  stories  provide  a 
valuable,  needed  service.  They  tell 
the  reader  why  something  happened, 
what  effect  a  governmental  decision 
will  have  on  the  general  public  and 
how  it  came  about.  This  is  lost  when 
'ihe  news  is  reduced  to  a  four-inch 
brief.  With  each  reduction  process, 
distortion  takes  place. 

We  cannot  reverse  that  process  be¬ 
cause  it  is  driven  by  the  constant  out¬ 
pouring  of  information  which  hits  us 


News  organizations, 
like  politicians,  are 
constantly  trying  to  get 
the  public’s  attention.  The 
reader  must  first  be 
interested  In  your 
product  in  order  to  buy  it. 


on  all  fronts.  In  fact,  sometimes  I 
think  both  the  press  and  government 
are  operating  within  frames  of  reality 
which  are  very  different  from  that  of 
the  general  public. 

We  know  a  lot,  even  if  we  don’t  use 
it.  Our  decisions  are  based  on  layers 
of  information,  and  only  the  top  of  the 
iceberg  is  revealed. 

Now  I  would  concede  that  the  gen¬ 
eral  public  is  only  paying  partial  at¬ 
tention  to  what  you  write  and  perhaps 
less  to  what  I  do.  They  see  us  through 
peripheral  vision.  Yet  this  is  how  they 
get  information.  This  is  how  the  pub¬ 
lic  determines  what  is  going  on. 

What  it  is  left  with  is  general  im¬ 
pressions  and  it  is  often  these  impres¬ 
sions, made  of  snatches  of  information 
(Continued  on  page  56) 
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NO  MORE  VIETNAMS 

RICHARD  NIXON 


IICHABD  NIXON 


March  8,  1985 

syndicate 

I'”’’  f^SuSnia 

Irvine  f  can 

Dear  Rich,  vhat  i  am 

• s  iust  a  note  to  J^°you  have  had  in 

i!  a  at  the  success  that  yo 

delighted  at  tn  u^ve  been 

fhit^if 

syndicated.  colleagues 

«‘‘“f„nrtKTeU''roryet  and  have  dtaat  y 

rderd  »V  expectations. 

Sincerely# 


News  America  Syndicate 
extends  its  thanks 
to  the  nation’s  editors 


for  their  vital  contribution 
to  the  success  of 
“No  More  Vietnams.” 


NEWS  AMERICA  SYNDICATE 

_ 1703  Kaiser  Avenue  •  Irvine,  California  92714  •  714/250-4000 _ 


BEFORE  WE  PUT  rr  WHERE  IT  BELONGS, 
WET)  LIKE  TO  PUT  IT  IN  PERSPECTIVE. 

This  is  our  brand  new 
corporate  signature.  And,  as 
you  might  expect,  we  think  it 
looks  terrific. 

But  what  it  looks  like 
isn’t  nearly  as  important  as 
what  it  stands  for.  And  what 
our  new  signature  stands  for 
^  is  a  Scripps  Howard  that’s 
growing  in  a  variety  of  com- 
munications  enterprises. 

Sure,  we’re  a  newspaper 
company.  And  a  good  one. 


But,  beyond  our  14  daily  and 
21  non-daily  newspapers, 
we’re  a  broadcast  company. 
A  cable  company.  And  a  pub¬ 
lishing  company.  We're  the 
Scripps  Howard  News  Ser¬ 
vice.  Feature  Syndicates.  ’The 
World  Almanac.*  And  eleven 
other  service  companies. 

In  a  word,  Scripps  * 
Howard  is  communicationa 
In  total.  And,  to  us,  it  seems 
only  right  that  our  new 


corporate  signature  should 
get  top  billing.  Just  this  once. 
Just  to  put  everything  in  per¬ 
spective. 

From  now  on,  you’U  be 
seeing  it  where  it  belongs. 
Right  here.  And  you’ll  be 
seeing  Scripps  Howard  just 
about  everywhere. 

SCRIPPS 
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